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COX SCHOOL OF BUSINESS 
GRADUATE PROGRAMS 

2007-08 ACADEMIC CALENDAR

FAll TERM 2007
August 17, Fri., Last day to Withdraw from the term (drop all classes) with full refund 

MODulE A – FAll 2007
August 20, Mon., First day of module A
August 27, Mon., Last day to late enroll or to add/drop courses for both Fall modules A and 

B without penalty
August 28, Tues., Make-up for September 1 (Sat.) for Dallas campus required courses PMBA 

and Part-Time MS programs
September 1, Sat., No classes held



8 Cox School of Business Graduate Catalog

MODulE B – SPRINg 2008



ACADEMIC PROGRAMS 
FULL-TIME M.B.A. 

 The Full-Time M.B.A. Program is an intensive two-year program with classes 
offered during the days and evenings. This program is designed for individuals who 
have been working and now want to focus exclusively on their graduate manage-
ment education before re-entering the business world. During the first year, the 
emphasis of the program is on building team-skills and creating a common body 
of knowledge. Students will leverage this knowledge to provide a solid foundation 
for elective courses taken during the second year.
 Each 16-week term is divided into two 8-week modules, A and B, with four (4) 
courses each module earning two (2) credit hours per course. Exceptions to the 
scheduled curriculum schedule must be approved in advance by the Graduate Student 
Services Office. Having courses offered in the module format allows students to 
take more courses with the goal of gaining depth of knowledge in specific area(s). 
As a result, students can develop expertise in academic concentration(s). To provide 
students with a greater variety of elective courses, elective classes are scheduled in 
the morning, afternoon and evening.
 The Cox School of Business seeks candidates who show a strong potential for 
success in today’s global business environment. Candidates who demonstrate ana-
lytical capabilities, leadership experience, interpersonal and communication skills 
and personal commitment and motivation are invited to apply. The Admissions 
Committee seeks candidates who possess outstanding academic achievement and 
potential, leadership qualities and management potential. To assess these char-
acteristics, the C
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 In order to apply for an International Exchange Program, students must be in 
good academic standing with a minimum cumulative G.P.A. of 3.2. Registration is 
held in April for the fall program and in October for the spring program. For stu-



FULL-TIME J.D./M.B.A. 

PROgRAM
 The combined Full-Time J.D./M.B.A. program is offered jointly by the Dedman 
School of Law and the Cox School of Business. The program is designed for stu-
dents interested in either a career in law with a strong business focus or for students 
interested in business careers with a strong legal focus. The combined degrees may 
be obtained in four academic years. 
 This degree plan must be pursued on a full-time basis. (See Professional MBA 
program for the Part-Time dual degree program.) The Cox School of Business and 
the Dedman School of Law have different academic calendars; therefore students 
must refer to both calendars when scheduling courses for both schools in the same 
term. Students enrolled in the joint degree program must complete all requirements 
of both programs. Cox School of Business required core courses are taken in the 
second year of the dual degree program and must be taken in the same order as 
listed below. The remaining 16 credit hours of elective courses are taken during the 
third and fourth years of the dual degree program. To provide students with a broad 
variety of elective courses, the classes are scheduled in the morning, afternoon and 
evening.
 Under the structure of the dual program for students entering the business school 
in the Fall of 2007, the Dedman School of Law will award twelve (12) hours of 
academic credit toward the J.D. degree (87 hours) for satisfactory completion of 
the academic requirements of the M.B.A. program. Similarly, the Cox School of 
Business will award twelve (12) hours of academic credit toward the M.B.A. degree 
(60 hours) for satisfactory completion of the academic requirements of the J.D. 
program. 
 The tuition rate of the Dedman School of Law shall apply to the courses taken 
at the Cox School of Business.
 Candidates will need to complete the regular admissions processes for both the 
law program and the M.B.A. program, including submission of all applicable test 
scores and supporting documents. For an application and additional information 
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M.A./M.B.A. ARTS ADMINISTRATION 

PROgRAM
 The Meadows School of the Arts, in conjunction with the Cox School of Business, 
offers to a limited number of highly qualified candidates America’s only concurrent 
dual-degree graduate program in arts administration. Through the Division of Arts 
Administration, the M.A./M.B.A. program combines development of contemporary 
general-management skills with in-depth study of today’s professional arts world. 
This program is offered on a full-time basis only.
 The program is six (6) successive terms, including(r)-5(a)-5(m)-5( )-55(n)-5(g(r)-5(a)a )-55(n)-5(g(r)-5</ActualText<FEFF0009>20(f)-5(e)-5(r)(s)-5(,)-5(,)-5( r(e)-5(r)(sa5(c)-5(e)-5)-5(r)(s)-5(,)-5(,)-5( p)-5(r)-5(o)tualText<FEo4 ( p)-55(n)b1_2 1-5(s)-5(,)-5( )-56(i)-5(n)- 0 0 9 54 500.7325 Tm[(g)-63p0009>20(f)-5(e)-5( )1(w)BT/T1)-5)-5.d. 
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 Credit Hours
 Module B Courses in Cox Business

ACCT 2nd required accounting course+ 2
FINA 6201 Managerial Finance 2
ITOM 6202 Management Decision Analysis 2
MKTG 6201 Marketing Management 2
MNGT 6103 Business Presentation Techniques 1

 Term Total 19

Year One —Spring Term
Term Courses in Meadows Arts

ARAD One Required Course 3
ARAD 6051 Practica (10 hours per week) 0

Module A Courses in Cox Business
ITOM 6203 Operations Management 2
MNO 6201 Organizational Behavior 2
MKTG 6233 Nonprofit Marketing 2

