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Vision statement
The mission of the Edwin L. Cox School of Business is to improve its academic 

programs and reputation as a top-tier business school by providing a high-quality 
business education to its students and the business community, conducting research 
that contributes to the understanding of business and management, and participat-
ing in the service activities of the University and professional organizations.

General  information
From its beginning as the Department of Commerce for Southern Methodist 

University, the Edwin L. Cox School of Business has been educating the country’s 
business leaders for more than 85 years.

Named in 1978 in honor of Dallas businessman Edwin L. Cox, the Cox School 
has a rich heritage that began in 1920 when the SMU Board of Trustees established 
a Department of Commerce at the request of the Dallas business community. In 
1921, the Department of Commerce was renamed the School of Commerce, and 
in 1941, the Board of Trustees established the School of Commerce as a separate 
entity from the University. At this point, the School of Commerce became the 
School of Business Administration and the new Bachelor of Business Administra-
tion degree was approved by the trustees.

The graduate program at the School of Business Administration began in 1949 
with the authorization of a Master of Business Administration program. At that 
time, students were granted an M.B.A. after successfully completing 30 hours of 






























































