
1 

 

 

 

 

Cox School of Business 

Graduate Programs 

Southern Methodist University 

2017
 

 



http://www.smu.edu/
mailto:mbainfo@cox.smu.edu
http://www.cox.smu.edu/


3 

 

Notice of Nondiscrimination 

Southern Methodist University (SMU) will not discriminate in any employment practice, education program, education 

activity, or admissions on the basis of race, color, religion, national origin, sex, age, disability, genetic information, or 

veteran status. SMU's commitment to equal opportunity includes nondiscrimination on the basis of sexual orientation and 

gender identity and expression. The Executive Director for Access and Equity/Title IX* Coordinator is designated to 

handle inquiries regarding the nondiscrimination policies, including the prohibition of sex discrimination under Title IX. 

The Executive Director/Title IX Coordinator may be reached at the Perkins Administration Building, Room 204, 6425 

Boaz Lane, Dallas, TX 75205, 214-768-3601, accessequity@smu.edu. Inquiries regarding the application of Title IX may 

also be directed to the Assistant Secretary for Civil Rights of the U.S. Department of Education. 

* Title IX of the Education Amendments of 1972, 20 U.S.C. §§ 1681-1688. 

  

Produced by the Office of the Registrar 

Southern Methodist University 

Dallas TX 75275-0221 

2017 
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November 22, Wednesday: No classes held 
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Module B - Spring 2018 

March 12, Monday: First day of class 

March 16, Friday: Last day to enroll, add a course or drop a course without tuition billing while remaining enrolled for 

the term 

March 23, Friday: Last day to drop a course without academic record (tuition charges apply). Last day to withdraw from 

the university without academic record (withdrawal refund schedule applies). See Bursar's website for more information. 

March 30, Friday: University holiday - Good Friday 

March 31, Saturday: No classes held 

April 14, Saturday: 60% point of the term that federal financial aid has been earned if a student officially withdraws 

from SMU; prior to this date a partial calculated return to federal programs will be required.  

April 27, Friday: Last day to withdraw from the University for the term or drop a course with a grade of W (no refund) 

April 28, Saturday: Last day of class 

April 30-May 5, Monday - Saturday: Final Exams  

May 19, Saturday: May Commencement Convocation/Degree Conferral (Cox ceremony in midafternoon) 

Summer Term 2018 

May 4, Friday: Last day to withdraw from the term (drop all classes) with full refund 

Module A - Summer 2018 

May 7, Monday: First day of class 

May 9, Wednesday: Last day to enroll, add a course or drop a course without tuition billing while remaining enrolled for 

the term 

May 18, Friday: Makeup for May 19 (Sat.) courses 

May 28, Monday: University holiday - Memorial Day  

June 5, Tuesday: 60% point of the term that federal financial aid has been earned if a student officially withdraws from 

SMU; prior to this date a partial calculated return to federal programs will be required.  

June 15, Friday: Last day to drop a Module A course or withdraw from university with a grade of W. 

June 16, Saturday: Last day of class  

June 18-23, Monday - Saturday: Final Exams  
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Module B - Summer 2018 

June 25, Monday: First day of class 

June 27, Wednesday: Last day to enroll, add a course or drop a course without tuition billing while remaining enrolled 

for the term 
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General Information 

The Vision of Southern Methodist University 

To create and impart knowledge that will shape citizens who contribute to their communities and lead their professions 

in a global society. 

The Mission of Southern Methodist University 

Southern Methodist University will create
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Undergraduate enrollment is 50 percent female. Graduate and professional enrollment is 46 percent female. 

A majority of SMU undergraduates receive some form of financial aid. In 2016-2017, 79 percent of first-year students 

received some form of financial aid, and 29 percent of first-year students received need-based financial aid. 

Management of the University is vested in a board of trustees of civic, business and religious leaders - Methodist and non-

Methodist. The founders' first charge to SMU was that it become not necessarily a great Methodist university, but a great 

university. 

Academic Accreditation 

Southern Methodist University is accredited by the Southern Association of Colleges and Schools Commission on Colleges 

to award bachelor7's, master's, professional and doctoral degrees. Students should contact the Commission on Colleges at 

1866 Southern Lane, Decatur, Georgia 30033-4097 or call 404-679-4500 for questions about the accreditation of 

Southern Methodist University. Note: The commission is to be contacted only if there is evidence that appears to support 

an institution's significant noncompliance with a requirement or standard. 

Individual academic programs are accredited by appropriate national professional associations. 

In Dedman College, the Department of Chemistry undergraduate program is accredited by the American Chemical Society, 

and the Psychology Department's Ph.D. program in clinical psychology is accredited by the American Psychological 

Association. 
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Cox School of Business 

History 
From its beginning as the Department of Commerce for Southern Methodist University, the Edwin L. Cox School of 

Business has been educating the country's business leaders for more than 90 years. 

Named in 1978 in honor of Dallas businessman Edwin L. Cox, the Cox School has a rich heritage that began in 1920 when 

the SMU Board of Trustees established a Department of Commerce at the request of the Dallas business community. In 

1921, the Department of Commerce was renamed the School of Commerce, and, in 1941, the Board of Trustees 

established the School of Commerce as a separate entity from the University. At this point, the School of Commerce 

became the School of Business Administration, and the new Bachelor of Business Administration degree was approved by 

the trustees. The graduate program at the School of Business Administration began in 1949 with the authorization of a 

Master of Business Administration program. 

In 1965, the SMU Foundation for Business Administration was established. This group of advisers has helped guide the 

Cox School throughout the years, and today is known as the Executive Board. Also instrumental in supporting the Cox 

School ar
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The Caruth Institute for Entrepreneurship
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The Don Jackson Center for Financial Studies 

Bill Maxwell, Director 

The Don Jackson Center for Financial Studies, which honors retired Cox School Professor Donald F. Jackson ('63), provides 

support for student-managed finance clubs, funds for student internships and research assistantships, and travel grants 

for student attendance at conferences and seminars. The Don Jackson Speaker Series brings leading scholars and financial 

experts to campus for seminars and presentations each year. 

JCPenney Center for Retail Excellence 

Edward J. Fox, Executive Director 

The center was created through a generous endowment from the JCPenney Company Inc. to advance the understanding of 

consumer shopping behavior and promote the development of leaders for the retail industry. The center facilitates 

professional development through speaking engagements, networking events and internship opportunities. M.B.A. 

students are encouraged to participate in events and to use the center for networking opportunities. 

The Kitt Investing and Trading Center 

Bill Maxwell, Director 

The Kitt Investing and Trading Center is a state-of-the-art instructional and research facility and designed to integrate 

finance curriculum, enhance innovative faculty research and teach students practical finance and investment applications. 

The facility contains an LED stock ticker, three video walls, 24 high-end work stations and 12 Bloomberg Professional 

terminals. In addition, students have access to data feeds and financial software such as Morningstar Direct, Standard and 

Poors' Capital IQ, S&P NetAdvantage, Thomson One Analytics and WONDA. 

The Maguire Energy Institute 
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Theatre Communications Group, TRG Arts, IBM, the Nonprofit Finance Fund and the Boston Consulting Group. Additional 

information is available at www.smu.edu/artsresearch. 

Southwestern Graduate School of Banking Foundation 

S. Scott MacDonald, President and CEO 

The SW Graduate School of Banking offers a carefully crafted and executed approach to graduate banking education that 

melds personal growth and professional wisdom by emphasizing intellectual as well as leadership development. The 

program, which is divided into three integrated two-week resident sessions, is guided by some of the industry's top 

management consultants and educators. More information is available at www.swgsb.org. 
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Academic Programs 

Accounting 

Professor Hemang Desai, Department Chair 

Professors: Hemang Desai, Joseph Magliolo, Stanimir Markov, Wayne Shaw 

Associate Professors: Nilabhra Bhattacharya, J. Douglas Hanna 

Assistant Professors: Gauri Bhat, Ruihao Ke, Sorabh Tomar, Dimitris Vrettos, Kara Elyse Wells 

Professors of Practice: Barry Bryan, Gregory Sommers, Wendy M. Wilson 

Clinical Professor: Susan Riffe 

 To find additional programs related to the Accounting department, check the Concentrations and Minors page. 

Accounting, M.S.A. 

Overview 

The curriculum of the M.S.A. program is designed to provide students with an in-depth examination of critical accounting, tax 

and financial issues. Students will take a total of 32 to 40 credit hours depending on their prior academic background. Of the 32 

minimum required hours, 22 must be in accounting courses. The fall and spring 16-week terms are divided into two eight-week 
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Module B Courses 

 ACCT 6243 - Assurance Methodology 

 ACCT 6246 - Noncorporate Entity Accounting 

 Electives: two courses (4 Credit Hours) 

Term Total: 16 Credit Hours 

Credit Hours Summary for M.S.A. Program 

0-8 credit hours of preparatory courses  

16 credit hours of required accounting courses 

16 credit hours of elective courses 

32-40 credit hours total for Cox M.S.A. degree 

Concentration Requirements 

Students are required to choose and declare one of the two concentrations listed below.  

Assurance and Advisory Concentration 

Students take these three courses as part of their elective course selections.  

 ACCT 6210 - Financial Reporting and Analysis I 

 ACCT 6212 - Financial Reporting and Analysis II 

 ACCT 6242 - Accounting for Income Taxes 

Tax Concentration 

Students take these four courses as part of their elective course selections.  

 ACCT 6238 - Taxation of Mergers and Acquisitions 

 ACCT 6239 - Tax Research 

 ACCT 6240 - Advanced Partnership Taxation 

 ACCT 6241 - Seminar in International Taxation 

Additional Course Requirement 

In addition to taking the required accounting courses and courses for their chosen concentration, all students must meet the 

degree requirement of taking one course in valuation and a course on data analytics in accounting (ACCT 6220 - Accounting 

Data Analytics). The course options for satisfying the valuations requirement are as follows: 

 ACCT 6213 - Accounting-Based Valuation 

 FINA 6211 - Valuation and Analysis (note course has prerequisite of FINA 6205 - Finance Theory and Practice) 
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 MNGT 6004 - Managing a Career 

Module B Courses 

 ACCT 6202 - Financial Accounting II 

 FINA 6211 - Valuation and Analysis 

 FINA 6219 - Derivatives 

 FINA 6238 - Financial Modeling 

Term Total: 16 Credit Hours 

Term 2 – Spring 

Module A Courses 

 FINA 6218 - Fixed Income Securities 

 FINA 6227 - Hedge Funds 

 FINA 6228 - Energy Project Valuation and Finance 

  

 ACCT 6210 - Financial Reporting and Analysis I 

or 

 RE 6211 - Real Estate Investment 

Module B Courses 

 FINA 6212 - Corporate Financial Policies 

 FINA 6214 - International Financial Markets 

 FINA 6222 - Financial Markets and Monetary Policy 

Term Total: 14 Credit Hours 

Credit Hours Summary for M.S.F. Program 
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General Business 

Executive Master of Business Administration, M.B.A. 

Overview 

The E.M.B.A. program is designed for business professionals with a minimum of eight years of work experience and is designed 

to allow successful practicing managers to enrich and enhance their organizational effectiveness through theoretical founding in 

core business functions. Developed especially for upwardly mobile managers, the E.M.B.A. program capitalizes on existing 

career and life experience. The program adds career value by exposing students to cross-functional business knowledge, 

improved professional networks and heightened confidence that comes with a life-changing experience. 

E.M.B.A. classes are scheduled all day Friday and Saturday every other week, 8–11:45 a.m. and 1:15–5 p.m. Fridays, and 8–

11:45 a.m. and 12:45–4:30 p.m. Saturdays. The E.M.B.A. program takes 21 months to complete. Students must participate in one 

required international trip in the fourth term. Participants go through the program as an integrated group, benefiting from close 

working relationships and enriched by the diversity of backgrounds and experiences. 

Admission procedures to the E.M.B.A. program differ from those of the full-time M.B.A. and P.M.B.A. programs. For a 

brochure that outlines application procedures, potential candidates should call the E.M.B.A. Admissions Office at 214-768-3154 

or visit www.coxemba.com. 

Curriculum 

E.M.B.A. Class 2019: Entry Fall 2017, Graduate Spring 2019 

Total Credit Hours: 48 

Term 1 – Fall 

 BA 6322 - Financial Accounting 

 BA 6325 - Organizational Behavior 

 BA 6326 - Statistics 

Term Total: 9 Credit Hours 

Term 2 – Spring 

 BA 6050 - Decision Modeling 

 BA 6079 - Microeconomics 

 BA 6323 - Business Finance 

 BA 6324 - Fundamentals of Marketing 

Term Total: 9 Credit Hours 
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Master of Business Administration, M.B.A. (Fast Track) 

Overview 

The fast track M.B.A. program is designed for individuals who want to advance their career rapidly. The program is a superior 
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Term 2 – Fall Term 

Module A Courses 

 ITOM 6203 - Operations Management 

 Electives: three courses (6 Credit Hours) 

Module B Courses 

 ACCT second required accounting course (2 Credit Hours) 

 BUSE 6202 - Managerial Economics 

 MNO 6201 - Organizational Behavior: Managing and Leading People 

 Elective: one course (2 Credit Hours) 

Term Total: 16 Credit Hours 

Notes: 

 Students select the second accounting course based on their interest and anticipated concentration: either ACCT 6202 - 

Financial Accounting II or ACCT 6205 - Managerial Accounting I. Students should consult the Concentrations and 

Minors section for specific information on which second accounting course is required for each concentration. 

 MNGT 6003 - Business Presentation Techniques, a zero-credit course, is a requirement of the fast track M.B.A. 

program. Students earn a grade of Pass or Fail. All fast track M.B.A. students MUST complete this course. 

 MNGT 6001 - Managing Your Career, a zero-credit course, is a requirement to use the extended services of the Career 

Management Center. Students earn a grade of Pass or Fail. 

Term 3 – Spring Term 

Module A Courses 

Electives: four courses (8 Credit Hours) 

Module B Courses 

Electives: four courses (8 Credit Hours) 

Term Total: 16 Credit Hours 
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Master of Business Administration, M.B.A. (Full-Time) 

The full-time M.B.A. program is an intensive two-year program with classes offered during the days and evenings. This program 

is designed for individuals who have been working and now want to focus exclusively on their graduate management education 

before re-
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Year 2 – Fall Term 

Modules A and B Courses 

Electives: seven courses 

Term Total: 14 Credit Hours 

Year 2 – Spring Term 

Modules A and B Courses 

Electives: seven courses 

Term Total: 14 Credit Hours 

Credit Hours Summary for Full-time M.B.A. Program 

27 credit hours of required courses 

38 credit hours of elective courses 

65 credit hours total for Cox M.B.A. degree 

Note: For the 38 credit hours of elective courses, students complete one concentration. Each concentration requires 12–16 

specific credit hours. (Additional information is in the Concentrations and Minors section.) 

International Exchange Program 
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Cox's International Exchange Program agreements allow one to two students per location; therefore, these spots must be assigned 

on a competitive basis. Information is available at www.cox.smu.edu/web/global-programs/mba-exchange-program. 

Business Administration Exchange 

Students in the full-time M.B.A. and P.M.B.A. programs participating in international programs at exchange partner schools will 

be enrolled in the appropriate BAEX courses to match the program and/or the number of credit hours being earned at the partner 

school. In general, the courses taken on exchange earn a grade of Pass (or Fail) and count toward the degree but not toward the 
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Module B Courses 

 MAST 6201 - Managerial Statistics 

 MNO 6201 - Organizational Behavior: Managing and Leading People 

Term Total: 8 Credit Hours 

Term 2 

Module A Courses 

 ACCT 6202 - Financial Accounting II 

or 

 ACCT 6205 - Managerial Accounting I 

  

 ITOM 6202 - Management Decision Analysis 

 MNGT 6003 - Business Presentation Techniques 

Module B Courses 

 FINA 6201 - Managerial Finance 
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Module B Courses 

 BUSE 6203 - Macroeconomics 

or 

 FINA 6222 - Financial Markets and Monetary Policy 

  

 Elective: one course (2 Credit Hours) 

Term Total: 8 Credit Hours 

Note: Students concentrating in Finance should enroll in FINA 6222 - Financial Markets and Monetary Policy instead of BUSE 

6203 - Macroeconomics. 

Term 4 

Modules A and B Courses 

Electives: four courses (8 Credit Hours) 

Term Total: 8 Credit Hours 

Term 5 

Modules A and B Courses 

Electives: four courses (8 Credit Hours) 

Term Total: 8 Credit Hours 

Term 6 

Modules A and B Courses 

Electives: four courses (8 Credit Hours) 
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Curriculum - Spring Entry 

P.M.B.A. Class 82: Entry January 2018, Graduate December 2019 

Total Credit Hours: 48 

Term 1 

Module A Courses 

 ACCT 6201 - Financial Accounting I 

 BUSE 6202 - Managerial Economics 

Module B Courses 

 MAST 6201 - Managerial Statistics 

 MNO 6201 - Organizational Behavior: Managing and Leading People 

Term Total: 8 Credit Hours 

32 

Module A Courses
 

�x 

BUSE 6202 -
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Term 3 

Module A Courses 
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Term 6 

Modules A and B Courses 

Electives: four courses (8 credit hours) 

Term Total: 8 Credit Hours 

Credit Hours Summary for P.M.B.A. Program 

22 credit hours of required courses 

26 credit hours of elective courses 

48 credit hours total for Cox M.B.A. degree 

Note: For the 26 credit hours of elective courses, students complete one concentration. Each concentration requires 12-16 

specific credit hours. (Additional information is in the Concentrations and Minors section.) One elective must be an international 

business course. 

International Programs 

Understanding major political and economic trends outside the United States is critical to success in today's business 

environment. Through the Office of Global Operations, Cox provides P.M.B.A. students with the chance to study and experience 

these trends firsthand by attending a course and earning two credit hours over a 10-day program. 

Students may participate in international programs after completing all required core courses. To apply for the international 

programs, students must be in good academic standing with a 3.200 or better cumulative GPA. Participants are selected on a first-

come, first-served basis, with graduation date and cumulative GPA holding precedence. Courses taken by participation in an 

international program will count toward the degree and fulfill the P.M.B.A. international requirement but will not count toward 

the GPA calculation or concentration requirements. For assistance in reviewing academic plans, students should meet with the 

associate director for the P.M.B.A. program early in the planning process. 