 Module B Courses in Cox Business
MNGT 6210 Global Leadership Program 2
STRA 6201 Strategic Management 2
MNGT 6020 First Year Foundations*  0

 Term Total 13
Year One — Summer Term in Meadows Arts

ARAD three required courses 9
ARAD 5352 Strategic Writing 3
ARAD 6052 Practica (10 hours per week) 0

 Term Total 12
Year Two — Fall Term
Term Courses in Meadows Arts 

ARAD one required course 3
ARAD 6053 Practica (10 hours per week) 0

Module A and B Courses in Cox Business
Business Electives – six courses 12

 Term Total 12
Year Two — Spring Term
Term Course in Meadows Arts 

ARAD 6302 Seminar: Strategic Planning in the Arts 3
ARAD 6054 Practica (10 hours per week) 0

Module A and B Courses in Cox Business
Business Electives – five courses 10

 Term Total 13
Year Two — Summer Term in Meadows Arts

ARAD 6304 Arts Administration Internship
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PROFESSIONAL M.B.A.

PROgRAM
 The Professional M.B.A. (P.M.B.A.) program is designed for those individuals 
who want to enhance their current career progression without leaving the workforce. 
The program is six (6) consecutive terms over 24 months with evening and Saturday 
morning classes. During the first three terms, required core courses help develop a 
strong foundation in fundamental business principles. To build on this foundation, 
students may choose electives to gain expertise in a specific area or choose a more 
broad-based selection of electives. Each 16-week term is divided into two 8-week 
modules, A and B, with each module course earning 2 credit hours.
 Students must remain with their entering class and cohort section for all required 
core courses, which are offered Thursday evenings and Saturday mornings on the 
Dallas campus and Monday and Wednesday evenings on the Plano campus. Most 
of the elective courses are held one time per week at the Dallas campus, Monday 
through Thursday evenings with limited offerings on Saturday mornings and at the 
Plano campus. Students are required to take the scheduled required core courses 
each term because of the prerequisite sequencing. One elective course during the 
P.M.B.A. program is required to be an international business course.
 The Cox School of Business seeks candidates who show a strong potential for 
success in today’s global business environment. Candidates who demonstrate ana-
lytical capabilities, leadership experience, interpersonal and communication skills 
and personal commitment and motivation are invited to apply. The Admissions 
C
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 Students may participate in international programs after completing all core 
required courses. In order to apply for the international programs, students must 
be in good academic standing with 3.2 or better cumulative grade point average 
(G.P.A.). Participants are selected on a first-come, first-served basis, with gradua



PART-TIME J.D./P.M.B.A. 

PROgRAM
 The combined Part-Time J.D./P.M.B.A. program is offered jointly by the Ded-
man School of Law and the Cox School of Business. The program is designed 
for students interested in either a career in law with a strong business focus or for 
students interested in business careers with a strong legal focus. The combined 
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of the P.M.B.A. degree that earns the grade of Pass or Fail. All P.M.B.A. students MUST 
complete this course.

**Of these elective courses, students complete one concentration. Each concentration 
requires 12 to 14 specific credit hours. (Please see C









 Executive M.B.A. 
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production, introduction to welfare economics, game theory for decision-making and applied 
agency theory in organizations. Macroeconomic topics will focus on measuring and modeling 
macroeconomics activity for the United States and for the global economy.
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 Master of Science in Entrepreneurship 33

Term Three - Fall Credit Hours
Module A Courses



MASTER OF SCIENCE IN MANAGEMENT

PROgRAM
 The curriculum of the Master of Science in Management (M.S.in Management) 
program is designed to provide students with a fundamental understanding of 
business along with the budgeting, management, marketing, financial and strategic 
planning tools needed to assume leadership positions. In this part-time program, 
which starts in the fall only, students will take a total of 30 credit hours following 
the lock-step program over ten and one-half months. Each 16-week term is divided 
into two 8-week modules, A and B, with each module course being two (2) credit 
hours. The classes are scheduled for Thursday evening and Saturday morning and 
afternoon.  Each class meets for approximately 3 hours once a week. Students 
remain with their entering class and cohort section for the program.
 The Cox School of Business seeks candidates who show a strong potential for 
success in today’s global business environment. Candidates who demonstrate 
analytical capabilities, leadership potential and personal commitment and mo-
tivation are invited to apply. The Admissions Committee seeks candidates who 
possess outstanding academic achievement, leadership potential and a desire to 
gain management skills. To assess these characteristics, the Committee will look 
to the following elements to help identify a candidate’s potential to succeed in our 
program: previous academic records, recommendations that speak to a candidate’s 
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Term Three - Summer Credit Hours
Module A Courses

FINA 6205 Finance Theory & Practice 2
ITOM 6226
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financial management. The course is organized around the theme of asset valuation. Topics 
covered include stock and bond valuation, capital budgeting, cost of capital, market efficiency 
and company valuation.

FINA 6202. Managerial Economics. This course examines the basic principles behind the 
operating and pricing decisions of firms in a market economy. Methods of marginal analysis 
and optimization are applied as a guide to the business decision-making process. Topics include 
supply, demand and market equilibrium, competition, industrial concentration, government 
regulation, optimal pricing strategies and economic efficiency.

Required for Concentrations: 2.0 Credit Hours Each – Check the curriculum to determine the 
FINA courses that are required for your degree plan. Both courses are required for Finance 
concentrations.

