CoX SCHOOL OF BUSINESS

GENERAL INFORMATION
Vision Statement

The mission of the Edwin L. Cox School of Business is to improve its academic
programs and reputation as a top-tier business school by providing a high-quality
business education to its students and the business community, conducting
research that contributes to the understanding of business and management, and
participating in the service activities of the University and professional
organizations.

History

From its beginning as the Department of Commerce for Southern Methodist
University, the EdwinL. Cox 6 FKRRO Rl %XVLQHVY KDV EHHQ HGXFDWLQJ WKH FRXQYV
business leaders for more than 90 years.

Named in 1978 in honor of Dallas businessman Edwin L. Cox, the Cox School has
a rich heritage that began in 1920 when the SMU Board of Trustees established a
Department of Commerce at the request of the Dallas business community. In 1921,
the Department of Commerce was renamed the School of Commerce, and in 1941,
the Board of Trustees established the School of Commerce as a separate entity from
the University. At this point, the School of Commerce became the School of
Business Administration and the new Bachelor of Business Administration degree
was approved by the trustees.

The graduate program at the School of Business Administration began in 1949
with the authori zation of a Master of Business Administration program. Both the
B.B.A. and the M.B.A. degree programs are fully accredited by The Association to
Advance Collegiate Schools of Business (AACSB International). The Cox School also
grants a minor in business administration and a minor in business to undergrad u-
ates; a Professional M.B.A. and an Executive M.B.A.; Master of Science degrees in
accounting, management and entrepreneurship; a Master of Arts/Master of
Business Administration; a Juris Doctor/Master of Bu siness Administration; as
well as customand open enrollment Executive Education certificate programs.

In 1965, the SMU Foundation for Business Administration was established. This
group of advisers has helped guide the Cox School throughout the years andoday
is known as the Executive Board. Also instrumental in supporting the Cox School
are members of its two successful mentoring programs: the Associate Board for
M.B.A. students and the Business Associates Program for B.B.A. students. These
two boards involve more than 350 area business leaders who volunteer their time
and expertise to students who want to start making business connections for the
future.

Cox School Complex

In 1952, ground was broken for the Joseph Wylie Fincher Memorial Building for
the School of Business Administration, and for years , the Fincher Building housed
all activities in the Cox School. In 1987, two more buildings were added to the Cox
School complex: the Cary M. Maguire Building and the Trammell Crow Building.

Today, the Fincher Building houses administrative and faculty offices as well as
conference and meeting rooms, whilethe Maguire and Crow buildings primarily
house classrooms and study rooms. Hailed as one of the most technologically
advanced business learning facilities i
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Maguire Energy Institute
W. Bruce Bullock, Director

The Maguire Energy Institute promotes the study of policy, marketing and
management issues that affect oil, natural gas and electricity. Founded by Cary M.
Maguire, chairman and president of Maguire Oil Company, the institute is a
leading-edge resource forenergy industry information and facilitates the exchange
of ideas among students, businesses, the media and government officials.

Students can participate in courses, workshops and seminars. The institute also
conducts research and analysis, publshes a quarterly newsletter on important
policy issues and focuses on exploring innovative ways to improve management of
WKH ZRUOGYTV RLO DQG JDV UHVRXUFHV

JCPenney Center for Retail Excellence
Edward J. Fox, Executive Director

The JCPenney Center for Retail Excelence was created with a generous gift from
the J.C. Penney Company Inc. to promote, develop and integrate retail education
and practice. Today, the center is a leading source of academic expertise on con
sumer shopping behavior and the effects of retaileractivities on shopping behavior.
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ADMISSION

JRU GHWDLOHG LQIRUPDWLRQ UHJDUGLQJ 6RXWKHUQ OHWKRGLVW 8QLYHU
guirements, regulations and procedures, see the Admission section of this catalog.
The Cox School of Business offers three undergraduate programs. All ©x clas-
ses, unless otherwise noted in the course descriptions, are open only to students in
the Bachelor of Business Administration or Minor in Business Administration
programs. Students in the Minor in Business program may enroll only in the classes
listeG LQ WKLV PLQRUYV FXUULFXOXP VHH OLQRU 5HTXLUHPHQWY VHFWLRC

B The B.B.A. program offers eight academic majors within business. Admission
is available to entering SMU students through the BBA Scholars Program, or
to continuing and transfer students thro ugh the process described in Admi-
sion of SMU Students to a Business Major or Admission of External Transfer
Students to a Business Major below.

B The Minor in Business Administration program provides a comprehensive
introduction to business for SMU stude nts who have majors outside the Cox
School. Courses in this minor are a subset of the B.B.A. core courses and are
offered throughout the academic year. Admission to the Minor in Business
Administration program follows the same requirements outlined in Admi  s-
sion of SMU Students to a Business Major or Admission of External Transfer
Students to a Business Major below.