Students enrolled in an international P.M.B.A. course taught at a partner school cannot be concurrently enrolled in a course at 

Cox. 

For students participating in an international program, tuition is paid to SMU, while registration fees are paid to the partner 

school. In addition, travel plans and other miscellaneous costs are the students' responsibility. Financial aid will be handled as 

though the student is studying at Cox. 

The M.B.A. Global Operations Office reserves the right to decline anyone whose behavior at Cox indicates that he or she might 

jeopardize Cox's exchange relationship and thus prevent future Cox P.M.B.A. students from going on exchange to a particular 

school. 

Cox's P.M.B.A. international agreements limit the number of participants; therefore, spaces are limited. Students should visit the 

website for more information (www.cox.smu.edu/web/global-programs/professional-mba). 

Professional Master of Business Administration International Elective Course List 

The courses listed are not offered every term. These courses satisfy the P.M.B.A. program requirement to take at least one 

elective course with an international business focus. Students who participate in the International Program courses need to plan 

accordingly as they cannot be concurrently enrolled in the same module at an international partner school program and at Cox for 



35 

 

a campus-based course. For more information on the International Program courses, students should visit 

www.cox.smu.edu/web/global-programs/professional-mba. 

Course Number and Catalog Course Title 

 ACCT 6241 - Seminar in International Taxation 

 CISB 6212 - International Entrepreneurship 

 FINA 6214 - International Financial Markets 

 ITOM 6230 - Business Process Outsourcing and Offshoring 

 MKTG 6227 - Global Marketing Management 

 MNO 6226 - Managing Across Cultures 

 STRA 6222 - International Corporate Strategy 

 STRA 6228 - Global Strategy 

 STRA 6236 - The Practice of International Business 

International Program Courses 

 BAEX 6237 - Global Explorations in Entrepreneurship 

 BAEX 6238 - Doing Business in Latin America 

 BAEX 6239 - Doing Business in the European Union 

 BAEX 6240 - Emerging Markets 

 BAEX 6241 - Doing Business in China 

P.M.B.A. International Program Courses 

 BAEX 6251 - PMBA International Program at WHU in Koblenz, Germany 

 BAEX 6252 - PMBA International Program at Chinese University of Hong Kong 

 BAEX 6255 - PMBA International Program at Tongji University in Shanghai, China 

 BAEX 6256 - PMBA International Program at Indian School of Business, Hyderabad, India 

 BAEX 6257 - PMBA International Program at Bocconi University in Milan, Italy 

 BAEX 6258 - PMBA International Program at Universidad De Chile in Santiago, Chile 

 BAEX 6259 - PMBA International Program at Central European University in Budapest, Hungary 

 BAEX 6260 - PMBA International Program at Charles University in Prague, Czech Republic 

P.M.B.A. Exchange Program 

Copenhagen Business School 

Business Administration Exchange 

Students in the full-
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Arts Management/Master of Business Administration, M.A./M.B.A.  

Overview 

The SMU Meadows School of the Arts, in conjunction with the Cox School of Business, offers to a limited number of highly 

qualified candidates America's only concurrent dual-degree graduate program in business and arts management. Through the 

Division of Arts Management and Arts Entrepreneurship, the M.A./M.B.A. program combines development of contemporary 

general-management skills with in-

mailto:mbainfo@cox.smu.edu
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descriptions are available through my.SMU and in the Meadows School of the Arts graduate programs catalog. The business 

courses are listed in this catalog under the section Departments and Courses. 

Curriculum 

M.A./M.B.A. Class 2019: Entry Fall 2017, Graduate Spring 2019 

Total Credit Hours: 75 

(48 Business + 27 Arts Administration) 

Year 1 – Fall Term 

Module A Courses 

 AMAE 6223 - Fundraising in the Arts 

 ACCT 6201 - Financial Accounting I 

 FINA 6201 - Managerial Finance 

 MAST 6201 - Managerial Statistics 

 MKTG 6201 - Marketing Management 

 MNGT 6101 - Managing Your Career 

Module B Courses 

 AMAE 6224 - Advanced Fundraising Strategy 

 ACCT second required accounting course (2 Credit Hours) 

 BUSE 6202 - Managerial Economics 

 ITOM 6202 - Management Decision Analysis 

 MNGT 6103 - Business Presentation Techniques 

Term Total: 20 Credit Hours 

Note: Students select the second accounting course based on their interest and anticipated concentration: either ACCT 6202 or 

ACCT 6205. Students should consult the Concentrations and Minors section for specific information on which second accounting 

course is required for each concentration. 

Year 1 – Spring Term 

 AMAE 6051 - Practicum (10 hours per week) 

Module A Courses 

 AMAE 6205 - Nonprofit Financial Management 

 ITOM 6203 - Operations Management 

 MKTG 6233 - Nonprofit Marketing Strategy 

 MNGT 6011 - Managing Your Career, Part Two 

 MNO 6201 - Organizational Behavior: Managing and Leading People 
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Module B Courses 

 AMAE 6222 - Audience Development and Marketing in the Arts 

  

 BUSE 6203 - Macroeconomics 

or 

 FINA 6222 - Financial Markets and Monetary Policy 

  

 MNGT 6210 - Global Leadership Program 

 MNGT 6020 - First-Year Foundations 

 STRA 6201 - Strategic Management 

Modules A and B Courses 

 Business electives: one course (2 Credit Hours) 

Term Total: 18 Credit Hours 

Note: 

 Students concentrating in Finance should enroll in FINA 6222 - Financial Markets and Monetary Policy instead of 

BUSE 6203 - Macroeconomics. 

 MNGT 6020 - First-Year Foundations is a requirement of the M.A./M.B.A. program. The successful completion of this 

degree requirement earns a grade of P (pass). Students participate in various required activities to enhance professional 

development. These sessions will take place most Fridays during the first year of the M.B.A. program. 

Year 1 – Summer Term 

 AMAE 6304 - Arts Administration Internship 

Term Total: 3 Credit Hours 

Year 2 – Fall Term 

International Study at Bocconi University in Milan, Italy 

 Arts management electives: four courses (12 Credit Hours) 

 Business electives: two courses (4 Credit Hours) 

Term Total: 16 Credit Hours 

Year 2 – Spring Term 

 AMAE 6054 - Practicum (10 hours per week) 
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Juris Doctor/Master of Business Administration, J.D./M.B.A. 

Overview 

The combined full-time J.D. /M.B.A. program is offered jointly by the SMU Dedman School of Law and the Cox School of 

Business. The program is designed for students interested in either a career in law with a strong business focus or for students 

interested in business careers with a strong legal focus. The combined degrees may be obtained in four academic years. 

This degree plan must be pursued on a full-time basis. The Cox School of Business and the Dedman School of Law have 

different academic calendars; therefore, students must refer to both calendars when scheduling courses for both schools in the 

same term. Students enrolled in the joint-degree program must complete all requirements of both programs. Cox School of 

Business required core courses are taken in the second year of the dual-degree program and must be taken in the same order as 

listed below. The remaining 14 credit hours of elective courses are taken during the third and fourth years of the dual-degree 

program. To provide students with a broad variety of elective courses, the classes are scheduled in the morning, afternoon and 

evening. 

Under the structure of the dual program for students entering the Business School in the fall of 2013, the Dedman School of 

Law will award 12 hours of academic credit toward the J.D. degree for satisfactory completion of the academic requirements of 

the M.B.A. program. Similarly, the Cox School of Business will award 12 hours of academic credit toward the M.B.A. degree for 

satisfactory completion of the academic requirements of the J.D. program. 

The tuition rate of the Dedman School of Law shall apply to the courses taken at the Cox School of Business. 

Candidates will need to complete the regular admissions processes for both the law program and the M.B.A. program, including 

submission of all applicable test scores and supporting documents. For an application and additional information from the 

Dedman School of Law, students should see the Admissions section at www.law.smu.edu. For Cox School of 

Business admissions information, students should visit www.coxmba.com. To be admitted to the joint program, applicants are 

encouraged to apply to both programs before entering the Dedman School of Law 
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Year 2 – Fall Term at Cox Business 

Module A Courses 

 ACCT 6201 - Financial Accounting I 

 FINA 6201 - Managerial Finance 

 MAST 6201 - Managerial Statistics 

 MKTG 6201 - Marketing Management 

 MNGT 6101 - 
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Note: 

 Students concentrating in Finance should enroll in FINA 6222 - Financial Markets and Monetary Policy instead of 

BUSE 6203 - Macroeconomics. 

 MNGT 6020 - First-Year Foundations is a requirement of the full-time J.D./ M.B.A. program. The successful 

completion of this degree requirement earns a grade of P (pass). Students participate in various required activities to 

enhance professional development. These sessions will take place most Fridays during the first year of the M.B.A. 

program. 

Year 3 – Fall and Spring Terms at Cox and Dedman Law 

Cox Business electives: four courses 

Cox Year Total: 8 Credit Hours 

Dedman Law courses 

Dedman Year Total: 23 Credit Hours 

Year Total: 31 Credit Hours 

Year 4 – Fall and Spring Terms at Cox and Dedman Law 

Cox Business electives: four courses 

Cox Year Total: 8 Credit Hours 

Dedman Law courses 

Dedman Year Total: 22 Credit Hours 

Year Total: 30 Credit Hours 

Cox Credit Hours Summary for Full-Time J.D./M.B.A. Program 

26 credit hours of required Cox courses 

24 credit hours of elective Cox courses 

50 credit hours total for Cox toward J.D./M.B.A. degree 

Note: For the 24 credit hours of elective courses, students complete one concentration. Each con6.38 Tmlc
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Credit Hours Summary by School 

Year Dedman Law Cox Business 

1 30 0 

2 0 34 

3 23 8 

4 22 8 

Total 75 50 

Juris Doctor/Master of Business Administration, J.D./M.B.A., (Fast 

Track) 

Overview 

The combined Fast Track J.D./Fast Track M.B.A. program is offered jointly by the SMU Dedman School of Law and the SMU 

Cox School of Business. The programs are designed for highly motivated students interested in a career in law with a strong 

business focus. The combined degrees may be obtained in three academic years. The Cox School of Business and the Dedman 

School of Law have different academic calendars; therefore, students must refer to both calendars when scheduling courses for 

both schools in the same term. Students enrolled in the joint-program must complete all requirements, including all noncredit-

bearing requirements, for both programs. 

This combined degree program is aimed at the very motivated and able student who starts with a solid grounding in business 

concepts, and seeks advanced training in business and a professional legal education in a time-and-cost effective manner. We 

expect students in the Fast Track J.D./Fast Track M.B.A. program to pursue careers in the legal field, broadly understood. 

The 107 credit hour, three-year program is comprised of 75 credit hours of Dedman Law classes and 48 credit hours of Cox 

Business classes, with 16 of these credit hours being satisfied by choosing any combination of the pre-approved business-related 

law school courses. 

To be admitted to the J.D./M.B.A. program, law students must apply before beginning their law studies or during their first year 

of law school. Admission applications should be made to both schools, with the selection that they are for the combined 

J.D./M.B.A. program. Students who wish to pursue the joint program after starting their first year of law school for the 

J.D./M.B.A. must obtain permission from the Dedman School of Law's assistant dean for student affairs and then should consult 

with the M.B.A. Admissions Office. Law School applications should be submitted using the LSAC Application Service. M.B.A. 

applications should be submitted through the Cox School of Business Admission's website. 

Curriculum 

Fast Track J.D./Fast Track M.B.A. Class 2020: Entry Summer 2018, Graduate Summer 2020 

Total Credit Hours: 107 

(32 Business + 75 Law) 
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Year 1 - Fall and Spring Terms at Dedman Law 

 Dedman Law courses 

Year 1 - Summer Term 

Module A 

 ACCT 6201 - Financial Accounting I 

 FINA 6201 - Managerial Finance 

 ITOM 6202 - Management Decision Analysis 

 MNGT 6003 - Business Presentation Techniques 

Module B 

 MAST 6201 - Managerial Statistics 

 MKTG 6201 - Marketing Management 

 MNGT 6001 - Managing Your Career 

 STRA 6201 - Strategic Management 

Term Total: 12 Credit Hours 

Year 2 - Fall Term 

Module A 

 ITOM 6203 - Operations Management 

 Electives: three courses 

Module B 

 ACCT 6202 - Financial Accounting II 

or 

 ACCT 6205 - Managerial Accounting I 

  

 BUSE 6202 - Managerial Economics 

 MNO 6201 - Organizational Behavior: Managing and Leading People 

 Elective: one course 

Term Total: 16 Credit Hours 

Notes: 

 Students select the second accounting course based on their interest and anticipated 

Elective: one course
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 MNGT 6003 - Business Presentation Techniques, a zero-credit course, is a requirement of the fast track M.B.A. 
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Master of Science in Engineering/Master of Business 

Administration, M.S./M.B.A. 

Overview 
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Year 1 - Fall Term (Lyle School) 

 Engineering core/electives (4 courses) 

Term Total: 12 Credit Hours 

Year 1 - Spring Term (Lyle School) 

 Engineering core/electives (4 courses) 

Term Total: 12 Credit Hours 

Year 1 - Summer Term (Cox School) 

Module A 

 ACCT 6201 - Financial Accounting I 

 FINA 6201 - Managerial Finance 

 ITOM 6202 - Management Decision Analysis 

 MNGT 6003 - Business Presentation Techniques 

Module B 

 MAST 6201 - Managerial Statistics 

 MKTG 6201 - Marketing Management 

 MNGT 6001 - Managing Your Career 

 STRA 6201 - Strategic Management 

Term Total: 12 Credit Hours 

Year 2 - Fall Term (Cox School) 

Module A 

 ITOM 6203 - Operations Management 

 Electives: three courses 

Module B 

 ACCT 6202 - Financial Accounting II 

or 

 ACCT 6205 - Managerial Accounting I 

  

 BUSE 6202 - Managerial Economics 

 MNO 6201 - Organizational Behavior: Managing and Leading People 
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 Elective: one course 

Term Total: 16 Credit Hours 

Notes: 

 Students select the second accounting course based on their interest and anticipated concentration: either ACCT 6202 - 

Financial Accounting II or ACCT 6205 - Managerial Accounting I. Students should consult the Concentrations and 

Minors section for specific information on which second accounting course is required for each concentration. 

 MNGT 6003M
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Information Technology and Operations Management 

Professor Amit Basu, Department Chair 

Professors: Amit Basu, Bezalel Gavish, John H. Semple 

Associate Professors: Sreekumar R. Bhaskaran, R. Canan Savaskan-Ebert, Ulrike Schultze 

Assistant Professors: Vishal Ahuja, Rajiv Mukherjee, Fangyun T. Tan 

Clinical Professors: Ellen Parker Allen, Amy V. Puelz 

Professor of Practice: Robert A. Gwinn 

Senior Lecturer: James C. Collins, Jr. 

Executive-in-Residence: Hettie Tabor 

 To find additional programs related to the Information Technology and Operations Management department, check 

the Concentrations and Minors page. 

Business Analytics, M.S.B.A. 

The M.S.B.A. program is an educational experience that provides knowledge and skills in key business analytics disciplines so 

that students can become successful in their careers. Students will take a total of 33 credit hours, of which 21 credit hours are 

core (or required) courses and 12 credit hours are electives in this one-year, lock-step program. Each 16-week term is divided into 

two eight-week modules, A and B, with each module course being two credit hours. To meet student needs, classes are scheduled 

in the morning, afternoon and evening, Monday through Thursday, as well as Saturday morning. Each class meets for 

approximately three hours once a week. Students remain with their entering class cohort during the program. 

The Cox School of Business seeks candidates who show a strong potential for success in today's global business environment. 

Candidates who demonstrate analytical capabilities, leadership experience, interpersonal and communication skills, and personal 

commitment and motivation are invited to apply. The Admissions Committee seeks candidates who demonstrate outstanding 

academic achievement and potential, leadership qualities, and management potential. To assess these characteristics, the 

committee will look to the following elements to help identify a candidate's potential to succeed in the program: GMAT 

management/business graduate school admission test scores, previous academic records, recommendations that speak to a 

candidate's professional performance and self-
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Business Process Analytics Specialization 

 ITOM 6210 - In-
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Management and Organizations 

Professor Miguel A. Quiñones, Department Chair 

Professors: Steven C. Currall, Albert W. Niemi, Robin L. Pinkley, Miguel A. Quiñones, Linda B. Stearns 

Associate Professors: Marcus Butts, Maribeth Kuenzi, Ellen F. Jackofsky, Don VandeWalle 

Assistant Professor: Robert W. Rasberry, McKenzie Rees 

Professor of Practice: Sal Mistry 

Visiting Professor of Practice: Jay Carson 

To find additional programs related to the Management and Organizations department, check the Concentrations and 

Minors page. 

Health Promotion Management, M.S.H.P.M. 
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Module A (Cox School) 
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Note: Classes designated ACCT, FINA, and MNO are taught in the Cox School of Business. Classes designated HPM are taught 

in the Simmons School of Education and Human Development. 

Credit Hours for M.S.P.H.M Program 

 10 credit hours of required Cox courses 

 28 credit hours of required Simmons courses 

 38 credit hours total for M.S.P.H.M. degree 

Credit Hours Summary by School 

Year Simmons Education / Human Development Cox Business 

1 12 8 

2 16 2 

Total 28 10 

Management, M.S.M. 

The curriculum of the M.S.M. program is designed to provide students with a fundamental understanding of business along with 

the budgeting, management, marketing, financial and strategic planning tools needed to assume leadership positions. Students 

will take a total of 30 credit hours in this one-year lock-step program. Each 16-week term is divided into two eight-week 

modules, A and B, with each module course being two credit hours. To meet student needs, classes are scheduled in the morning, 

afternoon and evening Monday through Thursday, as well as Saturday morning. Each class meets for approximately three hours 

once a week. Students remain with their entering class and cohort section for the core required courses during the program. 

The Cox School of Business seeks candidates who show a strong potential for success in today's global business environment. 

Candidates who demonstrate analytical capabilities, leadership potential, and personal commitment and motivation are invited to 

apply. The Admissions Committee seeks candidates who possess outstanding academic achievement, leadership potential and a 

desire to gain management skills. To assess these characteristics, the committee will look to the following elements to help 

identify a candidate's potential to succeed in the program: previous academic records, references who can speak to the candidate's 

professional performance and self-evaluation essays. Submission of GMAT or GRE graduate school admission/entry test scores 

may be required of candidates at the discretion of the M.S.M. Admissions Committee. For complete details and an application 

packet, students should visit www.coxmsm.com or contact the Cox Admissions Office: phone 214-768-1214 or 1-800-472-3622; 

fax 214-768-3956; mbainfo@cox.smu.edu. 