FINA 6205. Finance Theory and Practice. This course examines the tools and concepts that 
form the core of modern finance theory with an emphasis on practical applications. Topics 
include risk measurement and the investor’s portfolio optimization problem, asset pricing 
models, risk-adjusted discount rates, investment under uncertainty, capital structure theory, 
firm valuation and an introduction to options pricing. This course may be taken concurrently 
with FINA 6211, but must be taken before all other Finance electives. Prerequisite: Manage-
rial Finance.
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markets; the growing international emphasis on price stability as the primary goal of central 
banks; and the difficulties of dealing with an economy that is evolving toward a new, high-
productivity paradigm characterized by government surpluses and private sector savings 
shortfalls. Prerequisite: Finance Theory and Practice.

FINA 6223. Game Theory for Business Managers. This course applies and extends the tools 
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ITOM 6210. Electronic Networks. This course provides an overview of telecommunications 
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ITOM 6224. Managing Service Operations. This course will focus on the variety of tasks 
involved in managing service operations within both the “pure” service sector companies 
and the service functions of manufacturing firms. The course is designed for students who 
plan to work as managers in service firms. It will also be of value to individuals who need to 
understand and evaluate service organizations from an external perspective. The course will 
explore the following topics: strategic service vision, design and delivery of services, manag-
ing capacity and demand, service quality and productivity, customer service management, 
technology in service operations and globalization of services. The course will also develop 
hands-on understanding of some powerful analytical techniques including process analysis, 
waiting line models, simulation and yield management. Prerequisites: Management Decision 
Analysis and Operations Management

ITOM 6226. Operations Management Strategy. This course deals with operations issues 
having a long-term or irreversible impact on the corporate strategy and on the competitive 
viability of the firm. The course approaches these matters from the perspective of the director 
of operations, vice-president of manufacturing or other senior level managers with primary 
responsibility for the production and distribution of goods and services. We will develop a 
general framework for creating and analyzing strategies for managing domestic and interna-
tional manufacturing and services-based companies. Among the strategic decision categories 
which will be examined are product-process technology strategies, facilities and capacity 
management, performance measurement, managing quality and productivity and system 
design. Emphasis is on the application of systems thinking to case studies and the design of 
world-class operations. Prerequisite: Operations Management

ITOM 6228. International Operations. With firms of all sizes moving towards global sourcing, 
off-shoring of various operations and outsourcing, an understanding of the challenges and op-
portunities of international operations is becoming crucial for managers. This course addresses 
these issues and examines how some of the key problems in planning and managing international 
operations can be modeled and analyzed. Prerequisite: Operations Management

ITOM 6230. Business Process Outsourcing and Offshoring. This course will focus on 
business process outsourcing/offshoring (BPO/O). Students will examine the motivators for 
BPO/O; the considerations underlying the decision to choose BPO/O; the relevant strategies 
and business models that can be used; the choice of locations; and the management of the 
BPO/O relationships. Students will consider five application areas: (1) information technol-
ogy, (2) customer care, (3) finance and accounting, (4) human resources and (5) transaction 
processing. The format of the course will be a combination of lectures, case analyses, guest 
lectures and student presentations. 
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program. The internship program is intended to provide compensated or non-compensated 
career experience related to the students’ degree goals. The internship is graded on a Pass/Fail 
basis. This specific Internship meets the Curricular Practical Training standards set forth by 
the University’s International Student Office.

Required: 2.0 Credit Hours Each 

MNGT 6210. Global Leadership Program. The focus of this course is a two-week field 
experience abroad where students meet with local business and government leaders, visit 
manufacturing facilities and come to understand the dynamics of global business including 
the impact of cultural social customs. The course helps students gain a perspective on the 
opportunities and challenges of conducting business in the global economy.

Required: 0 Credit Hour Each 

MNGT 6020. First Year Foundations. This is a noncredit degree requirement of the Full-Time 
M.B.A. program. The successful completion of this degree requirement earns a grade of P 
(Pass). Students participate in various required activities to enhance professional development. 
These sessions will take place most Fridays during the first year of the M.B.A. program.

These courses are for the Professional M.B.A. program only.
Required: 0 Credit Hour Each 

MNGT 6003. Business Presentation Techniques. Today’s competitive marketplace demands 
that managers be successful on both a technical and an individual level, exhibiting a high 
degree of leadership skills. Through this course, students will achieve proficiency in oral 
presentation techniques to enhance academic and career success.

Elective: 0 Credit Hour Each – This course must be completed prior to a Professional M.B.A. 
student using the services of the Career Management Center.

MNGT 6001. Managing Your Career. This course empowers students with the knowledge 
and tools to effectively manage their own careers. Topics include: how to find career focus, 
exploring career options for M.B.A. students, building and leveraging a professional network 
and developing a personal marketing plan.

Management and Organizations (MNO)
Associate Professor Don VandeWalle, Department Chair

Professors: Robin Pinkley, Miguel Quiñones, John Slocum, Linda Stearns; Associate 
Professor: Ellen Jackofsky; Assistant Professors: Jay Carson, Mel Fugate, Peter Heslin, 
Robert Rasberry.

Required: 2.0 Credit Hours Each – This course is required of all M.B.A. students.

MNO 6201. Organizational Behavior.
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tegic issues, as well as case analysis that describes classic marketing situations faced by top 
management in a variety of industries. Prerequisite or Concurrent Enrollment: Advanced 
Marketing Management.