B The Minor in Business program offers non-Cox students a foundation in
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Please note that

B For admission purposes to the CoxB.B.A. program, the all-college cumulative
GPA is recorded at the end of the term the student completes the business
subset AND has at least 39 cumulative credit hours. The altcollege cumula-
tive GPA includes all SMU coursework and courses completed at albther col-
leges if these courses have contenbased equivalents at SMU. If credit is
nontransferable because the grade earned is belowC-, but the course is
equivalent in content to an SMU course, the grade will count toward the all -
college cumulative GPA.
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accept admission to the Cox BBA Scholars Program are preselected for admission to
the academic programs in the Cox School of Business and may enter Cox dung
their first year at SMU.

Declaring a Business Major as a Current SMU Student

Students who meet the Cox admission requirements should complete a Change of

Academic Program form at the records office of their current school. This form will

be forwarded wiWK WKH VWXGHQWYfV DFDGHPLF UHFRUG WR WKH &R[ 6FKRRO
majors normally enter Cox after three terms of full -time enroliment; students who
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Transfer students who have not completed the business subsetourses may be
eligible for admission to SMU as prebusiness majors and will then follow the
admission requirements outlined above for current SMU students. Those who have
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Acceptance of Transfer Credit Prior to Enrollment

A prospective transfer student must present to the Division of Enrollment Services
official transcripts containing a full recor
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ACADEMIC REGULATIONS

B.B.A. Degree Requirements

The Edwin L. Cox School of Businessadheres to the Association to Advance
Collegiate Schools of Business (AACSB International) standards of accreditation.

Students will be awarded the Bachelor ofBusiness Administration degree upon
successful completion of the following requirements:

Admissi on

Admission to the Cox School of Business (see Admission, above).

Grade Requirements

An overall GPA of at least 2000 on all SMU work attempted and on all SMU

business coursework attempted. For all majors except general business, students

must earn at least a 2000 GPA in all business coursework attempted within the

VWXGHQWIVY GHFODUHG PDMRU WR JUDGXDWH ZLWK WKDW PDMRU

Minimum Hours and SMU Credit Requirement

University policy requires a minimum of 122 term hours of approved credits (see
Curriculum, below). Of the 122 minimum required term hours for a degree, at least
60 academic hours must be earned as SMU creditThat is, 60 hours of credit must
be earned in SMU courses or SMUapproved international programs. A minimum

of 30 business hours must be ®mpleted through enrolliment at SMU or SMU -
approved international programs. The minimum number of business credit hours
that a student must take, and the maximum number of business credit hours that a
VWXGHQW LV SHUPLWWHG WR W Dnijdr. TDénkbxED i@ RQ WKH VWXGHQWTV
does not include business courses taken abroad, business internship courses not
required for a major, business-directed studies or hours needed to meet the
business degree requirements. (Students are allowed to exceed the maximuntimit

if necessary to meet business degree requirements.) Business majors are limited to
one major within the Cox School.

Minimum Number Maximum Number
Major of Business Credit Hours of Business Credit Hours
Accounting 54 60
Finance 57 63
Financial Consulting 57 63
Marketing 52 58

All other business major-2(ET BT 411.58 253.7 Tm 0 Tc[()] TJ-17 Tc[()] TI -17 Tc[()] TI -17 Tc6a74 TJ -17 Tc[( Tc[(5
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Minor Requirements
The Minor in Business Administration program requires

B Admission to the Cox Schoolthrough the same admission process as adms-
sion to the business majors.
B
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(DFK VW Xie Heflastifity his or her total academic record, is located in the
8QGHUJUDGXDWH 2IILFH ODJXLUH %XLOGLQJ 7UDQVFULSWYV RI WKH V\
record should be requested from the Office of the Registrar.