Curriculum 

M.S.M. Class 2018: Entry Fall 2017, Graduate Spring 2018 

Total Credit Hours: 30 
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Term 1 – Fall 

Module A Courses 

 ACCT 6201 - Financial Accounting I 

 FINA 6201 - Managerial Finance 

 MAST 6201 - Managerial Statistics 

 MKTG 6201 - Marketing Management 

Module B Courses 

 ACCT 6202 - Financial Accounting II 

or 

 ACCT 6205 - Managerial Accounting I 

  

 BUSE 6202 - Managerial Economics 
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 FINA 6216 - Portfolio Theory and Asset Pricing 

Term Total: 14 Credit Hours 

Credit Hours Summary for M.S.M. Program 

20 credit hours of core academic required courses 

10 credit hours of free elective courses as noted above 

30 credit hours total for Cox M.S.M. degree 

Sport Management, M.S.S.M. 

The M.S.S.M. degree is offered jointly by the Annette Caldwell Simmons School of Education and Human Development and the 

Cox School of Business. The program is designed for students who have a passion for the business of sport and who aspire to 

hold senior-management positions in the multibillion dollar sports industry. 

The M.S.S.M. degree is a full-time, 12-month program. The program is led by sport management professionals with decades of 

executive experience in a wide range of segments, including professional leagues and teams, media and broadcasting, marketing 

and sponsorship, facilities and sports equipment, and apparel. Students will learn important business skills from Cox faculty. 

Each 16-week term is divided into two eight-week modules, with courses being offered in the evenings and on Saturdays. 
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 SPRT 6224 - Case Studies in Sports Sponsorship 

 SPRT 6227 - Sports Facility Management 

Term Total: 16 Credit Hours 

Term 2 – Spring 

Module A Courses 

 MNGT 6103 - Business Presentation Techniques 

 MNO 6215 - Master Negotiation 

 SPRT 6221 - Sports Law 

 SPRT 6225 - Advanced Sport Communication 

 STRA 6201 - Strategic Management 

Module B Courses 

 FINA 6201 - Managerial Finance 

 SPRT 6222 - Case Studies in Sports Law 

 SPRT 6226 - Research Design in Sport Management 

 SPRT 6228 - Ethics in Sport 

Term Total: 17 Credit Hours 

Term 3 – Summer 

 SPRT 6430 - Master of Science in Sport Management Internship 

Term Total: 4 Credit Hours 

Note: Classes designated ACCT, BUSE, FINA, MAST, MNO, MNGT and STRA are taught in the Cox School of Business. 

Classes designated SPRT are taught in the Simmons School of Education and Human Development. 

Credit Hours Summary for M.S.S.M. Program 

15 credit hours of required Cox courses 

22 credit hours of required Simmons courses 

37 credit hours total for M.S.S.M. degree 
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Credit Hours Summary by School 

Term 
Simmons Education/ Human 

Development 
Cox Business 

1 8 8 

2 10 7 

3 4 0 

Total 22 15 
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Real Estate, Risk Management and Business Law 

Professor William B. Brueggeman, Department Chair 

Professor: William B. Brueggeman 

Associate Professor: Robert Puelz 

Senior Lecturers: Barbara W. Kincaid, Catherine Weber 

 To find programs related to the Real Estate, Risk Management and Business Law department, refer to Concentrations and 

Minors beginning on page 63.  

  



61 

 

Strategy, Entrepreneurship and Business Economics 

Professor
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official Graduate Records Examination (GRE) or Graduate Management Admissions Test (GMAT) test scores, transcripts and a 

minimum of two references. Questions should be addressed to the Lyle School of Engineering: dmacfarlane@smu.edu. 

Curriculum 

M.S. in Engineering Entrepreneurship Class 2018: Entry Fall 2017, Graduate Spring 2018 

Total Credit Hours: 31 

In addition to meeting the Lyle School of Engineering degree requirements for an M.S. degree, candidates are required to satisfy 

the following additional requirements: 

Core Courses 

 CISB 6222 - Starting a Business (Cox - Offered Fall Module A) 

 CISB 6226 - Evaluating Entrepreneurial Opportunity (Cox - Offered Fall Module A) 

 EMIS 7501 - Technology Commercialization Studio I (Lyle) 

 EMIS 7503 - Technology Commercialization Studio II (Lyle) 

 STRA 6224 - Entrepreneurial Strategy (Cox - Offered Fall Module A) 

Three from the following: 

 BAEX 6237 - Global Explorations in Entrepreneurship (Cox - Offered Fall Module B) 
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Concentrations and Minors 

Every M.B.A. student begins the program with a general business concentration. In each fall and spring term, students have a 

designated time when the concentration and minor selections can be changed. M.B.A. students complete one concentration with 

the option of completing one or more minors to meet their academic goals. Concentrations and minors will print on the student's 
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 ACCT 6242 - Accounting for Income Taxes 

 ACCT 6243 - Assurance Methodology 

 ACCT 6244 - Audit Research 

 ACCT 6246 - Noncorporate Entity Accounting 

 ACCT 6248 - Advanced Corporate Taxation 

 ACCT 6249 - Entity Taxation 

Total: 10 Credit Hours 

Business Analytics Minor 

Minor Requirements 

Core Courses 

Core courses not included in the 8-hour total: 

 ACCT 6202 - Financial Accounting II 

or 

 ACCT 6205 - Managerial Accounting I 

  

 ITOM 6202 - Management Decision Analysis 

 ITOM 6203 - Operations Management 

Additional Courses 

Plus 8 hours, with a minimum of 4 hours from the foundation list: 

Foundation Courses 

Minimum of 4 hours: 

 ITOM 6214 - Advanced Management Decision Analysis 

 ITOM 6217 - Data Mining 

 ITOM 6222 - Predictive Analysis and Forecasting 

Elective Courses 

 ITOM 6206 - Business Intelligence 

 ITOM 6208 - Managing Big Data 

 ITOM 6210 - In-Memory Analytics 

 ITOM 6212 - Data Visualization and Communication 

 ITOM 6215 - Database Design for Business Applications 

 ITOM 6218 - Introduction to Business Process Analytics 

 ITOM 6219 - Web and Social Media Analytics 

 ITOM 6220 - Pricing and Revenue Optimization 
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 ITOM 6225 - Project Management 

 ITOM 6226 - Operations Analytics 

 BUSE 6206 - Uncertainty and Strategic Decision-Making 

  

 MKTG 6223 - Understanding What Customers Value 

or 

 MKTG 6230 - Customer Engagement and Loyalty Management 

Total: 8 Credit Hours 

Finance Minor 

Minor Requirements 

Core Courses 

Core courses not included in the 10-hour total: 

 ACCT 6202 - Financial Accounting II 

or 

 ACCT 6205 - Managerial Accounting I 

  

 FINA 6201 - Managerial Finance 

Required Courses 

Plus 10 hours of required courses: 

 FINA 6205 - Finance Theory and Practice (MUST be taken before all other FINA electives except FINA 6216) 

 FINA 6211 - Valuation and Analysis 

 FINA 6214 - International Financial Markets 

 FINA 6216 - Portfolio Theory and Asset Pricing 

 FINA 6219 - Derivatives 

Total: 10 Credit Hours 
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Information and Operations Minor 

Minor Requirements 

 Core Courses 

Core courses not included in the 8-hour total: 

 ACCT 6202 - Financial Accounting II 

or 

 ACCT 6205 - Managerial Accounting I 

  

 ITOM 6202 - Management Decision Analysis 

 ITOM 6203 - Operations Management 

Additional Courses 

Plus 8 hours, with a minimum of 4 hours from the foundation list: 

Foundation Courses 

Minimum of 4 hours: 

 ITOM 6207 - Supply Chain Management 

 ITOM 6215 - Database Design for Business Applications 

 ITOM 6225 - Project Management 

Elective Courses 

 ITOM 6205 - Digital Strategy 

 ITOM 6206 - Business Intelligence 

 ITOM 6208 - Managing Big Data 

 ITOM 6212 - Data Visualization and Communication 

 ITOM 6214 - Advanced Management Decision Analysis 

 ITOM 6217 - Data Mining 

 ITOM 6218 - Introduction to Business Process Analytics 

 ITOM 6219 - Web and Social Media Analytics 

 ITOM 6220 - Pricing and Revenue Optimization 

 ITOM 6222 - Predictive Analysis and Forecasting 

 ITOM 6224 - Managing Service Operations 

 ITOM 6226 - Operations Analytics 

 ITOM 6230 - Business Process Outsourcing and Offshoring 

Total: 8 Credit Hours 
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Management Minor 

Minor Requirements 

Core Courses 

Core courses not included in the 10-hour total: 

 ACCT 6202 - Financial Accounting II 

or 

 ACCT 6205 - Managerial Accounting I 

  

 MNO 6201 - Orga64u
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 STRA 6202 - Advanced Strategic Management 

 STRA 6232 - Innovation and Strategic Change 

Total: 10 Credit Hours 

Marketing Minor 

Minor Requirements 

Core Courses 

Core courses not included in the 10-hour total: 

 ACCT 6205 - Managerial Accounting I 

 MKTG 6201 - Marketing Management 

Foundation Courses 

Required any 4 hours: 

 MKTG 6204 - Consumer Behavior 

 MKTG 6205 - Customer Insights and Market Intelligence 

 MKTG 6206 - Marketing Mix Implementation 

Elective Courses: Functions and Topics 

Required any 6 hours: 

 MKTG 6212 - Advanced Marketing Communications Management 

 MKTG 6214 - Advanced Pricing Management 

 MKTG 6215 - Advanced Product and Brand Management 

 MKTG 6218 - Multichannel Marketing Management 

 MKTG 6222 - New Product Development 

 MKTG 6223 - Understanding What Customers Value 

 MKTG 6224 - Research for Marketing Decisions 

 MKTG 6225 - Retailer Behavior and Sales Promotion 

 MKTG 6226 - Advanced Marketing Strategy 

 MKTG 6227 - Global Marketing Management 

 MKTG 6230 - Customer Engagement and Loyalty Management 

 MKTG 6232 - Digital and Social Media Marketing 

 MKTG 6233 - Nonprofit Marketing Strategy 

Total: 10 Credit Hours 
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Real Estate Minor 

Minor Requirements 
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Required Courses 

Plus 6 hours of required courses: 

 ACCT 6205 - Managerial Accounting I 

 ACCT 6210 - Financial Reporting and Analysis I 

 ACCT 6212 - Financial Reporting and Analysis II 

Additional Courses 

Plus any 8 hours of courses from the following list, which includes M.S.A. program courses available for M.B.A. students 

meeting the course prerequisites: 

 ACCT 6206 - Managerial Accounting II 

 ACCT 6208 - Audit Risks and Controls 

 ACCT 6211 - Financial Statement Analysis 

 ACCT 6213 - Accounting-Based Valuation 

 ACCT 6214 - 
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 ITOM 6202 - Management Decision Analysis 

 ITOM 6203 - Operations Management 

Additional Courses 

Plus 12 hours, with a minimum of 4 hours from the foundation list: 

Foundation Courses 

Minimum of 4 hours: 

 ITOM 6214 - Advanced Management Decision Analysis 

 ITOM 6217 - Data Mining 

 ITOM 6222 - Predictive Analysis and Forecasting 

Elective Courses 

 ITOM 6206 - Business Intelligence 

 ITOM 6208 - Managing Big Data 

 ITOM 6210 - In-Memory Analytics 

 ITOM 6212 - Data Visualization and Communication 

 ITOM 6215 - Database Design for Business Applications 

 ITOM 6218 - Introduction to Business Process Analytics 

 ITOM 6219 - Web and Social Media Analytics 

 ITOM 6220 - Pricing and Revenue Optimization 

 ITOM 6225 - Project Management 

 ITOM 6226 - Operations Analytics 

 BUSE 6206 - Uncertainty and Strategic Decision-Making 

  

 MKTG 6223 - Understanding What Customers Value 

or 

 MKTG 6230 - Customer Engagement and Loyalty Management 

Total: 12 Credit Hours 

Finance Concentration 

Concentration Requirements 

Core Courses 

Core courses not included in the 16-hour total: 

 ACCT 6202 - Financial Accounting II 

or 

 ACCT 6205 - Managerial Accounting I 



73 

 

  

 FINA 6201 - Managerial Finance 

Required Courses 

Plus 10 hours of required courses: 

 FINA 6205 - Finance Theory and Practice (MUST be taken before all other FINA electives except FINA 6216) 

 FINA 6211 - Valuation and Analysis 

 FINA 6214 - International Financial Markets 

 FINA 6216 - Portfolio Theory and Asset Pricing 

 FINA 6219 - Derivatives 

Elective Courses 

Plus any 6 hours of elective courses from the following list: 

 FINA 6212 - Corporate Financial Policies 

 FINA 6218 - Fixed Income Securities 

 FINA 6222 - Financial Markets and Monetary Policy 

 FINA 6227 - Hedge Funds 

 FINA 6228 - Energy Project Valuation and Finance 

 FINA 6230 - Practicum in Portfolio Management I 

 FINA 6231 - Practicum in Portfolio Management II 

 FINA 6238 - Financial Modeling 

Total: 16 Credit Hours 

Finance Concentration - Corporate Finance Specialization 

Specializations Within the Finance Concentration 
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Required Courses 

Plus 14 hours of required courses: 

 FINA 6205 - Finance Theory and Practice 

 FINA 6211 - Valuation and Analysis 

 FINA 6214 - International Financial Markets 
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Required Courses 

Plus 14 hours of required courses: 

 FINA 6205 - Finance Theory and Practice 

 FINA 6211 - Valuation and Analysis 

 FINA 6214 - International Financial Markets 

 FINA 6216 - Portfolio Theory and Asset Pricing 

 FINA 6218 - Fixed Income Securities 

 FINA 6219 - Derivatives 
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Module B Courses 

 ACCT 6202 - Financial Accounting II 

 BUSE 6202 - Managerial Economics 

 FINA 6205 - Finance Theory and Practice 

 ITOM 6202 - Management Decision Analysis 

 MNGT 6103 - Business Presentation Techniques 

Term Total: 18 Credit Hours 

Year 1 – Spring Term 

Module A Courses 

 ACCT 6210 - Financial Reporting and Analysis I 

 FINA 6211 - Valuation and Analysis 

 FINA 6216 - Portfolio Theory and Asset Pricing 

 ITOM 6203 - Operations Management 

 MNGT 6011 - Managing Your Career, Part Two 

Module B Courses 

 FINA 6214 - International Financial Markets 

 FINA 6219 - Derivatives 

 FINA 6222 - Financial Markets and Monetary Policy 

 FINA Elective (2 credit hours) 

 MNGT 6020 - First-Year Foundations 

 MNGT 6210 - Global Leadership Program 

Term Total: 18 Credit Hours 

Note: 

 Students in the Finance Honors Track will complete FINA 6222 - Financial Markets and Monetary Policy instead of 

BUSE 6203 - Macroeconomics. 
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Year 2 
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Elective Courses 

Students can select any elective courses, adhering to the prerequisites listed within the course catalog descriptions, for a total of 

12 elective credit hours. 

Total: 12 Credit Hours 

Information and Operations Concentration 

Concentration Requirements 

Core Courses 

Core courses not included in the 12-hour total: 

 ACCT 6202 - Financial Accounting II 

or 

 ACCT 6205 - Managerial Accounting I 

  

 ITOM 6202 - Management Decision Analysis 

 ITOM 6203 - Operations Management 

Additional Courses 

Plus 12 hours, with a minimum of 4 hours from the foundation list: 

Foundation Courses 

Minimum of 4 hours: 

 ITOM 6207 - Supply Chain Management 

 ITOM 6215 - Database Design for Business Applications 

 ITOM 6225 - Project Management 

Elective Courses 

 ITOM 6205 - Digital Strategy 

 ITOM 6206 - Business Intelligence 

 ITOM 6208 - Managing Big Data 

 ITOM 6212 - Data Visualization and Communication 

 ITOM 6214 - Advanced Management Decision Analysis 

 ITOM 6217 - Data Mining 

 ITOM 6218 - Introduction to Business Process Analytics 

 ITOM 6219 - Web and Social Media Analytics 

 ITOM 6220 - Pricing and Revenue Optimization 

 ITOM 6224 - Managing Service Operations 
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 ITOM 6226 - Operations Analytics 

 ITOM 6230 - Business Process Outsourcing and Offshoring 

Total: 12 Credit Hours 

Management Concentration 

Concentration Requirements 

Core Courses 

Core courses not included in the 14-hour total: 

 ACCT 6202 - Financial Accounting II 

or 

 ACCT 6205 - Managerial Accounting I 

  

 MNO 6201 - Organizational Behavior: Managing and Leading People 

Required Course 

Plus 2 hours of the required course: 

 MNO 6202 - Leading Teams and Organizations 

Additional Courses 
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 MKTG 6224 - Research for Marketing Decisions 

 MKTG 6225 - Retailer Behavior and Sales Promotion 

 MKTG 6226 - Advanced Marketing Strategy 

 MKTG 6227 - Global Marketing Management 

 MKTG 6230 - Customer Engagement and Loyalty Management 

 MKTG 6232 - Digital and Social Media Marketing 

 MKTG 6233 - Nonprofit Marketing Strategy 

Total: 16 Credit Hours 

 

Real Estate Concentration 

Concentration Requirements 

Core Courses 

Core courses not included in the 14-hour total: 

 ACCT 6202 - Financial Accounting II 

or 

 ACCT 6205 - Managerial Accounting I 

  

 FINA 6201 - Managerial Finance 

Required Courses 

Plus 8 hours of required courses: 

 RE 6211 - Real Estate Investment 

 RE 6212 - Real Estate Analysis and Strategy 

 RE 6213 - Real Estate Finance 

 RE 6215 - Real Estate Transactions 

Additional Courses 

Plus any 6 hours of courses from the following list: 

 FINA 6205 - Finance Theory and Practice 

 FINA 6211 - Valuation and Analysis 

 FINA 6216 - Portfolio Theory and Asset Pricing 
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 FINA 6229 - Energy Risk Management 