MKTG 6228. Management of the Modern Sales Force. The course focuses on the manage-
ment of sales forces engaged primarily in business-to-business selling by analyzing the tools 
required of a modern sales manager. The subject areas include: organizational structures; 
forecasting; recruiting, selection, hiring and training of sales people; territory design and 
management; compensation, motivation and recognition of sales people; as well as leader-
ship and ethics in selling. The course format includes lectures, cases and solutions to sales 
management problems.

MKTG 6229. Database Marketing. Database marketing represents a fruitful marriage between 
the concept of marketing and advances in information technology. Database marketing is a 
systematic approach to the gathering, consolidation and processing of marketing databases 
to learn more about customers and competitors; select target markets; compare customers’ 
value to the company; and provide more specialized offerings. Although databases have been 
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RE 6213. Real Estate Finance and Development. This course includes mortgage financing 
techniques, fixed and adjustable rate financing, sources of debt and equity capital, project 
development and land development. Prerequisite: Real Estate Investment.

RE 6215. Real Estate Transactions. This course is a survey of topics relating to due diligence 
in real property acquisition, zoning and land use law, contracts and agency and leases. Topics 
are addressed from a legal perspective. Prerequisite: Real Estate Investment.

Business Law (LT/BL)
Electives: 2.0 Credit Hours Each

LT 6220. Corporate Responsibility and the Law. The legal component of responsible financial, 
accounting, marketing, technology and general corporate management demands knowledge 
of a broad spectrum of statutory, regulatory and case law. Students from all concentrations 
will benefit from this business law course exploring legal strategy for: 1) compliance with 
federal regulation on corporate governance; 2) minimizing criminal and civil operational li-
abilities; 3) litigation management and alternative dispute resolution 4) maximization of human 
resources; 5) protection and exploitation of intellectual property; 6) real estate acquisitions 
and leases; and 7) sale of goods and E-commerce. Prerequisite: None. Eligibility: A student 
who has or is a candidate for a J.D. degree may enroll only with the written consent of the 
Professor. Candidates for the MSA degree may enroll only with the written consent of the 
Professor or the MSA Coordinator.

LT 6224. Managerial Perspectives on Law and the Workplace. In this course, students learn 
to recognize and manage many of the significant and recurring legal issues that arise in the 
workplace. The professor takes a practical approach: the aim is to equip managers to effectively 
handle employment-related issues that inevitably arise wherever there are employers and 
employees. The class delves into relevant current events. Issues covered include, but are not 
limited to, protecting intellectual property in a competitive environment; strategic principles 
for designing, drafting, negotiating and administering employment contracts, including non-
compete and confidentiality agreements; recent developments in discrimination and sexual 
harassment; and the competing interests of the employee’s right to privacy and the employer’s 
right to know, e.g., the content of an employee’s e-mail messages or what Internet sites they 
visit. The format of the class is a combination of lecture, class discussion and case study. 
Prerequisite: None.

LT 6225. Legal and Ethical Environment of Business for Accountants. This course will 
cover the topics of negligence, including theories of accounting malpractice, AICPA Code 
of Professional Conduct, agency, contracts and creditor’s rights. The course will emphasize 
business ethics, especially those common to the accounting profession.

Risk Management (INS/RM)
Electives: 2.0 Credit Hours Each

INS 6230. Corporate Risk Management and Insurance. This course explores the evolution of 
business risk management and provides insight to the risk management process by focusing on 
expense-inducing problems that exist for most business forms. Practice meets theory during 
the class through a series of interactions with corporate risk managers representing a variety 
of industry sectors. Prerequisite: completion of core required courses.

Strategy and Entrepreneurship (STRA)
Professor Gordon Walker, Department Chair

Professor: Maria Minniti; Associate Professors: David Croson, David Lei; Assistant Pro-
fessor: Qi Zhou.

Strategy (STRA)

Required: 2.0 Credit Hours Each – This course is required of all M.B.A. students.
 

STRA 6201. Strategic Management. This course examines the fundamental and analytical 
concepts of strategy and their application in primarily global contexts. Topics include busi-
ness strategy, industry analysis, vertical integration, strategy execution and diversification. It 
is taught using cases, text and readings.

07459CoxCatT0CoxCatT2.indd   50
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Required for Concentration: 2.0 Credit Hours Each – This also is a prerequisite course for some 
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STRA 6228. Global Strategy. This course focuses on issues related to competing in global 
industries for both single and multi-business firms. Key topics addressed are: sources and 
dynamics of comparative advantages; modes of entry into foreign markets, such as joint ven-
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FINA 6222 Financial Markets and Monetary Policy
FINA 6223 Game Theory for Business Managers
FINA 6224 Energy Risk Management
FINA 6229 Hedge Fund Investment Management
FINA 6230 Practicum in Portfolio Management I (Fall term)
FINA 6231 Practicum in Portfolio Management II (Spring term)

The Finance Concentration supports further specialization in the following two 
areas: 1) Corporate Finance or 2) Investments

1. Corporate Finance – 14 credit hours
Requirements

ACCT 6202 Financial Accounting II or ACCT 6205 Managerial Accounting I (Taken as 
part of core course curriculum.)

FINA 6205 Finance Theory and Practice (May be taken concurrently with FINA 6211, but 
MUST be taken before all other FINA electives.)

FINA 6206 Uncertainty and Strategic Decision-Making
Plus any ten (10) hours of elective courses from the following list:

FINA 6211 Valuation and Analysis
FINA 6212 Corporate Financial Policies
FINA 6213 Corporate Restructuring and Value Creation
FINA 6214 International Financial Markets
FINA 6215 Emerging Markets Finance
FINA 6219 Forwards, Futures and Swaps
FINA 6220 Options
FINA 6221 Risk Management in Depository Institutions
FINA 6222 Financial Markets and Monetary Policy
FINA 6223 Game Theory for Business Managers
FINA 6224 Energy Risk Management

2. Investments – 14 credit hours
Requirements

ACCT 6202 Financial Accounting II or ACCT 6205 Managerial Accounting I (Taken as 
part of core course curriculum.)