Advising

The undergraduate program of the Cox School of Business is strongly committed to
the academic advising process and believes that advising is effective only if the
student actively participates in, and assumes responsibility for, the advising
process. Cox academic advisers are available in22 Maguire Building for student
appointments. All students admitted to the Cox School are required to attend a two-
part orientation session, which includes the B.B.A. Advising Office, B.B.A. Career
Services and the Business Information Center. After the initial orientation, students
are required to meet with a B.B.A. adviser every term until graduation.
Students are not assigned to a specific adviser; however, many students prefer to
PHHW ZLWK WKH VDPH DGYLVHU W LV WKH YWefGHQWYfV FKRLFH ZKHQ VF
appointment to either express a preference for a particular adviser or schedule with
the next available adviser.
Students must bring a current copy (no more than 24 hours old) of their ele c-
tronic degree progress report to their advising appointment s. This computerized
GHJUHH SODQ VKRXOG EH FDUHIXOO\ HIDPLQHG DV LW LV WKH VWXGHOQ\
KHOS DVVXUH WKH H'359V DFFXUDF\ $IWHU PHHWLQJ ZLWK DQ DGYLVHU
swap and drop on Access.SMU. The director of B.B.A. Advising and Studeh
Records will add a student to a closed class only if the student is a graduating senior
and there are no other course options for completing a degree requirement.
Cox faculty members provide assistance in he areas of their professionalexper-
tise, offering guidance in selecting and sequencing courses appropriate for meeting
specific academic and career goals.

Education Abroad

Cox students may take no more than six credit hours of B.B.A. business core
courses (out of 33 total credit hours of business corecourses) in SMU Abroad

programs. Students may take no more than six credit hours of courses required for
their business major in SMU Abroad programs. Students may take no more than six

credit hours of business courses that do not count for the business coe or for the

major in SMU Abroad programs.

Career Education and Services

The Office of Undergraduate (B.B.A.) Career Services fosters the development of
lifelong career management skills, providing exposure to various careers and
developing skills that will help students secure employment. Students are coached
on career planning, personal marketing, resume and professional correspondence
development, and interview and job search skills. Career management fundamen-
tals are taught in the required BLI 3302 course. The careeradvisers meet with
students one-on-one to develop individualized career plans and assist them with
their internship or job search. Internships are strongly encouraged and are
considered a key component of the undergraduate experience at&R[ 6081V
location in Dallas allows students to pursue part-time internships during the
academic year as well as part and/or full -time internships during the summer
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worldwide. In addition, the Career Services Office provides opportunities for B.B.A.
students to interact with employers at career-related events such as career fairs,
workshops, panels and seminars focused on specific industries, professions or
companies.

Students are encouraged to start this process early and make an appointment
with a career counselor during the term they are accepted to Cox. Ongoing meetings
with career advisers are important for students to continue polishing the profe s-
sional skill sets necessary for a successful job search. B.B.A. Career Services is
located in 254 Maguire Building.

Business Associates Program

The Business Associates Program is a corporate mentoring experience that pairs
business undergraduates oneon-one with executives in the Dallas-area business
FRPPXQLW\ %%$3 HQKDQFHV D VW XG H@rviflivg firitt@@HJILDWH H[SHULHQFH E
insights into the business world while teaching the value of effective networking.
Eligibility for BAP requires a declared major in business, junior or senior status,
and good academic standing. B.B.A. students on academic probation & not
eligible to participate. After acceptance into the program, students are matched
with a mentor for an academic year.

Honors Program

The Cox B.B.A. Honors Program offers an enhanced curriculum to outstanding
business students. B.B.A. students who areadmitted to this program have the
opportunity to take rigorous courses that challenge their intellectual abilities and
sharpen their professional skills. These courses are taught by some of the outstad-
ing professors at the Cox School and are similar to he courses taught to M.B.A.
students. Honors courses are structured to provide students with a greater
understanding of current business practices and the academic theories that will
help create the business practices of the future.

In addition to honors c ourses, students in the Cox B.B.A. Honors Program will
have the opportunity to participate in extra -curricular activities that will compl e-
ment their business education. Enrolling in the Cox B.B.A. Honors Program does
not preclude participation in other hon ors programs at SMU.

Types of Honors Classes
The Cox School offers two types of undergraduate honors courses:

Core Courses.  The B.B.A. program has 11 required core courses that introduce
students to the basic disciplines in business such as accounting, fnance, market-
ing, management, communication, law and strategy. Honors sections of the B.B.A.
core courses are open only to students in the B.B.A. Honors Program. It is expected
that honors students will enroll in as many honors core courses as possible.

Electives.
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Credit Hours

General Education Curriculum 41
More inf ormation about this requirement is in the
General Education Curriculum section of this catalog.