 FINA 6238 - Financial Modeling 

 RE 6220 - Real Estate Practicum 

Total: 14 Credit Hours 

Strategy and Entrepreneurship Concentration 

Concentration Requirements 

Core Courses 
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CISB Courses 

One or two courses (maximum of 4 credit hours) from the following list: 

 CISB 6210 - Essential Law for the Entrepreneur 

 CISB 6211 - Enhancing Operational Performance for Entrepreneurial Companies 

 CISB 6212 - International Entrepreneurship 

 CISB 6214 - Law of Financial Transactions for Entrepreneurs 

 CISB 6216 - Managing the Entrepreneurial Business I 

 CISB 6217 - Managing the Entrepreneurial Business II 

 CISB 6218 - Managing the Family-Owned and Closely Held Business 

 CISB 6220 - Social Media for Entrepreneurs 

 CISB 6222 - Starting a Business 

 



85 

 

 CISB 6217 - Managing the Entrepreneurial Business II 

 CISB 6218 - Managing the Family-Owned and Closely Held Business 

 CISB 6220 - Social Media for Entrepreneurs 

 CISB 6222 - Starting a Business 

 CISB 6223 - Early-Stage Valuation and Fund 

 CISB 6224 - Venture Financing 

 CISB 6225 - Entrepreneurial Exit Strategies: LPO, Sale, IPO, Recapitalization, and Liquidation 

 CISB 6226 - Evaluating Entrepreneurial Opportunity 

 CISB 6228 - Corporate Entrepreneurship: Intrapreneuring 

 CISB 6230 - 
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Course Descriptions  

The following business courses have been approved by the Cox School of Business faculty for the full-
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ACCT 6205 - Managerial Accounting I 

Credits: 2 

Demonstrates techniques for maximizing shareholder value by correctly assessing the financial outcomes of commonly recurring 

types of operating decisions. Techniques for identifying alternatives, assessing relevant costs, and choosing a course of action are 

illustrated with case studies involving decisions on pricing (including special order and private label pricing), production 

alternatives (including make or buy), and allocation of care resources. Topics include cost behavior, cost-volume-profit relations, 

cost system design and interpretation (including the use of actual costs and standard costs), and identifying the costs and revenues 

relevant to decisions. The course will probably have a case orientation. Prerequisite: ACCT 6201 

ACCT 6206 - Managerial Accounting II 

Credits: 2 

Continues the study begun in ACCT 6205. Explores the use of cost data in planning and controlling operations. Describes 

techniques of cost measurement (variable costing, activity-based costing, and relevant costing) and their implications for cost 

management. Introduces management control (strategy implementation) in the decentralized organization, including variable 

costing, activity-based costing, activity-based management, strategic cost analysis, divisional profit center evaluation, and 

transfer pricing. Prerequisite: ACCT 6205. 

ACCT 6208 - Audit Risks and Controls 

Credits: 2 

The fundamental concepts and applications of internal control over financial reporting risk as they relate to systems development 

and design, and to the integrated audit of internal controls over financial reporting in accordance with PCAOB Audit Standard 5. 

Also, fundamental auditing theory, practice, and procedures as they are applied to financial statement audits. Prerequisite: ACCT 

6202 or enrollment in the M.S.A. program. 

ACCT 6210 - Financial Reporting and Analysis I 

Credits: 2 

Designed for those whose careers will require a more in-depth knowledge of financial statements than that provided by the 

required core financial accounting courses (ACCT 6201, ACCT 6202). Focuses on issues relevant to M.B.A. students whose 

careers depend on their ability to analyze financial statements. Topics include deferred taxes, leases, discontinued operations, 

accounting write-offs, and restructuring charges, and analysis of the statement of cash flows. Recommended: ACCT 6211, ACCT 

6212. Prerequisite: ACCT 6202 or enrollment in the M.S.A. program. 

ACCT 6211 - Financial Statement Analysis 

Credits: 2 

Students develop a framework for analyzing financial statements and apply it to a series of real-world situations via cases (one a 

week). Financial statement analysis assesses a firm along multiple dimensions, including the firm's success (or lack thereof) in 

executing its strategy (business model); the firm's competitive position within its industry; the firm's financial policies and their 

effect on firm risk, performance, and quality of earnings; and a range of other activities undertaken by the firm. Prerequisite: 

ACCT 6202 or enrollment in the M.S.A. program. 

ACCT 6212 - Financial Reporting and Analysis II 

Credits: 2 

Similar to ACCT 6210, this course is designed for students whose careers will require a more in-depth knowledge of financial 

statements than that provided by the required core financial accounting courses (ACCT 6201, ACCT 6202). Topics include off-
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balance-sheet financing, accounting for pensions and postretirement benefits, accounting for stock options, and earnings per 

share. Prerequisite: ACCT 6202 or currently enrolled in M.S.A. program. 

ACCT 6213 - Accounting-Based Valuation 

Credits: 2 

Covers the analysis of financial information (particularly firms' financial statements) for making decisions to invest in businesses. 

Methods to determine stock value using fundamental analysis are examined in detail and applied in situations involving listed 

companies. Particular emphasis is given to the accounting-based valuation models. The appeal of these models is that valuation is 

based on accounting data; these data are not only available ex post but they are also commonly available ex ante as forecasts. 

Topics include a comparison of accounting, dividend, and cash flow-based approaches to valuation; methods of financial 

statement analysis, including ratio analysis; and the analysis of risk. Also, dealing with accounting issues and forecasting firms' 

future performance. Prerequisite: ACCT 6202 or enrollment in the M.S.A. program. 

ACCT 6214 - Mergers and Acquisitions 

Credits: 2 

Detailed examination of the controversial nature of mergers, acquisitions, and consolidations accounting, with a focus on the 

differential impact of alternative methods of accounting for economically similar transactions and the implications of the same 

for managerial behavior, valuation, and investors. Reviews the revised merger accounting standards (SFAS 141/142), which 

require that all mergers be accounted for using one method, while GAAP still affords significant discretion to managers in 

implementing these standards. Insights generated from discussions of the M&A setting are applied to various other scenarios 

where managers can influence or dictate accounting choice. Explores the important differences in U.S. GAAP and IFRS and their 

implications, given the FASB's harmonization project with IASB. Includes discussion of accounting issues associated with other 

corporate restructuring transactions such as LBOs, spin-offs, and carve-outs. Prerequisite: ACCT 6202 or enrollment in the 

M.S.A. program. 

ACCT 6215 - Advanced Topics in Accounting 

Credits: 2 

Covers a series of advanced topics in financial accounting, including futures, options, and swaps and how they are accounted for; 

foreign currency transactions and how to account for hedging instruments related to those transactions; how to translate foreign 

currency statements for purposes of consolidation; SEC reporting requirements; and how to account for bankruptcy. Prerequisite 

or corequisite: ACCT 6202 or enrollment in the M.S.A. program. 

ACCT 6216 - Emerging Issues in Financial Accounting 

Credits: 2 

This course examines several significant financial accounting issues being raised by the SEC as to the appropriateness of 

application in practice. After completing this course, students should 1) have a better understanding of the issues related to the 

application of the section of the codification, 2) understand practice concerns, and 3) understand the disclosures required to report 

the issues. Prerequisite: ACCT 6202 or enrolled in the M.S.A. program. 

ACCT 6218 - Forensic Accounting and Financial-Statement Fraud 

Credits: 2 

Imparts a detailed understanding of forensic accounting and the practical applications of forensics within the accounting 

profession. Fast-paced course that immerses students in the forensic accounting field, with a focus on litigation consulting, fraud 

investigation, damage quantification, and expert testimony. Provides real-world exposure and requires each student to observe a 

civil legal proceeding in a state or federal court (for at least 1 hour, outside of class). Through individual and group activities, 

students study cases to gain an understanding of forensic accounting processes, roles, and responsibilities. Upon completion of 
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for each course. To receive a passing grade in either course, the student must complete both. Prerequisite: Currently enrolled in 
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these systems. Emphasis on modern cost management and performance measurement techniques for use within the firm. 

Discusses the challenges to a manager of selecting and, in some cases, creating the information relevant to his or her day-to-day 
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BA 6325 - Organizational Behavior 

Credits: 3 

An overview of the various perspectives from which individual, group, and organizational behavior can be studied. Emphasizes 

the development of concepts, insights, and skills needed to effectively manage diverse individuals through a variety of situations 

in organizations. Includes readings, cases, and simulation to illustrate the conceptual and applied aspects of individual, group, and 

organizational behavior. 

BA 6326 - Statistics 

Credits: 3 

An overview of statistical methodologies, including descriptive statistics, regression analysis, sampling and quality control, 

forecasting for long- and short-run periods, decision-making under uncertainty, and the use of linear programming. Uses lectures, 

cases, and statistical computer packages. 

BA 6331 - 
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BAEX 6232 - International Exchange Program 

Credits: 2 

Students attend a school that is part of the exchange consortium. Restricted to M.B.A. students approved by the M.B.A. Global 

Programs Office. 

BAEX 6233 - International Exchange Program 

Credits: 2 

Students attend a school that is part of the exchange consortium. Restricted to M.B.A. students approved by the M.B.A. Global 

Programs Office. 

BAEX 6234 - International Exchange Program 

Credits: 2 

Students attend a school that is part of the exchange consortium. Restricted to M.B.A. students approved by M.B.A. Global 

Programs Office. 

BAEX 6235 - International Exchange Program 

Credits: 2 

Students attend a school that is part of the exchange consortium. Restricted to M.B.A. students approved by M.B.A. Global 

Programs Office. 

BAEX 6237 - Global Explorations in Entrepreneurship 

Credits: 2 

Economies that encourage and embrace entrepreneurship are able to create wealth, economic growth, and stability for their 

citizens; however, an entrepreneurial ecosystem must be present. Students research and compare and contrast ecosystem trends 

and dependencies in different global economies, including access to capital, startup assistance, and education programs. At the 

conclusion of the course, students propose a new business venture for - and travel to - a host country. Includes exploration of 

local entrepreneurship hero stories and the entrepreneurship ecosystem within economies around the globe. Prerequisite: 

Completion of core required courses. 

BAEX 6238 - Doing Business in Latin America 

Credits: 2 
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BAEX 6240 - Emerging Markets 

Credits: 2 

Designed for students interested in emerging markets in the global economy. Focuses on countries such as the BRIC countries of 

Brazil, Russia, India, and China; other countries in South America and Asia; the Persian Gulf states; and South Africa and other 

emerging African countries, especially Nigeria. During the past 20 years, these nations have increased their participation, 

qualita
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BAEX 6258 - PMBA International Program at Universidad De Chile in Santiago, Chile 

Credits: 2 

Students enroll in courses at the Universidad De Chile in Santiago, Chile, which is a member of the exchange consortium. The 

program topic is the Latin American business environment. 

BAEX 6259 - PMBA International Program at Central European University in Budapest, 

Hungary 

Credits: 2 

Students enroll in courses at Central European University in Budapest, Hungary, which is a member of the exchange consortium. 

The program topic is doing business in Central Europe. 

BAEX 6260 - PMBA International Program at Charles University in Prague, Czech 

Republic 

Credits: 2 

Students enroll in courses at Charles University in Prague, Czech Republic, which is a member of the exchange consortium. The 

program topic is doing business in Central and Eastern Europe. 

BAEX 6431 - International Exchange Program 

Credits: 4 

Students attend a school that is part of the exchange consortium. Restricted to M.B.A. students approved by the M.B.A. Global 

Programs Office. 

Business Law 

More details on course selection and prerequisites are found in the Real Estate, Risk Management and Business Law section and 

in the course descriptions below. 

BL 6224 - Managerial Perspectives on Law and the Workplace 

Credits: 2 

Hones students' ability to recognize, critically assess, and manage many of the significant and recurring legal issues that arise in 

the employment context. Takes a practical approach in equipping managers to effectively handle workplace issues and mitigate 

the risk of litigation while simultaneously protecting the business' legal position in the event litigation does ensue. Includes topics 

such as protecting intellectual property in a competitive environment; strategic principles for designing, drafting, negotiating and 

administering employment contracts, including noncompete and confidentiality agreements; recent developments in 

discrimination and sexual harassment law; and the competing interests of the employee's right to privacy and the employer's right 

to know, such as the content of employees' email messages or what Internet sites they visit. Also discusses the inherent risks in 

terminating an employee and the use of a release of liability as a risk mitigation device. The format of the class is a combination 

of lecture, informal class discussion, and case studies. 

BL 6225 - Legal and Ethical Environment of Business for Accountants 

Credits: 2 

Provides an in-depth study of the Texas State Board of Public Accounting's Rules of Professional Conduct and the Code of 

Professional Conduct promulgated by the American Institute of Public Accountants. A concrete understanding of these rules of 
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mergers and acquisitions. Also, how VC funding works and how to negotiate with VCs; the mechanics of stock option plans and 

how to design them; how to read definitive documents and what to look for; and how the IPO process works. 

CISB 6216 - Managing the Entrepreneurial Business I 

Credits: 2 

Focuses on entrepreneurial management and leadership issues in a rapidly changing micro and macro environment. Topics 

include management of adversity and/or rapid growth, entrepreneurial leadership, and contemporary management theories 

applied to the entrepreneurial setting. 

CISB 6217 - Managing the Entrepreneurial Business II 

Credits: 2 

Addresses legal and financial issues encountered by entrepreneurs trying to professionalize and grow the existing enterprise. 

Topics include developing visionary skills, protecting intellectual property, and managing rapid change. Also, turnaround 

strategies and approaches. Prerequisite or corequisite: CISB 6216. 

CISB 6218 - Managing the Family-Owned and Closely Held Business 

Credits: 2 

Explores the unique challenges and opportunities involved in owning, building, and managing family-owned and closely held 

enterprises. Examines key business, personal, and interpersonal issues relevant to the continuity and management of these firms, 

with a focus on family business systems and family dynamics. 

CISB 6220 - Social Media for Entrepreneurs 

Credits: 2 

Equips students with the social media concepts and tools required to make informed decisions and set the direction for their 

company. Focuses on helping entrepreneurs build and sustain the successful, integrated, digital-media programs required to 

compete in the connected economy. Topics include leveraging social media, picking the right channel/platform, building a social 

plan, determining metrics, tracking strategies, creating a strategic differentiator matrix, and understanding social media law. 

Students learn how to develop buyer persona for a prototype product and how to develop an online go-to-market strategy for a 

new product launch. 

CISB 6222 - Starting a Business 

Credits: 2 

Identifies, qualifies, quantifies, and validates an entrepreneurial opportunity, with the objective of deriving a repeatable, scalable, 

and profitable business model. Students learn how to take a validated opportunity and create a marketing plan, a financial 

projection, and an elevator pitch. Uses business modeling tools to develop and refine the business plan. 

CISB 6223 - Early-Stage Valuation and Fund 
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CISB 6485 - Directed Study in Cisb/Entrepreneurship 

Credits: 4 

The student works directly with a professor on a specific project or projects. Credit is given based upon evaluation by the 

professor. Students are responsible for submitting a proposal to a professor for directed study credit. 

Finance 

All M.B.A. students take FINA 6201 as part of the core curriculum. The appropriate prerequisite courses must be successfully 

completed to enroll in elective FINA courses. More details on course selection and prerequisites are found in the Finance section 

and in the course descriptions below. 

FINA 6201 - Managerial Finance 

Credits: 2 

An analysis of the basic problems in corporate financial management. The course is organized around the theme of asset 

valuation. Topics covered include stock and bond valuation, capital budgeting, cost of capital, market efficiency, and company 

valuation. 

FINA 6205 - Finance Theory and Practice 

Credits: 2 

This course examines the tools and concepts that form the core of modern finance theory, with an emphasis on practical 

applications. Topics include risk measurement and the investor's portfolio optimization problem, asset pricing models, risk-
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major institutions and international organizations that are relevant to energy investment and finance. Prerequisite: FINA 6205 or 

currently enrolled in the M.S.F. program. 

FINA 6229 - Energy Risk Management 

Credits: 2 

Throughout the world, the volatility of energy prices (oil, gas, and electric power) exceeds that of all other commodities. Many 

techniques and devices have been designed and applied to assess and manage risks associated with the energy business. This 

course reviews the current state-of-the-art in this field, including the application of techniques that pertain to the futures and 

forward markets, energy derivatives, diversification, price forecasting, and information acquisition. Also, introduces the 

application of real options analysis as an alternative to conventional discounted cash flow analysis of risky projects. Prerequisites: 

FINA 6205 and FINA 6228, or currently enrolled in the M.S.F. program. 

FINA 6230 - Practicum in Portfolio Management I 

Credits: 2 

First of a two-course practicum. Provides real-time money management experience with the Nancy Chambers Underwood 

portfolio (approximately $4 million). Tasks involve sector analysis, evaluation of existing securities, analysis and due diligence 

underlying security transactions into and out of the portfolio, and performance assessment. Students meet 1.5 hours per week 

during f
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FINA 6281 - Directed Studies in Finance 

Credits: 2 

The student works directly with a professor on a specific project or projects. Credit is given based upon evaluation by the 

professor. Students are responsible for submitting a proposal to a professor for directed studies credit. 

FINA 6495 - Directed Studies in Finance 

Credits: 4 

The student works directly with a professor on a specific project or projects. Credit is given based upon evaluation by the 

professor. Students are responsible for submitting a proposal to a professor for directed studies credit. 

Information Technology and Operations Management 

All M.B.A. students take ITOM 6202 and 6203 as part ofs:
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data marts, multidimensional databases, and OLAP. Students gain hands-on experience with data warehouses and related 

peripheral systems, as well as data management skills that are essential for successful business analytics in large and medium-

size traditional enterprises. Prerequisite: ITOM 6202 or enrollment in the M.S.B.A. program. 

ITOM 6207 - Supply Chain Management 

Credits: 2 

Covers the supply chain from the perspective of a general manager. Students learn how supply chain design and planning 

decisions impact the performance of the firm as well as the entire supply chain. Each class session is a blend of theory 

presentation and case discussion, during which some spreadsheet modeling and analysis may be required. Prerequisite: ITOM 

6203. 