FINA 6205 Finance Theory and Practice (May be taken concurrently with FINA 6211, but 
MUST be taken before all other FINA electives.)

FINA 6206 Uncertainty and Strategic Decision-Making
Plus any ten (10) hours of elective courses from the following list:

FINA 6214 International Financial Markets
FINA 6216 Portfolio Theory and Asset Pricing
FINA 6217 Security Valuation and Selection
FINA 6218 Fixed Income Securities
FINA 6219 Forwards, Futures and Swaps
FINA 6220 Options
FINA 6222 Financial Markets and Monetary Policy

 Opt92219
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INFORMATION TEChNOlOgy AND  
OPERATIONS MANAgEMENT DEPARTMENT

Concentration in Information Technology and Operations Management –  
12 credit hours

Requirements
ACCT 6202 Financial Accounting II or ACCT 6205 Managerial Accounting I (Taken as 

part of core course curriculum.)
Primary Concentration
Plus any twelve (12) hours of courses from the following list:

ITOM 6205 Introduction to E-Business
ITOM 6207 Supply Chain Management Strategy
ITOM 6210 Electronic Networks 
ITOM 6212 Mobility and Security in Electronic Networks
ITOM 6214 Business Modeling Using Spreadsheets
ITOM 6215 Database Design for Business Applications
ITOM 6217 Business Intelligence and Data Mining
ITOM 6218 Business Process Consulting
ITOM 6220 Revenue Management
ITOM 6221 Security, Privacy, Legal and Ethical Issues in E-Business and  
Telecommunications

ITOM 6223 Special Topics in Quantitative Modeling and Analysis
ITOM 6224 Managing Service Operations
ITOM 6226 Operations Management Strategy
ITOM 6228 International Operations
ITOM 6230 Business Process Outsourcing and Offshoring
ITOM 6231 Special Topics in Information Technology and Operations Management

Secondary Concentration Options
Plus any twelve (12) hours of courses from the following list:

Option One: For students with a concentration in Finance, seeking skills in Quantitative 
Financial Modeling at least four (4) ITOM M.B.A. electives plus, at most, two courses 
from one of the following sets.
1. FINA 6211 Valuation & Analysis, FINA 6212 Corporate Financial Policies, or FINA 

6213 Corporate Restructuring & Value Creation – Corporate Finance Specialization
2. FINA 6216 Portfolio Theory & Asset Pricing, FINA 6217 Security Valuation & Selection, 

or FINA 6218 Fixed Income Securities – Investment Management Specialization
Recommended ITOM electives are: 
ITOM 6214 Business Modeling Using Spreadsheets
ITOM 6215 Database Design for Business Applications
ITOM 6217 Business Intelligence and Data Mining
ITOM 6220 Revenue Management

Option Two: For students with a concentration in Marketing, seeking skills in Hi-Tech 
Marketing at least four (4) ITOM M.B.A. electives plus MKTG 6224 Marketing Research 
and/or MKTG 6229 Database Marketing.
Recommended ITOM electives are: 
ITOM 6205 Introduction to E-Business 
ITOM 6214 Business Modeling Using Spreadsheets
ITOM 6215 Database Design for Business Applications
ITOM 6217 Business Intelligence and Data Mining
ITOM 6220 Revenue Management
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Option Three: For students with a concentration in Accounting, seeking skills in Manage-
ment Control at least four (4) ITOM M.B.A. electives plus ACCT 6206 Managerial 
Accounting II and ACCT 6221 Management Control Systems. 
Recommended ITOM electives are: 
ITOM 6214 Business Modeling Using Spreadsheets
ITOM 6215 Database Design for Business Applications
ITOM 6218 Business Process Consulting
ITOM 6220 Revenue Management
Also suitable course options for electives in the M.S. in Accounting program.

NOTE: Students who wish to substitute other courses for those in the above recom-
mended sets are encourage to consult the department chair or other faculty members 
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MKTG 6228 Management of the Modern Sales Force
MKTG 6229 Database Marketing
MKTG 6231 Sports Marketing
MKTG 6232 Diversity Marketing

The Marketing Concentration supports further specialization in the following two 
areas: 1) Marketing Consulting or 2) Product and Brand Management.

1. Marketing Consulting – 14 credit hours
Requirements

ACCT 6205 Managerial Accounting I (Taken as part of core course curriculum.)
MKTG 6202 Advanced Marketing Management

Plus any twelve (12) hours of courses from the following list:
MKTG 6211 Retailer Behavior and Sales Promotion
MKTG 6212
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STRA 6221 Strategic Mergers and Acquisitions II
STRA 6224 Entrepreneurial Strategy
STRA 6225 Strategic Alliances
STRA 6226 Developing Business Unit Strategy in a Competitive Environment
STRA 6228 Global Strategy
STRA 6230 Companies in Crisis
STRA 6232 Innovation and Strategic Change
STRA 6234 Industry Structure and Dynamics
STRA 6236 The Practice of International Business
STRA 6410 Venture Capital Practicum (counts as two courses, 4 hours)
CISB - one or two courses from the following list:

CISB 6210 Essential Law for the Entrepreneur
CISB 6211 Enhancing Operational Performance for Entrepreneurial Companies 
CISB 6212 International Entrepreneurship
CISB 6214 Law of Financial Transactions for Entrepreneurs
CISB 6216 Managing the Entrepreneurial Business I
CISB 6217 Managing the Entrepreneurial Business II
CISB 6218 Managing the Family-Owned and Closely-Held Business
CISB 6222 Starting a Business I
CISB 6223 Starting a Business II
CISB 6224 Venture Financing
CISB 6225 Entrepreneurial Exit Strategies
CISB 6226 Evaluating Entrepreneurial Opportunities
CISB 6227 Conservative Entrepreneurship
CISB 6228 C



POLI
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data (name, address, telephone and campus email); enrollment data (academic pro-
gram, degree objectives, attendance dates, degree and awards received and previous 
education); and participation data (university recognized activities and sports). 

STuDENT FIlE NuMBER
 A student’s SMU identification number is an eight-digit number assigned by the 
University. Students are also asked to provide their Social Security numbers. The 
SMU ID number or Social Security number should be furnished on all forms when 
requested, as they are the primary means for identifying the student’s academic 
records and transactions related to the records.

NAME ChANgE
 A student who has a change in name after his/her last enrollment at SMU or 
a change from the name submitted on his or her application for admission, must 
provide his or her revised Social Security card (not a copy) or the form issued by 
the Social Security Administration to change his or her name on all SMU records. 
No enrollment or records services can be accomplished for a student under a name 
different from the last enrollment without the above documentation. All grade 
reports, transcripts and diplomas are issued only under the person’s legal name as 
recorded by the University Registrar.

MAIlINg ADDRESSES, TElEPhONE AND E-MAIl ADDRESS
 Students are required to provide the University a current permanent home address, 
a current local mailing address and local telephone number; a billing address can 
be provided if it differs from the home address. In addition, a residence address 
(not a Post Office Box Number) is required for international students. At the time 
of matriculation, an e-mail address is issued to each student. This is the only e-mail 
address maintained by the University.
 Students should use Access.SMU to verify and update as appropriate their address 
and telephone information.
 EMERGENCY CONTACT: University policy requires all students to provide 
the name, address and telephone number of a Primary Emergency Contact (student 
maintains on ACCESS.SMU). Students enrolling at SMU authorize the University 
to contact their Emergency Contact in the event of a situation affecting the student’s 
health, safety or physical or mental well being and to provide that contact with 
information related to the situation.
 Official correspondence from the University may be sent to any of the student’s 
mailing addresses or SMU e-mail address. It is the student’s responsibility to provide 
updates to their mailing addresses to the University and to regularly check both 
their mail and SMU e-mail address for correspondence from the University. Use 
ACCESS.SMU (access.smu.edu) to view and update current address information 
or report the change in writing to the University Registrar. 

TRANSCRIPT SERVICE
 Official transcripts are issued by the University Registrar’s Office and bear the 
University seal and Registrar signature. Official Transcripts are not processed if the 
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transcripts including only certain courses or grades are issued. Complete details 
are found at smu.edu/registrar/transcripts.asp.

SERVICES FOR STuDENTS wITh DISABIlITIES
 Students with disabilities who need special accommodations, such as extended 
time to take exams or other reasonable academic accommodations, should contact 
the Office of Services for Students with Disabilities immediately after accepting 
admission to a Cox program or as soon as possible after arriving at Cox. Since Cox 
graduate courses are taught in 8-week modules, students may have projects due 
by the second class meeting or midterm exams three or four weeks after classes 





 Policies and Procedures Graduate Programs 67

the Full-Time M.B.A. program. However, with approval from the Graduate Student 
Services Office, an unemployed student may be granted permission to carry a full-
time academic course load. 

wIThDRAwAl FROM CuRRENT TERM
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receive information detailing her or his new degree plan including any updates 
to the curriculum that must be followed. Readmitted students will be charged a 
rematriculation fee of $75. Readmission does not affect the statute of limitations 
established by the initial enrollment.
 Any former student with less than the criteria outlined herein for good standing 
must reapply to the program. Please note, for coursework to count toward a degree 
it must be completed within six years of matriculation with no absence greater than 
three consecutive calendar years. Coursework completed more than three years 
prior to readmittance to a graduate program, may need to be repeated or replaced 
with current coursework, at the discretion of the Associate Dean for Masters Pro-
grams.
 Students seeking readmission to the same Cox program within 12 months of the 
last term of attendance should follow the guidelines for Leave of Absence. 

gRADuATES OF COX M.S. PROgRAMS APPlyINg  
TO ThE PROFESSIONAl M.B.A. PROgRAM

 Graduates of the Cox Master of Science (M.S.) programs who want to pursue a 
Cox M.B.A. degree may apply to the Professional M.B.A. program. Students must 
complete the application and satisfy all application criteria to be considered for 
admission. The Full-Time M.B.A. and the Executive M.B.A. programs are excluded 
from this option.
 When a graduate of one of the M.S. programs is accepted into the Professional 
M.B.A. program the student will be required to complete a minimum of 34 additional 
credit hours, 17 courses, in order to earn the M.B.A. degree. These hours will consist 
of M.B.A. core academic courses not taken as part of the M.S. degree plus elective 
courses not previously taken. All degree requirements of the M.B.A. program will 
need to be met for successful completion of the M.B.A. degree program.
 Students will not need to retake successfully completed core required courses 
if the M.S. and the M.B.A. degrees are completed within six (6) years from the 
original matriculation date of the M.S. program with no absence greater than three 
consecutive calendar years. Coursework completed more than three years prior 
to admittance into the M.B.A. program may need to be repeated or replaced with 
current courses at the discretion of the Associate Dean for Masters Programs.
 The M.S. graduate admitted to the Professional M.B.A. will pay the current 
Professional M.B.A. tuition rate at the time of matriculation 

gRADuATES OF COX M.B.A. PROgRAMS APPlyINg  
TO COX M.S. PROgRAMS

 Graduates of the Cox Master of Business Administration (M.B.A.) programs who 
want to pursue a C
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admittance into the M.S. program may need to be repeated or replaced with current 
courses at the discretion of the Associate Dean for Masters Programs.
 The M.B.A. graduate admitted to an M.S. degree program will pay the current 
M.S. program tuition rate at the time of matriculation. 