ITOM 6208 - Managing Big Data 

Credits: 2 

Covers methods for capturing, organizing, and managing databases that are both big and complex. Examines the use of data 

warehouses to support online analytical processes. Also, grid systems, nontraditional databases such as federated and distributed 

database systems, and emerging technologies such as Hadoop and MapReduce. Prerequisite: ITOM 6215 or enrollment in the 

M.S.B.A. program. 

ITOM 6210 - In-Memory Analytics 

Credits: 2 

As the amount of data grows and the need for analytics matures, companies look for ways to manage larger amounts of data, in 

real time and with speed and efficiency. The advances in database management systems and the lower cost of main memory have 

led to the introduction of in-memory applications from companies such as SAP, Microsoft, and IBM. Students explore 

technological advances in the analytics field and discuss the role and uses of the new technology. Includes developing an in-

memory analytics system using SAP HANA and accessing data using Lumira. Prerequisite: ITOM 6202 or enrollment in the 

M.S.B.A. program. 

ITOM 6212 - Data Visualization and Communication 
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ITOM 6224 - Managing Service Operations 

Credits: 2 

The service sector represents the largest part of most industrial economies. Industries such as financial services, health care, 

transportation, hospitality, and communications all face ever-more intense competition and increasing customer expectations 

based on their operational performance. Students explore the major managerial problems and issues in service sector companies 

and in the service functions of manufacturing firms, and they use analytical techniques (e.g., process analysis, forecasting, 

optimization, simulation, and yield management) to explore questions about the strategic service vision, design and delivery of 

services, capacity and demand management, service quality and productivity, customer service management, technology in 

service operations, and globalization of services. Provides the language, concepts, insights, and tools to deal with these issues and 

to gain a competitive advantage. Prerequisites: ITOM 6202, ITOM 6203 or current enrollment in the M.S.B.A. program. 

ITOM 6225 - Project Management 

Credits: 2 

Managing projects in a cost-effective and timely manner is one of the most challenging tasks in any organization. Competent 

project leadership requires understanding how to allocate financial, material, and time-based resources and how to motivate and 

maintain the project team's focus. Students learn relevant project management skills by examining project decisions. Includes 

structuring and managing the task and leading the project team in an individual project. Also, aggregate linkages across a 

portfolio of projects and management of programs, and alliances across firms, project contracting, and open innovation 

management. Introduces tools and concepts that enable project managers to evaluate, manage, and execute critical functions of 

any project while ensuring speed, efficiency, and market impact. Prerequisite: ITOM 6203 or enrollment in the M.S.B.A. 

program. 

ITOM 6226 - Operations Analytics 

Credits: 2 

Organizations invest the bulk of their human and financial resources in their operations functions. Operations that are more 

efficient typically result in better performance. Students study analytical models and techniques to understand the role that 

analytics and analytical models can play in improving an organization's operational processes. Decision-making under 

uncertainty is addressed using static stochastic optimization, two-stage optimization with recourse, and sequential decision-

making. Uses optimization models to tackle problems in inventory management, revenue management, supply chain 

management, project management, and new product development. Also, how strategic decisions can be aided by data-driven, 

analytical models. Covers some core aspects of business strategy, including external analysis, competitor analysis, and 

opportunity analysis. Prerequisites: ITOM 6202, ITOM 6203 or enrollment in the M.S.B.A. program. 

ITOM 6230 - Business Process Outsourcing and Offshoring 

Credits: 2 

Examines the motivators for BPO/O, the considerations underlying the decision to choose BPO/O, the relevant strategies and 

business models that can be used, the choice of locations, and management of the BPO/O relationships. Covers application in the 

areas of information technology, customer care, finance and accounting, human resources, and transaction processing. Includes a 

combination of lectures, case analyses, guest lectures, and student presentations. Prerequisites: ITOM 6202, ITOM 6203. 

ITOM 6231 - Special Topics in Information Technology and Operations Management 

Credits: 2 

Surveys contemporary issues and trends in the management of information technology, and its use in both operations and 

competitive markets. Recent topics include IT-enabled organizational change and business process outsourcing and offshoring. 

Prerequisites: ITOM 6202, ITOM 6203. 
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ITOM 6252 - Decision Models 

Credits: 2 

Students gain an understanding of how complex business problems can be analyzed, modeled, and solved in an optimal manner. 

Reviews decision-making under risk and uncertainty, with emphasis on the use and application of decision trees and the 

incorporation of utility theory. Covers the use and application of mathematical optimization models, including linear 

programming, network models, and integer programming. Students develop spreadsheet models for making complex business 

decisions, and interpret the results of such models. Prerequisite: Enrollment in the M.S.B.A. program. 

ITOM 6253 - Programming for Analytics 

Credits: 2 

This course is an introduction to practical analysis with emphasis on the use of programs and computer packages. The student 

will learn the essentials of and demonstrate proficiency in data management including acquisition, storage and access to real 

world data; Exploratory Data Analysis (EDA); Analytic programming: structured programming in R and Python; introduction to 

Data Mining. Prerequisite: Enrollment in M.S.B.A. Program. 

ITOM 6256 - Business Intelligence 

Credits: 2 

Covers the design and use of enterprise data management systems for management decision support, such as data warehouses and 

data marts, multidimensional databases, and OLAP. Students gain hands-on experience with data warehouses and related 

peripheral systems, as well as data management skills that are essential for successful business analytics in large and medium-

size traditional enterprises. Prerequisite: Enrollment in the M.S.B.A. program. 

ITOM 6258 - Managing Big Data 

Credits: 2 

Covers methods for capturing, organizing, and managing databases that are both big and complex. Examines the use of data 
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ITOM 6267 - Data Mining 

Credits: 2 

Examines how companies can effectively leverage their IT resources to gain better operational and competitive intelligence. 
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ITOM 6495 - Directed Studies in Business Analytics 

Credits: 4 

The student works directly with a professor on a specific project or projects. Credit is given based upon evaluation by the 

professor. The student must submit a proposal to a professor for directed study credit. 

Managerial Statistics 

All M.B.A. students take the managerial statistics course MAST 6201 as part of the core curriculum. 

MAST 6201 - Managerial Statistics 

Credits: 2 

This course provides an overview of statistical methodologies and applications. It includes probability applications, hypothesis 

testing, simple and multiple regression analysis, sampling, quality control, and forecasting. The course is taught using lectures, 

cases, and Excel programs and spreadsheets. 

MAST 6251 - Applied Predictive Analytics I 

Credits: 2 

From forecasting aggregate-level sales to predicting whether a customer will choose a particular product, analytic techniques are 

used by businesses to make rigorous, data-driven predictions. This course explores analytic methods such as logistic regression, 

instrumental variable regression, and simultaneous equation models. Students learn to distinguish between trend and seasonality 

and to utilize both for making forecasts in such areas as sales and operational planning. Prerequisite: Enrollment in the M.S.B.A. 

program. 

MAST 6252 - Applied Predictive Analytics II 

Credits: 2 

Applies fundamental concepts of probability to data analysis and forecasting. The methodological focus is on both maximum 

likelihood and Bayesian approaches to statistical inference. Particular attention is placed on count, choice, and timing models, 

with heterogeneous latent variables. Applications are drawn from a wide range of business settings such as new product 

forecasting, customer retention and lifetime value modeling, and market segmentation. Prerequisite: Enrollment in the M.S.B.A. 

program. 

MAST 6258 - Business Metrics 

Credits: 2 

Introduces different metrics used across all business activities (e.g., marketing operations, finance), including financial 

statements, profit/loss analysis, and key business and economic concepts for the firm. Prerequisite: Enrollment in the M.S.B.A. 

program. 

Marketing 

All M.B.A. students take MKTG 6201 as part of the core curriculum. The appropriate prerequisite courses must be successfully 

completed to enroll in elective MKTG courses. More details on course selection and prerequisites are found in the 

Marketing section and in the course descriptions below. 
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MKTG 6201 - Marketing Management 

Credits: 2 

Introduces common marketing problems encountered by marketing managers and general managers. Emphasizes the analysis and 

development of the organization's marketing policy, strategy, and tactics, with a global perspective of business. Students develop 

a disciplined process for addressing marketing issues and challenges. 

MKTG 6204 - Consumer Behavior 

Credits: 2 

Students study why people buy what they buy. Includes in-depth examination of consumer decision-making processes and factors 

that influence those processes. Also, how people make product-related decisions and the information used to make those 

decisions. Uses a consumer-psychology perspective and shows how that perspective can be applied to business. Prerequisite: 

MKTG 6201 or enrollment in the M.S.B.A. program. 

MKTG 6205 - Customer Insights and Market Intelligence 

Credits: 2 

Demonstrates how firms can gain insights about a product market and its customers and competitors by using primary data from 

surveys and qualitative research as well as secondary data from syndicated sources and scanner data. Such insights form the basis 

for making sound marketing decisions related to product, price, place, and promotions. Emphasis is placed on quantitative and 

qualitative analytical approaches to inferring insights. Topics include the dashboard and drilldown approach, marketing metrics, 

and market dynamics analysis. Also, insights from attitudinal, behavioral, and online data. Includes lectures, data analysis 

exercises, and projects. Prerequisite: MKTG 6201 or enrollment in the M.S.B.A. program. 

MKTG 6206 - Marketing Mix Implementation 

Credits: 2 

This course integrates customer, consumer, collaborator, and company analysis; segmentation, targeting, and positioning choices; 

and marketing mix decisions using a computer simulation format that spans several years. Students are assigned to groups, with 

each group representing a firm. Each firm competes with other firms in the market over several rounds (years) and makes 

marketing decisions to achieve the company's objectives. This dynamic game prepares students to make, modify, and implement 

marketing decisions over time. Prerequisite: MKTG 6201. 

MKTG 6212 - Advanced Marketing Communications Management 

Credits: 2 
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MKTG 6215 - Advanced Product and Brand Management 

Credits: 2 

Focuses on strategic issues and decisions germane to the management of consumer products and brands. Includes product market 

structure, category management, product life cycle and product line strategy, brand equity, brand growth strategies, and fina
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MKTG 6225 - Retailer Behavior and Sales Promotion 

Credits: 2 

The vast majority of consumer expenditures, which represent more than $5 trillion and 68 percent of the U.S. gross domestic 

product, are made through retailers. Moreover, the average consumer product company spends as much on trade promotions 

(such as promoting its products to retailers) as it does on media advertising and consumer promotions combined. These facts 

highlight the importance of retailer behavior and sales promotions in consumer marketing. This course takes the retailer's point of 

view, exploring strategic and tactical decision-making by assessing the impact of these decisions on both consumer shopping 

behavior and the retailer's own operating costs. Students explore issues in sales promotion, pricing, product mix, and store 

location to gain an understanding of consumer response in these areas. The course is useful to students who plan to work in 

retailing, consumer marketing, brand or product management, or sales and distribution. Prerequisite: MKTG 6201. 

MKTG 6226 - Advanced Marketing Strategy 

Credits: 2 

The course focuses on the strategic marketing choices made by top management that have a significant influence on an 

organization's performance and competitive success. These choices include selecting markets in which to compete, defining and 

choosing which customer needs to address, developing meaningfully distinct offerings and programs, deciding on how to access 

a market, and addressing issues of timing and pace of strategy execution. The pedagogy for this course consists of class 

discussion on key strategic issues, as well as case analysis that describes classic marketing situations faced by top management in 

a variety of industries. Prerequisite: MKTG 6201. 

MKTG 6227 - Global Marketing Management 

Credits: 2 

This course examines the major marketing issues and opportunities facing companies that sell products outside their domestic 

markets. Students learn the theories and strategies that guide marketing in foreign environments as well as the analytical tools 

required in practicing global marketing. The emphasis of the course is on decisions companies make about product, price, place, 

and promotion in foreign markets. In the process, students learn about economic, political, cultural, and legal differences among 

nations as they affect marketing opportunities and operations. Prerequisite: MKTG 6201. 

MKTG 6230 - Customer Engagement and Loyalty Management 

Credits: 2 

Explores the key concepts, metrics, strategies, and tactics of customer loyalty management through lectures, interactive 

discussions, and a hands-on consulting project for a corporation. Students develop an understanding of customer relationship 
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strategies are integrated with key elements of the marketing mix - product, price, and placement. The course features real-life 

business scenarios and case study analysis from marketing leaders and big-name brands. Prerequisite: MKTG 6201. 

MKTG 6233 - Nonprofit Marketing Strategy 

Credits: 2 

Introduces strategic management and marketing of the nonprofit or nongovernmental organization with a global perspective. 

Explores how NPO management and marketing strategy are critical to the survival and stabilization of humanity and the 

environment. Using case studies of NPOs worldwide, students examine strategic orientation, stakeholder theory, identity 

management, funding management, segmentation, strategic alliances, financial management, and entrepreneurship. Includes a 
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MNGT 6003 - Business Presentation Techniques 

Credits: 0 

Today's competitive marketplace demands that managers be successful on both a technical and an individual level, exhibiting a 

high degree of leadership skills. Professional M.B.A. students gain proficiency in the oral presentation techniques needed to 

enhance academic and career success. This required course is graded on a pass/fail basis. 

MNGT 6004 - Managing a Career 

Credits: 0 

Students gain the knowledge and tools needed to effectively manage their own careers. Topics include finding a career focus, 

exploring career options, building and leveraging a professional network, and developing a personal marketing plan. Reserved for 

M.S. in finance majors. 

MNGT 6005 - Managing a Career 

Credits: 0 

Students gain the knowledge and tools needed to effectively manage their own careers. Topics include finding a career focus, 

exploring career options, building and leveraging a professional network, and developing a personal marketing plan. Reserved for 

M.S. in management majors. 

MNGT 6011 - Managing Your Career, Part Two 

Credits: 0 

Builds on the knowledge and tools developed in MNGT 6101 to assist students in obtaining the required graduate corporate 

internship for the summer term. Required course in the full-time M.B.A. program; graded pass/fail. Prerequisite: MNGT 6101. 

MNGT 6020 - First-Year Foundations 

Credits: 0 

Students participate in various required activities to enhance their professional development. The sessions will take place most 

Fridays during the first year of the M.B.A. program. Required course in the full-time M.B.A. program; graded pass/fail. 

MNGT 6050 - M.B.A. Internship 

Credits: 0 

Optional course for students in the full-time or professional M.B.A. program who are not attending as an international student on 

an F1 visa. Provides compensated or noncompensated career experience related to a student's degree goals. Graded pass/fail. 

Does not meet SMU's International Student and Scholar Services curricular practical training standards. Prerequisite: Completion 

of core required courses. 

MNGT 6101 - Managing Your Career 

Credits: 1 

Full-time M.B.A. students gain the knowledge and tools to effectively manage their own careers. Topics include finding a career 

focus, exploring career options, building and leveraging a professional network, and developing a personal marketing plan. 
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MNO 6218 - Organizational Leadership 

Credits: 2 

Practical applied course in leadership that builds upon and strengthens the frameworks established in the department's core 
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RE 6215 - Real Estate Transactions 

Credits: 2 

Surveys topics relating to due diligence in real property acquisition, zoning and land use law, contracts and agency, leases, and 

development. Topics are addressed from a legal perspective. Prerequisite: RE 6211. 

RE 6220 - Real Estate Practicum 

Credits: 2 

Students work in groups on applied real estate projects furnished by participating firms. Projects may include research topics, 

deal analysis, and opportunity assessments. Provides benefits such as preparation for a career in real estate and hands-on, real-

world experience in a consultative setting. Students also attend a series of on-campus meetings, facilitated by various industry 

experts, to review their progress and get advice on project components and areas of focus. Culminates in deliverables for the 

clients and a team presentation to the class and invited industry guests. Prerequisites: RE 6211 and RE 6212. 

RE 6295 - Directed Study in Real Estate 

Credits:
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nonfinancial corporations can use a private equity model to finance new business ventures. Prerequisite or corequisite: STRA 

6201. 

STRA 6220 - Strategic Mergers and Acquisitions 

Credits: 2 

Focuses on the strategic and organizational issues associated with mergers and acquisitions. Students examine the factors that 

lead to successful and unsuccessful mergers and acquisitions. Topics include mergers within an industry, international 

acquisitions, diversification, vertical integration, organizational design concepts, and the management of organizational behavior 

issues associated with mergers. Uses a case study approach to classroom learning. Prerequisite: STRA 6202. 

STRA 6222 - International Corporate Strategy 

Credits: 2 

Explores a range of issues faced by global multibusiness firms from the perspective of a senior executive (group level) in a 

multinational firm, with a focus on the effects of decisions on mid- and lower-level managers. Possible topics include 1) product 
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STRA 6228 - Global Strategy 

Credits: 2 

Focuses on issues related to competing in global industries for both single- and multibusiness firms. Key topics addressed include 

sources and dynamics of comparative advantages; modes of entry into foreign markets, such as joint venture, acquisition, and 

green field investment; global sourcing for operations and information technology; and the structure of multinational firms. Uses 

cases and readings. Prerequisite or corequisite: STRA 6201. 
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Tuition, Fees and Financial Aid 

Tuition, Fees and Living Expenses 

A catalog supplement, the Financial Information Bulletin, is issued each academic year. It provides the general authority 

and reference for SMU financial regulations and obligations, as well as detailed information concerning tuition, fees and 

living expenses. The supplement can be accessed at www.smu.edu/bursar ("Policies and Forms" link). 

Continuing students registering must ensure that payment for the full amount of charges is posted to their account by the 

payment due date showing on their bill. The due dates are also published on the Bursar website. 

Billing notifications are sent to the student's SMU email address and to the designated authorized payer(s) email address 

when a bill is generated. The billing notification will provide instructions on how to view the bill online through SMUpay. 

If notification is not received two weeks prior to the due date, the student and/or designated authorized payer(s) should 

contact the Office of the University Bursar. 

Payments made in person or mailed must be received by the Office of the University Bursar, located on the first floor of 

the Laura Lee Blanton Student Services Building, no later than 4 p.m. on the payment due date. Payments made online via 

electronic check or credit card must be posted no later than 11:59 p.m. Central Standard Time on the payment due date. 

Students and/or those paying on behalf of students who pay online automatically receive an electronic confirmation of 

payment; students and/or designated authorized payer(s) paying through other methods can also verify receipt of 

payment online. 