*Note:
 There are situations that may preclude a Cox M.B.A. graduate’s ability to complete 
an M.S. degree. For example, a student may have taken most of the Entrepreneurial 
courses which will disqualify that student from earning the M.S. in Entrepreneurship 
degree. Students who apply to an M.S. degree program with a potential conflict can 
request an evaluation of their academic record. The M.S. in Management program 
is not an option for graduates of a Cox M.B.A. program.

COuRSE wAIVER
 While the Cox School is not obligated to grant any waiver credit, in certain cases 
core required courses may be waived, at entrance only, thereby eliminating the need 
to take a specific required course. This does not reduce the total number of credit 
hours required for the degree; it only allows for another course(s) to be substituted 
for the required course(s) as determined in the waiver process. Requests for waived 
credit will be considered and processed only after the student’s enrollment deposit 
has been received in the Admissions Office. For complete details and a Course Waiver 
Petition Request Form, please contact the Graduate Student ServicesOffice.

TRANSFER CREDIT
 Although the Cox School of Business is not obligated to accept any transfer credit, 
in certain cases course work may be transferred at entrance only thereby reducing 
the number of credit hours required to be taken at Cox for the degree. Transferable 
hours will be limited to graduate courses taken at institutions accredited by AACSB. 
Exams may be required in some subject areas in order to qualify for transfer credit. 
Any course accepted for transfer credit must have been completed with a grade 
of B or better within three years of matriculation at Cox and must not have been 
credited toward a previous degree. Requests for transfer credit will be considered 
and processed only after the student’s enrollment deposit has been received in the 
Admissions Office. For complete details and a Transfer Credit Petition Request 
Form, please contact the Graduate Student Services Office.

SOuThwESTERN gRADuATE SChOOl OF BANkINg CREDIT
 For candidates admitted to the Full-Time M.B.A. or Professional M.B.A. pro-
grams, SMU’s Cox School of Business grants six (6a97h66stualText5f7gr D
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 Professional M.B.A. students have core required curriculum courses scheduled 
for Monday and Wednesday evenings on the Legacy Campus in Plano and Thursday 
evenings and Saturday mornings on the Dallas Campus. Most elective courses are 
offered Monday through Thursday evenings on the Dallas Campus with limited 
course offerings on Saturday morning and limited offerings on the Legacy Campus. 
Students must plan to allow time for additional formally and informally scheduled 
events during the evening and weekend hours.
 Students enrolled in an international Professional M.B.A. course taught at a 
partner school cannot be concurrently enrolled in a course at Cox.
 M.S. in Management students are in a lock-step program with courses scheduled 
for Thursday evenings and Saturdays in the morning and afternoon. Students must 
plan to allow time for additional formally and informally scheduled events during 
the evening and weekend hours.
 M.S. in Entrepreneurship students are in a structured program taking courses 
that are scheduled Monday through Thursday evenings and on Saturday. Students 
must plan to allow time for additional formally and informally scheduled events 
during the evening and weekend hours.

For all graduate students:
 Prompt and regular class attendance is considered necessary for satisfactory work. 
All absences should be explained to the instructor in advance if at all possible. The 
satisfactory explanation of absence may release students from disciplinary action 
but does not relieve the student from responsibility for the course work during their 
absence.
 A student who misses an announced test or examination with the instructor’s prior 
permission may be given an opportunity to make up the work at the instructor’s 
convenience. The instructor determines in all instances the extent to which absences 
and tardiness affect each student’s grade.
 Students may be dropped at any time by a course instructor or academic dean for 
nonattendance or tardiness, which automatically assigns a grade of W (Withdrew) 
for that course with no refund.
 Absences due to observance of religious holy days are addressed by the State of 
Texas in 1985 legislation. Allowance is made for completion of an assignment or 
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With an approved petition to take up to eight (8) additional hours beyond the 48 G.P.A. hours 
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M.S. in Entrepreneurship students MUST have a cumulative 3.00 G.P.A. at the end of 36 
G.P.A. hours.

M.S. in Management students will be dismissed who achieve: 
b less than a cumulative 2.50 G.P.A. at the end of 12 G.P.A. hours or first term
b less than a cumulative 2.90 G.P.A. at the end of 24 G.P.A. hours or second term
b 
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 It is expected that student laptop use during class sessions (including sessions 
with guest lecturers) will be only for purposes relevant to the course. 
 The Cox School does not prescribe any specific brand or configuration of laptop 
hardware for student laptops. Rather, it is expected that student laptops will be able 
to reasonably execute all application programs that are site licensed by SMU for 
student use in business-related programs. Information about relevant application 
programs as well as suggested minimum functionality for laptop systems will be 
made available to incoming students prior to the beginning of their program and 
can be obtained from the Cox Computer Support staff.