Students enrolling after the payment due date must pay at the time of enrollment. Students whose accounts are not 

cleared by the payment due date or at the time of enrollment are subject to a late payment fee of $50 for balances 

between $250 and $999.99, and $150 for balances between $1,000 and $5,000. Balances more than $5,000 are charged 3 

percent of the outstanding balance, not to exceed $750. Also, after the monthly payment due date has passed, a 1.5 

percent past due fee will be assessed on the unpaid student and/or miscellaneous account each month until the balance is 

paid. The enrollment of students whose accounts remain unpaid after the payment due date may be canceled at the 

discretion of the University. Students are individually responsible for their financial obligations to the University. 

All refunds except federal parent PLUS loans, prepayment accounts, the SMU Monthly TuitionPay Payment Plan and 

international wires will be made payable to the student. A credit card payment will only be refunded to the student if 

federal student loans have been applied to their account. International wires will be refunded by wire to the originating 

wire account less a $35 wire-processing fee. The PLUS loan borrower can request the refund to be processed to the 

student by submitting a Parent PLUS Release form, located on the Bursar website. If the refund is issued by check, the 

student may request, in writing, that the refund be sent to another party. 

Any outstanding debts to the University will be deducted from the credit balance prior to issuing a refund. Any 

outstanding debts to the University that include Title IV funds must have an Authorization to Credit Account form and/or 
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the collection of any amount not paid when due. Matriculation in the University constitutes an agreement by the student 

to comply with all University rules, regulations and policies. 

Arrangements for financial assistance from SMU must be made in advance of registration and in accordance with the 

application schedule of the Division of Enrollment Services, Financial Aid. A student should not expect such assistance to 

settle delinquent accounts. 

During the registration process, students will be prompted to read and agree to the Student Rights and Responsibilities, 

which provides information regarding financial rights and obligations, SMU's Honor Code, the Code of Conduct, and the 

student appeals and complaints process. 

Students who elect to register for courses outside of their school of record will pay the tuition rate of their school of 

record. 

Refunds for Withdrawal from the University 

Note: No refunds are made without an official withdrawal. Policies for official withdrawal, including medical and 

mandatory administrative withdrawal, are found under Withdrawal From the University in the Academic Records and 

General and Enrollment Standards section of this catalog. 

Reduction of tuition and fees is determined by the effective date of the withdrawal and is based on the schedule listed in 

the Financial Information Bulletin, which can be accessed online at www.smu.edu/bursar ("Policies and Forms" link). 

Note: For students receiving financial aid (scholarships, grants or loans), when the withdrawal date qualifies for 

reduction of tuition and fees charges, the refund typically will be used to repay the student aid programs first and go to 

the student/family last. Further, government regulations may require that SMU return aid funds whether or not the 

University must reduce its tuition and fees (based on the Financial Information Bulletin); hence, a student whose account 

was paid in full prior to withdrawal may owe a significant amount at withdrawal due to the required return of student aid. 

Therefore, students who receive any financial aid should discuss, prior to withdrawal, the financial implications of the 

withdrawal with the Financial Aid Advising Office. 

Medical withdrawals and mandatory administrative withdrawals allow a prorated refund of tuition and fees. 

Payment Plan Options 

SMU Monthly Payment Plan 

The SMU TuitionPay Payment Plan administered by Higher One allows term charges to be paid in monthly installments. 

Students can enroll in a payment plan at www.tuitionpaymentplan.com/smu. Higher One consultants are available at 

877-279-6092 to answer questions or help with the online enrollment process. 

Annual payment plans are available in 12-month, 10-month and eight-month formats. Term payment plans are available 

in four-month, five-month and six-month formats. The summer payment plan is three months. Payment plan options are 

not available for intersession terms including JanTerm, MayTerm and August terms. 

SMU Prepayment Plan 

The SMU Prepayment Plan (a single payment up front for all terms) allows families to avoid the effects of tuition and fee 

increases by paying for two, three or four years in one single payment at the current rate of tuition and fees. Questions 
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should be addressed to the Division of Enrollment Services, Southern Methodist University, PO Box 750181, Dallas TX 

75275-0181; phone 214-768-2799. 

Merit-based Scholarships and Financial Aid 

Information about merit-based scholarships and financial aid at the Cox School is found under Cox Graduate Programs 

Policies and Procedures in the Academic Records, General and Enrollment Standards section of this catalog. 
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Enrollment and Academic Records  

The standards herein are applicable to all students at the University and constitute the basic authority and reference for 

matters pertaining to University academic regulations and records management. Enrollment in the University is a 

declaration of acceptance of all University rules and regulations. A complete University Policy Manual is available at 

www.smu.edu/policy. Additional information regarding rules and regulations of the University can be found in this 

catalog. Undergraduate students must follow the University-wide requirements that are in effect for the academic year of 

matriculation to SMU. The applicable requirements of majors and minors are those in effect during the academic year of 

matriculation to SMU or those of a subsequent academic year. Students may not follow a catalog for an academic year in 

effect prior to their matriculation term. Students who are not enrolled for three or more years will return to SMU under 

the current catalog. 

General Policies 

Confidentiality of Education Records 

T
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Email and Mailing Addresses, Telephone, and 

Emergency Contact 

Each student must provide the University Registrar's Office with both a home and local (mailing) address, both a home 

and local telephone number and contact information of a designated emergency contact. Students enrolling at SMU 

authorize the University to notify their emergency contacts in the event of a situation affecting their health, safety, or 

physical or mental well-being, and to provide these contacts with information related to the situation. 

International students are required to provide a residence address (physical street address where they are currently 

living) as their mailing (local) address. International students will be prevented from enrolling if a U.S. address is not 

provided. 

Students are expected to keep current all their addresses and telephone numbers, including emergency contact details, 

through my.SMU, the University's Web-based self-service system. Students may be prevented from enrolling if their 

information is insufficient or outdated. Changes to parent information should be reported by contacting 

records@smu.edu, and the email should include the student's full name and SMU student ID number. 

The University issues all students an email address. Students may have other email addresses, but the University-assigned 

email address is the official address for University electronic correspondence, including related communications with 

faculty members and academic units. 

Official University correspondence may be sent to students' mailing addresses or SMU email addresses on file. It is the 

responsibility of students to keep all their addresses current and to regularly check communications sent to them since 

they are responsible for complying with requests, deadlines and other requirements sent to any of their mailing 

addresses on file or to their SMU email. 

Cell Phones 

The University requests that students provide mobile/cell telephone numbers, as they are one means of communicating 

with students during an emergency. Mobile/cell telephone numbers may also be used by University officials conducting 

routine business. Students who do not have a mobile/cell telephone or do not wish to report the numbers should provide 

this information to the University through my.SMU Self-Service. Students may be prevented from enrolling if their 

mobile/cell telephone numbers are not on file or if they have not declared, "no cell" or "prefer not to report", in my.SMU. 

Ethnicity 

SMU requires that a valid ethnic group category be on file for all students. SMU's policies and the Family Educational 

Rights and Privacy Act of 1974 protect the confidentiality and privacy of this information. A student's ethnic group 

category can be viewed in my.SMU, Self-Service Student Center. 

U.S. Citizens or Permanent Residents. Ethnicity is self-determined. Students of multiple ethnic backgrounds may select 

multiple ethnic group categories. If the ethnic group value is incorrect, the student should go to the University Registrar's 

Office in the Laura Lee Blanton Student Services Building and complete an Ethnic/Racial Category Update Form. 

International Students Living in the U.S. While Attending School. Selecting an ethnic group category is not required 

unless the student becomes a U.S. citizen or permanent resident. 
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Transcript Service 

A transcript is an official document of the permanent academic record maintained by the University Registrar's Office. 

The permanent academic record includes all SMU courses attempted, all grades assigned, degrees received and a 

summary of transfer 
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Complaint Procedures for Students With Disabilities 

The complaint procedures for students with disabilities are available in the Disability Accommodations & Success 

Strategies office and online at www.smu.edu/Provost/ALEC/DASS. 

Credit Hour Loads 

The unit of measure for the valuation of courses is the credit hour. Based upon the federal definition of a credit hour, each 

credit hour requires one hour of direct faculty instruction and a minimum of two hours per week of preparation on the 

part of students, for approximately 15 weeks a semester. Most courses are valued for three credit hours, i.e., three contact 

hours per week and at least six hours of preparation. For three-credit-hour courses deployed via different course types, 

modes of delivery, or calendars, total number of direct contact hours should be equal to or greater than 45 hours, with the 
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Enrollment Policies 

Course Scheduling and Enrollment Cycles 

Students should consult with Cox graduate student services staff for course scheduling, schedule changes, petitions, 

degree requirements and other such academic concerns. The academic dean's office or the records office monitors 

academic progress and maintains official degree plans for all students in a school. 

Each fall, spring and summer term has an enrollment period during which the formal process of enrollment in the 

University is completed. Prior to each enrollment period, the Cox graduate student services staff will publish enrollment 

instructions. Additional information about enrollment cycles is found under Course Enrollment in the Cox Graduate 

Programs Policies and Procedures section of this catalog. 

Each student is personally responsible for complying with enrollment procedures and for ensuring the accuracy of his or 

her enrollment. Students are expected to confirm the accuracy of their enrollment each term. Students who discover a 

discrepancy in their enrollment records after the close of enrollment for the term should immediately complete a Petition 

for Enrollment Policy Exception. Petitions are to be submitted to the appropriate records office within six months of the 

term in which the discrepancy appeared; contact information for submitting a Petition for Enrollment Policy Exception 

can be viewed on the University Registrar's Office website at 

www.smu.edu/EnrollmentServices/Registrar/Enrollment/EnrollmentPolicyException. Petitions submitted later than six 

months after the discrepancy may not be considered. 

Schedule Changes 

The deadline for adding courses, dropping courses without grade record and changing sections for each enrollment 

period is listed in the Cox Graduate Programs Academic Calendar. Students are encouraged to seek assistance from Cox 

graduate student services staff when considering whether to add or drop a course. A student may drop a course with a 

grade of W (Withdrew) by using the my.SMU Self-Service Student Center by the specific deadline listed in the Cox 

Graduate Programs Academic Calendar. 

After the deadline date on the Cox Graduate Programs Academic Calendar, the student may not drop a class. All schedule 

changes must be processed by the deadline date specified on the Cox Graduate Programs Academic Calendar. Note: 

Schedule changes are not complete for official University record purposes unless finalized in the University Registrar's 

Office. Additional information about schedule changes is found under Course Enrollment in the Cox Graduate Programs 

Policies and Procedures section of this catalog. 

Student-Athletes. Students must consult with the Athletic Compliance Office prior to dropping a course. In the 

consultation, the student will review the effects the drop might have on his or her athletic participation and financial aid. 

After the consultation, the Athletic Compliance Office will update my.SMU to allow the student to process the drop, if 

necessary. The consultation is advisory; students are responsible for their enrollment. For assistance regarding 

scholarships or other aspects of being a student-athlete, students should contact the Office of the Assistant Athletic 

Director for Student-Athlete Development. 

International Students. Students must consult with the International Student & Scholar Services office prior to dropping 

a course. If dropping a course will cause the student to be enrolled in fewer than the required number of hours to remain 

a full-time student in fewer than the required number of hours to remain a full-time student, the student's immigration 

status could be affected. After the consultation, the International Student & Scholar Services office will update my.SMU to 

allow the student to process the drop, if necessary. The consultation is advisory; students are responsible for their 

enrollment. 
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Interpretation of Course Numbers 

Each SMU course has a four-digit course number. The first number indicates the general level of the course. 

  1000Ȃ1999 First-year   

  2000Ȃ2999 Sophomore   

  3000Ȃ3999 Junior   

  4000Ȃ4999 Senior   

  5000Ȃ5999 Senior or Graduate   

  6000Ȃ9999 Graduate   

The second digit specifies the number of credit hours; exceptions are noted below. 

    Digit Credit Hours   

    0 0, .5 or 10Ȃ15   

    1 1 or 1.5   

The third and fourth digits are used to make the course number unique within the department. 

Grade Policies 

A student's grades are available to him or her through my.SMU Student Center. 

Grade Scale 

The grade of a student in any course is determined by the instructor of the course. The following grades are authorized 
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  B- Good Scholarship   2.700 

  C+ Fair Scholarship   2.300 

  C Fair Scholarship   2.000 

  C- Fair Scholarship   1.700 

  D+ Poor Scholarship   1.300 

  D Poor Scholarship   1.000 

  D- Poor Scholarship   0.700 

  F Fail   0.000 

  P, CR Pass, Credit     * 

  I Incomplete     * 
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A missing or blank grade also indicates an official grade has not been received from the instructor. Graduation candidates 

must receive a grade for all course enrollments prior to the deadline on the Official University Calendar. Failure to do so 

can result in removal from the degree candidacy list and/or the assignment of a grade of F. 

Grade of Incomplete 

A student may temporarily receive a grade of Incomplete (I) if the majority (90 percent) of the course requirements have 

been completed with passing grades, but for some justifiable reason acceptable to the instructor, the student has been 

unable to complete the full requirements of the course. 

The grade of I is normally changed to a final grade within one year but no later than the time of graduation. 

At the time a grade of I is given, the instructor must stipulate in my.SMU the requirements and completion date that are to 

be met and the final grade that will be given if the requirements are not met by the completion date. 

The instructor and the student sign the Incomplete Grade Agreement form, with a copy of the form given to the student 

and to Cox graduate student services staff and with the instructor retaining the original form. 

The maximum period of time allowed to clear the Incomplete is until the end of the next term. If the Incomplete grade is 

not cleared by the date set by the instructor or by the end of t4( reinex)-3If tf�92 re] TJ
1 0n
W*4J
0is 
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given within six months following graduation Ȃ and in extenuating circumstances authorized by the academic dean and 

approved by the University Registrar's Office. 

Grade Appeals 

A student who feels that an assigned grade is other than the grade earned must first discuss the matter with the course 

instructor to determine if the discrepancy is caused by error or misunderstanding. At the time of the initial discussion, the 

student may be asked to provide a written petition requesting the change of grade. Written grade appeals must be 

initiated by the student within fourteen calendar days of the initial grade being posted. Exceptions to deadlines set forth 

herein for students in unusual circumstances (e.g., Spring Break, Christmas Break, studying abroad) may be granted in 

writing by the associate dean of graduate programs. 

Within seven calendar days of receiving a decision on the grade appeal from the faculty member, a student who is not 

satisfied by the instructor's decision on a request for a grade change, and who maintains that the original grade was 

capriciously or unfairly determined, may appeal to the chair of the department in which the course was offered (or, in the 

case of a nondepartmental course, to a faculty agent designated by the dean of the school offering the course). After 

discussing the matter with the student, and bearing in mind that the final authority in matters of academic judgment in 
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established by the initial enrollment. Any former student with less than the criteria outlined herein for good standing 
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Academic Petitions and Waivers 
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Cox Graduate Programs Policies and Procedures 

Honor Code of Cox School of Business 

By becoming members of the Cox School of Business, students are bound to hold intellectual integrity to the highest 

standard and commit to uphold the Cox School of Business Honor Code. Any actions committed by a member of the 

student body in violation of the Honor Code degrades the principles underlying the mission of the University and 

profoundly affects the integrity and reputation of the degrees to be earned, as well as the reputation of the institution. At 

the core of the Cox School Honor Code is the student who will not lie, cheat or steal, or tolerate those who do. Not 

reporting an honor violation is an honor violation. New graduate students receive a copy of the entire Honor Code at 

orientation and review all standards and policies. For more information, students can access the Honor Code or contact 

the assistant dean of graduate student services. 

Admissions Information 

The Cox School of Business seeks candidates who show a strong potential for success in today's global business 

environment. Candidates who demonstrate analytical capabilities, leadership experience, interpersonal and 

communication skills, and personal commitment and motivation are invited to apply. The Admissions Committee seeks 

candidates who possess outstanding academic achievement and potential, leadership qualities, and management 
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Cox graduate students have priority for course enrollment until the week prior to the start of classes. Options for 

enrolling in courses for credit are available for other students as follows: 1) an M.B.A. graduate of an AACSB-accredited 

school, 2) visiting students in the P.M.B.A. program and 3) approved non-Cox SMU graduate students taking graduate Cox 

courses. Other individuals interested in taking a Cox graduate course may be able to do so as an auditor. Policies for these 

student classifications are included in this catalog. 

Changes can be made to enrollments without penalty through the first week of class. In addition, an elective course may 

be dropped with no refund given and assigned a grade of W (Withdrew) through the deadline listed in the Cox Graduate 

Programs Academic Calendar. After the deadline date, students may not drop a class. Note that students cannot drop 

required core courses without the specific written permission of graduate student services staff. 

After the deadline date in the Cox Graduate Programs Academic Calendar, a student may not drop a class. All schedule 

changes must be processed by the deadline date specified in this calendar. 

Additional information is found in the Enrollment Policies section of this catalog. 

Course Loads and Scheduling 

Students need to be aware that examinations, special class meetings and other informal and formal events may be 

scheduled for alternate times than stated in the course schedule. 

Full-time M.B.A. Program. Students complete 36 credit hours in the first year (18 credit hours in the first term and 18 

credit hours in the second term), one credit hour internship in the summer (third term) and 28 credit hours in the second 

year (14 credit hours per term) plus one noncredit-bearing requirement (First-Year Foundations) for a total of 65 credit 

hours for the two-year program. The maximum hours of course enrollment allowed during the program is 73 credit 

hours. The required core courses and some elective courses are scheduled for weekdays, with additional elective courses 

offered in the evenings and Saturday mornings. 

Professional M.B.A. Program. Students complete six terms of eight credit hours each term, including summer terms, for 

a total of 48 credit hours for the part-time program. The maximum hours of course enrollment allowed during the 

program is 56 credit hours. The usual schedule for the required core curriculum is Thursday evening and/or Saturday 

morning. Elective courses are offered Monday through Thursday evenings with limited offerings Saturday mornings. 

Fast Track M.B.A. Program. Students complete 44 credit hours for this one-year program (12 credit hours in the first 

term, 16 credit hours in the second term and 16 credit hours in the third term). The maximum hours of course enrollment 

allowed during the program is 52 credit hours. Required core courses and elective courses are scheduled during the day, 

in the evening and Saturday mornings. 

Master of Science in Accounting. M.S.A. students complete 16 credit hours each term for a total of 32 credit hours for 

the full-time, one-year program. The maximum hours of course enrollment allowed during the program is 36 credit hours. 

The courses for this program are generally offered Monday through Thursday during the day and evening. 

Master of Science in Business Analytics. M.S.B.A. students complete 17 credit hours in fall and 16 credit hours in spring 

for a total of 33 credit hours for the full-time, one-year program. The maximum hours of course enrollment allowed 

during the program is 37 credit hours. The courses for this program are generally offered Monday through Thursday 

during the evening and Saturday mornings. 

Master of Science in Entrepreneurship. M.S.Ent. students complete four consecutive terms of eight credit hours each 

term for a total of 32 credit hours for the part-time program. The maximum hours of course enrollment allowed during 

the program is 36 credit hours. This structured program has courses scheduled Monday through Thursday evenings and 

Saturday mornings. 
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Master of Science in Entrepreneurship. After successfully completing the first term of the M.S.Ent. program, students 

with a cumulative GPA of 3.200 or higher may elect to take up to three courses or six credit hours in a module, with a 

maximum of 12 credit hours in one term. Students who take additional credit hours (maximum is 34 allowed in the 

program) will continue to pay the published hourly tuition rate. Students should contact the Graduate Programs Office 

staff for assistance. 

Acceleration 



147 

 

of M.B.A. core academic courses not taken as part of the M.S. degree plus elective courses not previously taken. All degree 

requirements of the M.B.A. program must be met for successful completion of the M.B.A. program. 

Students will not need to retake successfully completed core required courses if the M.S. and the M.B.A. degrees are 

completed within six years from the original matriculation date of the M.S. program with no absence greater than three 
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Master of Science in Engineering Entrepreneurship 16 credit hours 12 credit hours 

Master of Science in Entrepreneurship 32 credit hours 36 credit hours 

Master of Science in Finance 30 credit hours 34 credit hours 

Master of Science in Health Promotion Management
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Full-Time M.B.A. Program. Full-time M.B.A. students MUST have a cumulative 3.000 GPA at the end of 70 GPA hours. 

Full-time M.B.A. students will be dismissed if they achieve 

 Less than a cumulative 2.250 GPA at the end of 14 GPA hours or the first term. 

 Less than a cumulative 2.500 GPA at the end of 30 GPA hours or the second term. 

 Less than a cumulative 2.750 GPA at the end of 44 GPA hours or the third term. 

 Less than a cumulative 2.950 GPA at the end of 62 GPA hours or the fourth term. 

With an approved petition to take up to eight additional hours beyond the 62 GPA hours required for the degree, full-time 

M.B.A. students will be dismissed if they achieve 

 Less than a cumulative 2.950 GPA at the end of 62 GPA hours or the fourth term. 

 Less than a cumulative 2.970 GPA at the end of 64 GPA hours (+ 2 hours). 

 Less than a cumulative 2.980 GPA at the end of 66 GPA hours (+ 4 hours). 

 Less than a cumulative 2.990 GPA at the end of 68 GPA hours (+ 6 hours). 

 Less than a cumulative 3.000 GPA at the end of 70 GPA hours (+ 8 hours). 

Fast Track M.B.A. Program. Fast track M.B.A. students MUST have a cumulative 3.000 GPA at the end of 52 GPA hours. 

Fast track M.B.A. students will be dismissed if they achieve 

 Less than a cumulative 2.250 GPA at the end of 12 GPA hours or first term. 

 Less than a cumulative 2.750 GPA at the end of 28 GPA hours 
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 Less than a cumulative 2.750 GPA at the end of 32 GPA hours or fourth term. 

 Less than a cumulative 2.900 GPA at the end of 40 GPA hours or fifth term. 

 Less than a cumulative 2.950 GPA at the end of 48 GPA hours or sixth term. 

With an approved petition to take up to eight additional hours beyond the 48 GPA hours required for the degree, P.M.B.A. 

students will be dismissed if they achievee 48 GPA5
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Master of Science in Entrepreneurship. M.S.Ent. students MUST have a cumulative 3.000 GPA at the end of 36 GPA 

hours. M.S.Ent. students will be dismissed if they achieve 

 Less than a cumulative 2.500 GPA at the end of 8 GPA hours or first term. 

 Less than a cumulative 2.750 GPA at the end of 16 GPA hours or second term. 

 Less than a cumulative 2.900 GPA at the end of 24 GPA hours or third term. 

 Less than a cumulative 2.950 GPA at the end of 32 GPA hours or fourth term. 

With an approved petition to take up to four additional credit hours beyond the 32 GPA hours required for the degree, 

M.S.Ent. students will be dismissed if they achieve 

 Less than a cumulative 2.950 GPA at the end of 32 GPA hours or fourth term. 

 Less than a cumulative 2.980 GPA at the end of 34 GPA hours (+ 2 hours). 

 Less than a cumulative 3.000 GPA at the end of 36 GPA hours (+ 4 hours). 

Master of Science in Finance. M.S.F. students MUST have a cumulative 3.000 GPA at the end of 34 GPA hours. M.S.F. 

students will be dismissed if they achieve 

 Less than a cumulative 2.500 GPA at the end of 16 GPA hours or first 
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Awards 

Students who excel during the course of their graduate work in the Cox School may be honored with awards available 

through the various subject areas. At graduation, students who reach high academic achievement are recognized through 

an invitation to join Beta Gamma Sigma, the business honor fraternity. 

Merit-based Scholarships 

Scholarships are awarded by the Cox School to students entering the full-time M.B.A., P.M.B.A., Master of Science in 

Accounting and Master of Science in Finance programs on the basis of demonstrated academic achievement and 

capability as well as significant career experience and leadership achievement at the time of acceptance into the Cox 

program. Scholarships must be used in the term awarded. 

Any student with a scholarship who goes on academic probation will immediately go on scholarship probation for the 

following term. If his or her cumulative GPA is 
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Educational Programs 

English as a Second Language Program 

www.smu.edu/esl 

Students whose first language is not English may encounter special challenges as they strive to function efficiently in the 

unfamiliar language and culture of an American university setting. Dedman College offers the following ESL resources to 

students from all schools and departments of SMU. Students may apply on the ESL website. 

More information about the ESL Program is available on the website or from the director, John E. Wheeler 

(jwheeler@smu.edu). 

The Courses (ESL) 

ESL 1001 (0). ESL COMMUNICATION SKILLS. The goal of this course is to improve ESL students' oral and aural 

interactive skills in speaking, giving presentations, pronunciation, listening, and American idiomatic usage so that they 

may become more participatory in their classes and integrate more readily with their native English-speaking peers. It is 

designed to meet the needs of undergraduate and graduate students who may be fully competent in their field of study 

yet require specialized training to effectively communicate in an American class-room setting. The course is free of 

charge, noncredit bearing, and transcripted as pass or fail. Prerequisite: ESL Program approval required. 

ESL 1002 (0). ESL COMMUNICATION SKILLS II. Building on skills developed in ESL 1001, students make use of their 

knowledge and practice to explore various aspects of American studies. In addition to speaking and presentation skills, 

reading and writing are also exploited as a means for students to gain a deeper understanding of American culture, 

customs, attitudes, and idiomatic use of the language. The course is noncredit and no-fee, and is transcripted as pass or 

fail. ESL 1001 is recommended as a precursor but is not a prerequisite. Prerequisite: ESL Program approval required. 

ESL 20XX (0). INTENSIVE ENGLISH PROGRAM. All 2000-level ESL courses are exclusive to the Intensive English 

Program. This multilevel, yearlong program is designed to prepare students and professionals for academic success at the 

university level. The course of study consists of English for academic purposes, TOEFL-related skills, and American 

culture. It is open to currently enrolled and newly incoming students, as well as to those not affiliated with SMU. On-

campus housing and meals are available during the 6-week summer term. This is a noncredit, nontranscripted program, 

and separate tuition fees are charged. Prerequisite: ESL Program approval required. 

ESL 3001 (0). ADVANCED GRAMMAR FOR WRITERS. This course helps students develop their grammar and writing 

skills within the context of academic readings. Problem areas of English grammar and style are explored through periodic 

assignments, research documentation methods, and a final research project. The course is free of charge, noncredit 

bearing, and transcripted as pass or fail. Prerequisite: ESL Program approval required. 

ESL 3002 (0). ADVANCED ACADEMIC WRITING. Building on principles of grammar and style covered in ESL 3001, this 

course helps students further improve the writing skills needed for their particular academic careers, using academic 

texts as a basis for out-of-class writing assignments and a final research project. The course is free of charge, noncredit 

bearing, and transcripted as pass or fail. Prerequisite: ESL Program approval required. 

ESL 4001 (0). ESL PRONUNCIATION SKILLS. Students improve their pronunciation by focusing on sentence stress, 

rhythm, intonation, and body language while learning to mimic American speech patterns. With the instructor's 

assistance and extensive individual feedback, students develop personal strategies and exercises to become more aware 

of their own weaknesses. The course is free of charge, noncredit bearing, and transcripted as pass or fail. Prerequisite: ESL 

Program approval required. 
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ESL 6001, 6002 (0). SEMINAR FOR INTERNATIONAL TEACHING ASSISTANTS. Graduate students who speak English 

as a second language prepare for their teaching responsibilities with undergraduate students taking University 

Curriculum courses. The main components include language skills needed as international teaching assistants, ITA-

related teaching methodology, cross-cultural communication within the American classroom, and presentation skills. 

Also, examination of case studies, microteaching demonstrations, and periodic out-of-class individual consultations on the 

student's language and pedagogical skills. The course is free of charge, noncredit bearing, and transcripted as pass or fail. 

Prerequisite: ESL Program approval required. 

Conversation Buddy Program 

At the beginning of each term, all students are notified via campus email of the opportunity to practice their language 

skills in an informal, one-on-one setting outside the classroom for one to two hours a week. 

ESL Self-Study Lab 

A collection of materials is available for self-study use at the Fondren Library Information Commons. Students will find 

materials to help them improve their pronunciation, listening, vocabulary and grammar skills. 

SMU-in-Plano 

www.smu.edu/plano 

SMU's campus in Plano's Legacy Business Park extends SMU's resources to meet the educational needs of residents in 

Collin County and beyond, and makes enrollment in graduate-level programs more convenient for working professionals 
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Continuing and Professional Education 

The Office of Continuing and Professional Education provides noncredit courses that address different cultural, scholarly, 

personal and professional topics for the community, a practice that has been part of the SMU tradition since 1957. CAPE 
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SMU offers high-speed network connections throughout campus. Students can take advantage of both wired and wireless 

connections throughout all areas of the residence halls. Wireless coverage also extends throughout the campus in most 

classrooms, libraries, common areas, and several outdoor locations. In addition to on-campus Internet connections, OIT 

provides off-campus access to resources via a virtual private network connection and access to other research institutions 

Wi-Fi networks through eduroam. 

All students receive an SMU email account, which will remain active after graduation. The email account may be accessed 

online via Office 365 (office365.smu.edu). Students also have access to a variety of Web-based services such as my.SMU, 

personal blog space (people.smu.edu), unlimited cloud storage space (smu.edu/box), and the Canvas Learning 

Management System (smu.edu/canvas). Academic information, including grade history, financial information, and class 

registration, is available through the my.SMU system. 

OIT also provides complimentary on-campus IT support. Located in Fondren Library West, the IT Help Desk provides 

technical assistance for most computing issues Monday through Thursday from 8 a.m. to 9 p.m., Fridays from 8 a.m. to 6 

p.m., Saturdays from 12 p.m. to 5 p.m., and Sundays from 11 a.m. to 8 p.m. during the regular semester. Times will vary for 

breaks and summer. Phone or in-house support is available for on- and off-campus connectivity issues. The IT Help Desk 

also offers phone support for the Microsoft Office Suite and other common applications. The OIT website (smu.edu/oit) 

provides information, step-by-
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Student Life and Housing  

Student Affairs 

The mission of the Division of Student Affairs (www.smu.edu/studentaffairs) is to develop, with others in the University, 

opportunities for students to become productive citizens through the creation of challenging environments that 

contribute to students' intellectual, spiritual, physical, social, cultural, moral and emotional growth, and, in so doing, 

engage them with the widest range of persons within the University and beyond. The vice president for student affairs 

oversees programs, services and activities that complement students' academic pursuits and promote their development, 

success and cocurricular learning. 

Concern for and realization of the full development of each student in and out of the classroom constitutes one of the 

major goals of the University. Consequently, the division's programs are designed to support and supplement SMU's 

formal academic work. Many departments exist to provide services for the benefit and convenience of SMU students. The 

Division of Student Affairs encompasses a broad range of programs and services dealing with housing and residential 

matters, physical and mental wellness, personal and career counseling and testing, recreational sports and intramurals, 

religious affairs, multicultural student programs, as well as student conduct and community standard matters, new 

student orientation, leadership programs, volunteer opportunities and women's programs. 

Academic Integrity and Code of Conduct 
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Code of Conduct 

The following are University procedures and standards with which every student must become familiar. The University 

considers matriculation at SMU an implicit covenant and a declaration of acceptance on the part of the student of all 
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Housing 
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Student Life 

The Office of the Dean of Student Life (www.smu.edu/studentlife) educates students and the SMU community by 
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and programming designed to enhance the student experience on campus. The Student Center staff strives to provide a 

safe and communal environment to meet the diverse needs of all individuals. Our building includes a 6400 square foot 

ballroom, a tiered, amphitheater-style forum classroom, a 500-person capacity auditorium, two dining areas, a post office, 

an art gallery, office and meeting space for student organizations, several lounging and quiet areas, in which to study, and 

six meeting rooms. 

Student Media 

The student media experience at SMU is one that offers aspiring media professionals the opportunity to work and learn in 

a fully converged news operation that combines print, online and broadcast platforms. Editors, writers and 

photographers of the SMU Campus Weekly, SMU's independent newspaper, work together with directors and 

videographers of SMU-TV, the student-
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certified by the Accreditation Association for Ambulatory Health Care (AAAHC) for meeting rigorous nationally 
recognized standards and committing to delivering the highest quality of care. 

Outpatient Medical Services. The Dr. Bob Smith Health Center provides a wide range of health services allowing 
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patient health service records information is confidential. No information about a student can be released to any third 
party without the student's written permission. 

Release of Medical Information. A copy of medical records may be released to a physician only with a written release by 
the student. A patient may sign a release allowing the Health Center to discuss specific medical information with their 
parents, significant others or health care representatives. 

Office of Health Education and Promotion. The Health Center provides health education programs and services to 
enhance the well-being of SMU students in support of their learning and success. Information is presented to help 
students make informed and healthy choices. The SMU health educator works with students to promote activities that 
create a healthy environment for the SMU community. 

Counseling Services. CS provides psychiatric evaluation, crisis intervention and group/individual/couples 
psychotherapy for students. All interviews are conducted on a voluntary and confidential basis. There is no charge to 
students who have paid the University health fee. Students can seek confidential help for concerns such as anxiety, 
depression, relationship issues, career/life planning, sexual identity, eating/body image concerns and sexual 
assault/sexual harassment matters. Alcohol and drug prevention is a free and confidential source of help and information 
to the SMU community, covering issues related to substance abuse and addiction. Any laboratory tests or pharmaceuticals 
ordered will be charged to the student. For more information regarding scheduling appointments, students should call 
214-768-
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Intramural Sports. Many opportunities for team and individual competition are available through intramural sports 

such as golf, racquetball, tennis, and dodgeball. The five major sports are flag football, volleyball, basketball, soccer and 

softball. Leagues provide year-round opportunities to participate in a wide variety of sports and activities. Additional 

leadership opportunities are available for those interested in officiating or supervising various activities. Teams and 

individuals register online at www.imleagues.com/smu. 

Club Sports. Club sports offer an opportunity for students interested in concentrated training and participation in a 

sport. These recognized student organizations offer competition with other university/college club teams in baseball, 

cycling, ice hockey, men's and women's lacrosse, polo, rugby, men's and women's soccer, triathlon, ultimate Frisbee, 

volleyball, wakeboarding and water polo. 

Aquatics. SMU Aquatics features a five-lane, indoor recreational pool and an outdoor, zero-depth entry fountain pool 

known as "The Falls." Students have opportunities to participate year-round in recreational swimming, sunbathing and 

water sports such as water basketball, volleyball and polo. Classes offered include water fitness, adult and child 

swimming lessons, children's group lessons, and American Red Cross lifeguard training. 

Outdoor Adventures. SMU Outdoor Adventures is the campus source for outdoor recreation and adventure, offering fun 

and challenging recreational adventure activities, community-building programs, and student leadership and personal 

growth opportunities. The Outdoor Adventure Center, located on the bottom floor of the Dedman Center for Lifetime 

Sports, is the place to rent outdoor recreation and picnic equipment. Students can sign up for SMU OA trips offering 

traditional and non-traditional outdoor adventure pursuits such as backpacking, rock climbing, caving and canoeing. SMU 

OA also manages the SMU Climbing Center, the indoor climbing and bouldering facility, and the Portable Challenge and 

Team Development course. 

Mustang Band. Founded in 1917, the Mustang Band was named the "Best College Marching Band" in Texas in Kirk 

Dooley's Book of Texas Bests. Long known as "the hub of SMU spirit," the band represents the University at football and 

basketball games, produces the Pigskin Revue during Homecoming and performs at special University- and community-

related events. Membership is open to all SMU students by audition, regardless of major, and scholarships based on need 

and ability are available. 

Spirit Squads. The Mustang Cheerleaders, Mustang Pom Squad and Peruna mascot are integral parts of SMU's spirit 

tradition and are national award winners, having participated in the NCA/NDA Collegiate National Championships. Along 

with the Mustang Band, they make SMU's spirit contingent an outstanding one. 

Intercollegiate Athletics. SMU is a member of the National Collegiate Athletic Association (Division I-A). Men and 

women student-athletes compete in basketball, cross-country/track and field (women only), swimming and diving, golf, 

soccer, tennis, volleyball (women only), crew (women only), equestrian (women only), and football (men only). 

Values and Community 

Office of the Chaplain and Religious Life 

www.smu.edu/chaplain 

The Office of the Chaplain and Religious Life offers resources of pastoral care and theological reflection that nurture 

spiritual and vocational development as well as the moral and ethical vision and character of students, faculty and staff. 