MERIT-BASED SChOlARShIPS
 Scholarships are awarded by the Cox School to entering Full-Time M.B.A. and 



GENERAL INFORMATION

 From its beginning as the Department of Commerce for Southern Methodist 
University to its current stature as one of the nation’s top business schools, the Cox 
School of Business has been educating the country’s business leaders for more than 
80 years.
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nostic assessments, classes, seminars and individualized coaching opportunities to 
help strengthen leadership skills in five specific areas: academic and career success, 
communications and interpersonal skills, teamwork and team building, creating and 
sustaining a service culture and influencing, motivating and developing others.

The Business Information Center
Sandal Miller, Director

 This premier facility, combining the features of a university library with the im-
mediacy of online computer resources, includes a reading room, three microcomputer 
labs, reference area, periodicals, Business Information Center (BIC) staff offices, 
the Hillcrest Foundation International Resource Library, the Edwin L. Cox Busi-
ness Leadership Center Resource Collection, the Cary M. Maguire Energy Institute 
Resource Collection and the Career Management Center Library. The BIC’s mission 
is to provide the SMU community with business information regardless of format, 
support, the integration of information and technology into the curriculum and act 
as a center for research and development for state-of-the-art information technology 
applications in the business education field. 
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development of leaders for the retail industry. The Center facilitates professional 
development through speaking engagements, networking events and internship 
opportunities. M.B.A. students are encouraged to participate in events and use the 
Center for networking opportunities.

The Maguire Energy Institute
W. Bruce Bullock, Director

 The Maguire Energy Institute encourages the study of policy, marketing and 
management issues related to oil, natural gas and electricity. The Institute conducts 
seminars and training programs focusing on the business, economic and managerial 
aspects of the energy industry; hosts conferences to facilitate the exchange of ideas 
and information among educators, practitioners, media and government officials; 
and provides material for students and teachers to foster a better understanding of 



FINANCIAL INFORMATION

 A bulletin supplement, Financial Information: Southern Methodist University, is 
issued each academic year. It provides the general authority and reference for SMU 
financial regulations and obligations, as well as detailed information concerning 
tuition, fees and living expenses.
 The supplement is available on the Bursar Web site at smu.edu/bursar. For more 
information, call 214-768-3417.
 Students registering in Continuing Student Enrollment must ensure that payment 
is received in the Division of Enrollment Services by the due date (published on 
the Bursar Web site). No confirmation of receipt of payment will be sent. Invoice 
notifications are e-mailed to the student’s SMU e-mail address after registration 
for the student to view on the web. If notification has not been received two weeks 
prior to the due date, Enrollment Services should be contacted. The registration of 
a student whose account remains unpaid after the due date may be canceled at the 
discretion of the University. Students registering in New Student Enrollment and 
Late Enrollment must pay at the time of registration.
 Students are individually responsible for their financial obligations to the Uni-
versity. All refunds will be made to the student, with the exception of PLUS loans 
and the SMU Monthly Payment Plan. If the refund is issued by check, the student 
may request, in writing, that the refund be sent to another party. Any outstanding 
debts to the University will be deducted from the credit balance prior to issuing a 
refund check. Students with Title IV financial aid need to sign an authorization to 
credit account (ACA) form. Students with a Plus Loan need to have the parent sign 
an authorization to credit account parent (ACAP) form. A student whose University 
account is overdue or who is in any other manner indebted to the University will 
be denied the recording and certification services of the Office of the Registrar, 
including the issuance of a transcript or diploma and may be denied readmission 
until all obligations are fulfilled. The Division of Enrollment Services may stop 
the registration—or may cancel the completed registration—of a student who has a 
delinquent account or debt, and may assess all attorney’s fees and other reasonable 
collection costs (up to 50 percent) and charges necessary for the collection of any 
amount not paid when due. Matriculation in the University constitutes an agreement 
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the refund typically will be used to repay the student aid programs first and go to the 
student/family last. Further, government regulations may require that SMU return 
aid funds whether or not the University must reduce its tuition and fees; hence, a 
student whose account was paid in full prior to withdrawal may owe a significant 
amount at withdrawal due to the required return of student aid. Therefore, students 
who receive any financial aid should discuss prior to withdrawal the financial im-
plications of the withdrawal with staff of the Division of Enrollment Services.
 Medical withdrawals have conditions that must be met prior to re-enrollment at 
SMU. Medical withdrawals must be authorized by the Medical Director; Psychiatric 
Director; C



RIGHT TO KNOW

 Southern Methodist University is pleased to provide information regarding aca-
demic programs, enrollment, financial aid, public safety, athletics and services for 
persons with disabilities. The information is available in a conveniently accessible 
Web site at smu.edu/srk. You also may obtain paper copies of this information by 
contacting the appropriate office listed in the table below. Disclosure of this infor-
mation is pursuant to requirements of the Higher Education Act and the 





ADMINISTRATION AND FACULTY

CORPORATE OFFICERS OF ThE uNIVERSITy
R. Gerald Turner, President
Thomas E. BarryIT
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David C. Mauer, Phyllis Gough Huffington Professor of Finance, Ph.D., Purdue 
University

Darius P. Miller, Caruth Associate Professor of Finance, Ph.D., University of 
California (Irvine)

Maria A. Minniti, Bobby B. Lyle Professor of Entrepreneurship,

UniversityUne ury
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Michael F. van Breda, Associate Professor of Accounting, Ph.D., Stanford University
Donald M. VandeWalle, Associate Professor of Management and Organizations, 
Ph.D., University of Minnesota

Kumar Venkataraman, Marilyn and Leo Corrigan Associate Professor of Finance, 
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