Dr. Stephen W. Rankin is the chaplain and minister to the University community. Chaplain Rankin leads and preaches at 

Underground, an ecumenically Christian, all-University service of worship, in Hughes-Trigg Theater each Wednesday 

during the term. Students, faculty and staff are invited to participate in this service through music, scripture readings or 

other expressions of worship. Other services, including the University Service of Memory, Ash Wednesday Service and 

memorial services as needed, are also planned and implemented by the Office of the Chaplain. 
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Residence Accommodations 

The University prides itself on offering a full living and learning experience for its resident students. The mission of the 

Department of Residence Life and Student Housing is to advance the goals and objectives of the University by creating 

residential communities that empower residents to value learning, citizenship and leadership. To this end, RLSH seeks 

opportunities to promote an intellectual culture in SMU's residential communities that complements an already 

flourishing campus social culture. RLSH is responsible for residence halls, 11 Residential Commons and 10 SMU-owned 

Greek chapter houses. This responsibility includes making sure that facilities are well maintained and that students have 

opportunities to grow personally and excel academically. 

Housing Policy for All Students 

All incoming first-
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General Housing Information 

Each apartment is equipped with a telephone, local telephone service, voice mail system and wireless Ethernet 

connections to the University's computer system. All residence halls are air-conditioned and some have individually 

climate-controlled rooms. Washing machines and dryers are located in all residence halls. Meal plans are not required in 

the graduate hall. For more information, students should visit www.smu.edu/housing or contact the Department of 
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Right to Know 

Southern Methodist University is pleased to provide information regarding academic programs, enrollment, financial aid, 

public safety, athletics and services for persons with disabilities. Students also may obtain paper copies of this 

information by contacting the appropriate office listed below. Disclosure of this information is pursuant to requirements 

of the Higher Education Act and the Campus Security Act. More information is available at www.smu.edu/srk. 

1. Academic Programs 

Provost Office, Perkins Administration Building, Room 219 

214-768-3219  

1. Current degree programs and other educational and training programs. 

2. Instructional, laboratory and other physical facilities relating to the academic program. 

3. Faculty and other instructional personnel. 

4. Names of associations, agencies or governmental bodies that accredit, approve or license the 

institution and its programs and the procedures by which documents describing that activity may be 

reviewed. 

2. Enrollment 

Registrar, Blanton Student Services Building, Room 101 

214-768-3417  

1. Graduation Rates. The completion or graduation rate of the institution's certificate-seeking or degree-

seeking, full-time undergraduate students and students who receive athletically related financial aid. 

http://www.smu.edu/Academics/StudentAchievement 

2. Privacy of Student Education Records. The Family Educational Rights and Privacy Act governs SMU's 

maintenance and disclosure of a student's education records. FERPA provides students the right to 

inspect and review their education records and to seek amendment of those records that they believe 

to be inaccurate, misleading or otherwise in violation of their privacy rights. Further, FERPA prevents 

SMU from disclosing personally identifiable information about a student to outside third parties, 

except under specific circumstances outlined in SMU's Policy Manual. 

3. Withdrawal. Requirements and procedures for officially withdrawing from the institution.  

Wisconsin Refund Policy. The following information applies only to students enrolled in 

distance/online courses who reside in the state of Wisconsin. The Wisconsin Administrative Code 

contains provisions related to online/distance education for students residing in that state. Sections 

from Chapter 8 of the Educational Approval Board are reprinted below. The complete code is available 

online at http://docs.legis.wisconsin.gov/code/admin_code. 

EAB 8.05 Partial Refunds. A student who withdraws or is dismissed after the period of time identified 

under s. EAB 8.03 (1) has passed, but before completing 60 percent of the potential units of instruction 

in the current enrollment period, shall be entitled to a pro rata refund, as calculated below, less any 

amounts owed by the student for the current enrollment period, less a one-time application fee of 

$100. 

(1) Pro rata refund shall be determined as the number of units remaining after the last unit completed 

by the student, divided by the total number of units in the enrollment period, rounded downward to 

the nearest 10 percent. Pro rata refund is the resulting percent applied to the total tuition and other 

required costs paid by the student for the current enrollment period. 

(2) All efforts will be made to refund prepaid amounts for books, supplies and other charges unless the 

student has consumed or used those items and they can no longer be used or sold to new students, or 

returned by the school to the supplier. 

(3) Refunds shall be paid within 40 days after the effective date of termination. 

(4) After the student's first period of enrollment, if a student withdraws or is dismissed in a 

subsequent enrollment period, the school may also retain an administrative fee of 15 percent of the 

total cost of a resident program, or $400, whichever is less. 

(5) No refund is required for any student who withdraws or is dismissed after completing 60 percent 

of the potential units of instruction in the current enrollment period unless a student withdraws due to 
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mitigating circumstances, which are those that directly prohibit pursuit of a program and which are 

beyond the student's control. 

SMU Refund for Wisconsin Students. SMU online/distance education students residing in Wisconsin 

who cancel their enrollment will receive a full refund of all tuition and fees if they officially withdraw 

from the University before the withdrawal deadline listed on the Official University Calendar. The 

University will issue refunds within 10 business days of withdrawal. 

3. Financial Aid 

Director of Financial Aid, Blanton Student Services Building, Room 212 

214-768-3417  
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concerning reported crimes that occurred on campus, in certain off-campus buildings or property owned or 

controlled by SMU, and on public property within or immediately adjacent to/accessible from the campus. The 

reprep
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Office of the Provost and Vice President for Academic 

Affairs 

Steven C. Currall, Provost and Vice President for Academic Affairs 

Julie P. Forrester, Associate Provost for Student Academic Services and Professor of Law 

Douglas A. Reinelt, Associate Provost for Faculty Affairs 

Peter Moore, Associate Provost for Curricular Innovation and Policy 

James E. Quick, Associate Vice President for Research and Dean of Graduate Studies 

Wes K. Waggoner, Associate Vice President for Enrollment Management 

Maria Dixon Hall, Senior Advisor to the Provost for Cultural Intelligence 

Patricia Alvey, Director for Assessment and Accreditation 

Michael D. Tumeo, Director for Institutional Research 

Daniel Eady, Assistant Provost (Chief of Staff) 

Vicki Hill, Assistant Provost for General Education 

Ebonii Nelson, Assistant Provost for Strategic Initiatives and Director of Student Retention ad interim 

Office of the Vice President for Business and Finance 

Ernie Barry, Associate Vice President for Budgets and Finance 

Ellen Shew Holland, Associate Vice President and Chief Risk Officer 

Philip Jabour, Associate Vice President and University Architect for Facilities Planning and Management 

Julie Wiksten, Associate Vice President for Operational Excellence 

Sheri Starkey, Associate Vice President and Chief Human Resource Officer 

Alison Tweedy, Associate Vice President of Campus Services 

Rick Shafer, Chief of Police 

Melanie Bailey, Senior Contracts Administrator 

Office of the Vice President for Development and 

External Affairs 

Pam Conlin, Assistant Vice President for University Development and Principal Gifts 
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Marianne Piepenburg, Assistant Vice President for Alumni and Constituent Giving and Executive Director for Alumni 

Relations 

Robert Bucker, Assistant to the Vice President for Strategic Affairs 

Charles Headley, Executive Director for Development Services 

Dana Ayres, 
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Cox School of Business 

Matthew B. Myers, Dean of Edwin L. Cox School of Business 

William R. Dillon, Senior Associate Dean for Academic Affairs 

James N. Bryan, Associate Dean for BBA Admissions and Advising 

Frank R. Lloyd, Associate Dean for Executive Education 

Gary T. Moskowitz, Associate Dean for Strategic Planning and Accreditation 

Catherine Collins, Assistant Dean for Finance, Administration and Facilities 

Linda Kao, Assistant Dean for Global Operations 

Kevin Knox, Assistant Dean for External Relations 

Lynda Oliver, Assistant Dean for Marketing and Communications 

Tom Perkowski, Assistant Dean for Executive M.B.A. Program 

Lsistant Dean for Global Operati
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Perkins School of Theology 

Craig C. Hill, 
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Cox School Faculty and Staff  

Offices of the Academic Dean 

Matthew B. Myers, Dean of Edwin L. Cox School of Business, Tolleson Chair in Business Leadership 

William R. Dillon, Senior Associate Dean for Academic Affairs 

James N. Bryan, Associate Dean for BBA Admissions and Advising 

Frank R. Lloyd, Associate Dean for Executive Education 

Gary T. Moskowitz, Associate Dean for Strategic Planning and Accreditation 

Catherine Collins, Assistant Dean for Finance, Administration and Facilities 

Linda Kao, Assistant Dean for Global Operations 

Kevin Knox, Assistant Dean for External Relations 

Lynda Oliver, Assistant Dean for Marketing and Communications 

Tom Perkowski, Assistant Dean for Executive M.B.A. Program 

John Roeder, Assistant Dean for Graduate Admissions 

Administration 

Barbara P. Mohrle, Director of BBA Academic Advising and Records 

Paula Hill Strasser, Director of Edwin L. Cox Business Leadership Institute 

Lisa Tran, Director of Career Management Center 

Mary D. Powell, Executive Assistant to the Dean 

Cox Faculty 

Vishal Ahuja, Assistant Professor of Information Technology and Operations Management, Ph.D., Chicago 

Ellen Parker Allen, Clinical Professor of Information Technology and Operations Management, Ph.D., SMU 

Richard Gordon Alm, Writer-in-Residence for the William J. O'Neil Center for Global Markets and Freedom, M.A., Kansas 

Marci Armstrong, Professor of Practice, Director of the Brierley Institute for Customer Engagement, Harold M. Brierley 

Endowed Professor, Ph.D., University of Texas (Dallas) 

Amit Basu, Professor of Information Technology and Operations Management, Carr P. Collins, Jr. Chair in Management 

Information Science, Department of Information Technology and Operations Management Chair, Ph.D., Rochester 
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Charles A. Besio, Senior Lecturer in Marketing, Center for Marketing Management Studies Director, M.B.A., SMU 

Sreekumar R. Bhaskaran, Associate Professor of Information Technology and Operations Management and Marilyn and Leo 

F. Corrigan, Jr. Endowed Professor, Ph.D., Texas (Austin) 

Gauri Bhat, Assistant Professor of Accounting, Ph.D., Toronto (Ontario) 

Nilabhra Bhattacharya, Associate Professor of Accounting, Ph.D., Georgia (Athens) 

Michael Howard Braun, Associate Professor of Marketing, Ph.D., Pennsylvania 

Richard A. Briesch, Professor of Marketing and Marilyn R. and Leo F. Corrigan, Jr. Endowed Professor, Ph.D., Northwestern 

William B. Brueggeman, Professor of Real Estate, Clara R. and Leo F. Corrigan, Sr. Endowed Chair in Real Estate, Ph.D., Ohio 

State 

Barry J. Bryan, Professor of Practice in Accounting, M.S.A. Program Director, Ph.D., Texas A&M 

Marcus Butts, Associate Professor of Management and Organizations, Ph.D., University of Georgia 

Jay B. Carson, Visiting Professor of Practice in Management and Organizations, Ph.D., Maryland 

Chaogun Chen, Assistant Professor of Marketing, Northwestern University 

Yunko Cho, Visiting Assistant Professor of Strategy, Entrepreneurship and Business Economics, Ph.D., New York University 

James C. Collins, Jr., Senior Lecturer in Information Technology and Operations Management, M.S.I.E., SMU 

William Michael Cox, Executive-in-Residence of Strategy, Entrepreneurship and Business Economics, Ph.D., Tulane 

Steven C. Currall, Provost and Vice President for Academic Affairs, David B. Miller Endowed Professor in Business, Professor 

of Management and Organization, Adjunct Professor of Psychology, Adjunct Professor of Engineering Management, 

Information, and Systems, Ph.D. Cornell 

Michael L. Davis, Clinical Professor of Strategy, Entrepreneurship and Business Economics, Ph.D., SMU 

Hemang A. Desai, Professor of Accounting, Robert B. Cullum Chair in Accounting, Department of Accounting Chair, Ph.D., 

Tulane 

William R. Dillon, Professor of Marketing, Herman W. Lay Chair of Marketing, Ph.D., City University of New York 

Edward J. Fox, Associate Professor of Marketing, W. R. and Judy Howell Director of the JCPenney Center for Retail Excellence 

and Marilyn R. and Leo F. Corrigan, Jr. Endowed Professor, Ph.D., Pennsylvania (Philadelphia) 

Judith H. Foxman, Senior Lecturer in Marketing, M.B.A., SMU 

Amar Gande, 
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Daniel J. Howard, Professor of Marketing, Ph.D., Ohio State 

Ellen F. Jackofsky, Associate Professor of Management and Organizations, Ph.D., Texas (Dallas) 
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Robin L. Pinkley, Janet and Craig Duchossois Endowed Professor of Management and Organizations, Ph.D., North Carolina, 

(Chapel Hill) 

Amy V. Puelz, Clinical Professor of Information Technology and Operations Management, Ph.D., Nebraska (Lincoln) 

Robert Puelz, Associate Professor of Insurance and Financial Services, Charles L. Dexter Chair of Insurance, Ph.D., Georgia 

Miguel A. Quiñones, Professor of Management and Organizations, O. Paul Corley Distinguished Chair in Organizational 

Behavior and Administration Department of Management and Organizations Chair, Ph.D., Michigan State 

Robert W. Rasberry, Assistant Professor of Management and Organizations, Ph.D., Kansas 

McKenzie Rees, Assistant Professor of Management and Organizations, Ph.D., University of Utah 

Susan M. Riffe, Clinical Professor in Accounting, Ph.D., Southern California 

Harvey Rosenblum, Professor of Practice of Strategy, Entrepreneurship and Business Economics, Ph.D., California (Santa 

Barbara) 

Mehrdad Samadi, Assistant Professor of Finance, Ph.D. North Carolina (Chapel Hill) 

Mukunathan Santhanakrishnan, Professor of Practice of Finance, Ph.D., Arizona State 

R. Canan Savaskan-Ebert, Associate Professor of Information Technology and Operations Management, Ph.D., INSEAD 

Ulrike Schultze, Associate Professor of Information Technology and Operations Management, Ph.D., Case Western Reserve 

Art Selender, Professor of Practice in Finance, Ph.D., University of Chicago 

John H. Semple, Professor of Information Technology and Operations Management, Charles Wyly Professor of Management 

Information Sciences, Ph.D., Texas (Austin) 

Raj Sethuraman, Professor of Marketing, Department of Marketing Chair, Harold Simmons Chair in Marketing, Ph.D., 

Northwestern 

Wayne H. Shaw, Professor of Accounting and Helmut Sohmen Endowed Professor in Corporate Governance, Ph.D., Texas 

(Austin) 

Donald Shelly, Professor of Practice in Finance, Fabacher Endowed Professor of Alternative Asset Management, Alternative 

Assets Management Center Director, Kitt Investment & Trading Center Director, M.B.A., Michigan (Ann Arbor) 

Tasadduq Shervani, Associate Professor of Marketing, Ph.D., Southern California 

James L. Smith, Professor of Finance, Maguire Chair of Oil and Gas Management, Ph.D., Harvard 

Gregory A. Sommers, Professor of Practice in Accounting, Ph.D., Ohio State 

Dean B. Stansel, Research Associate Professor of Strategy, Entrepreneurship and Business Economics, Ph.D., George Mason 

University 

Hettie Tabor, Executive-in-Residence of Information Systems, M. B.A., Arkansas 

Fangyun T. Tan, Assistant Professor of Information Technology and Operations Management, Ph.D., Pennsylvania 

Wayne Taylor, Assistant Professor of Marketing, Ph.D., University of California, LA 

Jacquelyn S. Thomas, Associate Professor of Marketing, Ph.D., Northwestern 
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Rex W. Thompson, Professor of Finance, Ph.D., Rochester 

Sorabh Tomar, Assistant Professor of Accounting, Ph.D., University of Chicago 

Donald M. VandeWalle, Associate Professor of Management and Organizations, Ph.D., Minnesota 

Diego Patricio Vega San Martin, Visiting Assistant Professor of Finance, Ph.D., Washington University 

Kumar Venkataraman, Professor of Finance, James M. Collins Chair in Finance, Ph.D., Arizona State 

Michel R. Vetsuypens, Professor of Finance, Ph.D., Rochester 

Glenn Voss, Professor of Marketing, Ph.D., Texas A&M 

Zannie G. Voss, Professor of Marketing, Ph.D., Institut D'Administration des Entreprises 

Dimitris Vrettos, Assistant Professor of Accounting, Ph.D., Michigan State 

Nathan G. Walcott, Professor of Practice in Finance, Ph.D., Washington 

Gordon Walker, Professor of Strategy, Entrepreneurship and Business Economics, Bobby B. Lyle Endowed Professor of 

Entrepreneurial Studies, Department of Strategy, Entrepreneurship and Business Economics Chair, Ph.D., Pennsylvania 

Catherine Weber, Senior Lecturer in Business Law, J.D., SMU 

Kara Elyse Wells, Assistant Professor of Accounting, Ph.D., Southern California 

Wendy M. Wilson, Professor of Practice in Accounting, Ph.D., North Carolina (Chapel Hill) 

Derek Yonai, Research Associate Professor of Strategy, Entrepreneurship and Business Economics, Managing Director of the 

O'Neil Center, Ph.D., George Mason University 

Brian E. Young, Professor Practice of Finance, Associate Director of the Alternative Assets Center and Associate Director of 

the Don Jackson Center, Ph.D. Arizona State University 

Daniel Jinyong Zyung, Assistant Professor of Strategy, Entrepreneurship and Business Economics, Ph.D., Rice University 

Cox Emeritus Faculty 

Thomas E. Barry, Professor Emeritus of Marketing, Ph.D., North Texas 

Marvin L. Carlson, Professor Emeritus of Accounting, Ph.D., Wisconsin 

Andrew H. Chen, Professor Emeritus of Finance, Ph.D., Berkeley 

Alan B. Coleman, Professor Emeritus of Finance, Ph.D., Stanford 

Elbert B. Greynolds, Jr., Professor Emeritus of Accounting, Ph.D., Georgia State 

Richard W. Hansen, Professor Emeritus of Marketing, Ph.D., Minnesota 

Thomas V. Hedges, Professor Emeritus of Accounting, D.B.A., Indiana 

Roger A. Kerin, Professor Emeritus of Marketing, Ph.D., Minnesota 

Chun H. Lam, Professor Emeritus of Finance, Ph.D., Duke 
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Richard O. Mason, Professor Emeritus of Management Sciences, Ph.D., California (Berkeley) 

John W. Slocum, Jr., Professor Emeritus of Management and Organizations, Ph.D., Washington