Business Core Requirements

ACCT 2301 Introduction to Financial Accounting 3
ACCT 2302 Introduction to Managerial Accounting 3
BL 3335 Introduction to Legal Environment and Ethics 3
BLI3302 Business Communications and LeaderDevelopment 3
FINA 3320 Financial Management 3
ITOM 2305 Managerial Statistics 3
or STAT 2301 or 2331 , or EMIS 3340
ITOM 2308 Information Systems for Management* 3
ITOM 3306 Operations Management* 3
MNO 3370 Management of Organizations 3
MKTG 3340 Fundamentals of Marketing 3
STRA 5370 Strategic Management in a Global Economy 3

or CISB 5397 Entrepreneurship
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Major in Finance

To earn the B.B.A. degree with a major in finance, students must comply with the
core B.B.A. degree requirements and satisfy the following additional requirements:

Eighteen credit hours in finance and accounting, in addition to FINA 3320, plus
six additional hours of finance electives to be composed of the following:

Credit Hours

1.Finance C ore: * 18
FINA 4325 Advanced Financial Management
FINA 4326  Investment Analysis and Portfolio Management
FINA 4327  Speculative Markets
FINA 4329 International Finance
ACCT 3311 , 3312 Intermediate Accounting | and Il
2. Finance elective hours selected from the following: 6
FINA 3330 Money and Capital Markets
FINA 4328 Management of Financial Institutions
FINA 5132, 5232 Honors Practicum in Portfolio Management
FINA 5331 Advanced Concepts in Financial Management
FINA5340 5341 Alternative Assets land 2

* Must be taken through enroliment at SMU

Major in Financial Co nsulting

To earn the B.B.A. degree with a major in financial consulting, students must
comply with the core B.B.A. degree requirements and satisfy the following
additional requirements:

Credit Hours

1. AccountingC  ore: * 9
ACCT 3311 , 3312 Intermediate Accounting | and Il
ACCT 4315 Federal Income Tax
2. Finance core:  * 9
FINA 4325 Advanced Financial Management
FINA 4326 Investment Analysis and Portfolio Management
FINA 4329 International Finance
3. Accounting and/or finance elective hours selected
from the following: 6
ACCT 4307 Business Modeling With Spreadsheets
ACCT 4311 Cost Accounting |
ACCT 5317 Studies in Accounting Theory
FINA 3330 Money and Capital Markets
FINA 4327  Speculative Markets
FINA 4328 Management of Financial Instituti ons
FINA 5132, 5232 Honors Practicum in Portfolio Management
FINA 5331 Advanced Concepts in Financial Management
FINA5340 5341 Alternative Assets land 2

* Must be taken through enrollment at SMU
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Major in Marketing

To earn the B.B.A. degree with a mgor in marketing, students must comply with
the core B.B.A. degree requirements and sésfy the following additional requir e-
ments: 16 credit hours in marketing, beyond the three -hour core requirement of
MKTG 3340 or ADV 3362, and three hours of electives.

Credit Hours

1. Marketing C

ore: * 10

MKTG 3342 Marketing Research
MKTG 3343 Consumer Behavior
MKTG 5150 Marketing Internship
MKTG 5341  Marketing Management
2. Marketing elective hours selected from the following: 6
MKTG 3344 Integrated Communication Advertising Management
MKTG 3345 Sales and Distribution Management
MKTG 3346 Retailing
MKTG 3348 International Marketing
MKTG 3349 Product and Brand Management
MKTG 4341 Marketing Implementation and Control
MKTG 4345 Sports Marketing
MKTG 5345 Honors Marketing Practicum

3. Business E

lectives 3

* Must be taken through enrollment at SMU

Major in Management

To earn the B.B.A. degree with a major in management, students must comply with
the core B.B.A. degree requirenents and satisfy the following additional requir e-
ments: 12 credit hours in management (MNO), strategy (STRA) or entrepreneur-
ship (CISB) beyond the six-
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Major in Risk Management and Insurance

To earn the B.B.A. degree with a major in risk management and insurance, students
must comply with the core B.B.A. degree requirements and satisfy the following
additional requirements:

Credit Hours

1.Required RMIC  ourses: * 6
RMI 3360 Principles of Risk and Insurance
RMI 4360 Insurance and Corporate Risk Management
2. Elective hours selected from the following: 6
RMI 4335 Insurance Company Operations
RMI 4340 Employee Benefits
ACCT 3311 , 3312 Intermediate Accounting | and Il
ACCT 4315 Federal Income Tax |
FINA 4326  Investment Analysis and Portfolio Management
FINA 4327  Speculative Markets
MNO 3373 Negotiations
MKTG 3345 Sales and Distribution Management
3. Elective hours selected from the following courses
if not taken to satisfy 2. above: 6
ACCT 3311 , 3312 Intermediate Accounting | and Il
ACCT 4315 Federal Income Tax |
FINA 4326  Investment Analysis and Portfolio Management
FINA 4327  Speculative Markets
ITOM 4307 Business Modeling
MNO 3371
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(continued)

FINA 3330 Money and Capital Markets629.02 Tm [((c)-2(ontinued))] TJ 3)
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Grading

Regular grading standards will be used. None of the courses may be completed
pass/fail. A minim um 2.000 GPA on all business courses attempted is required for
satisfactory completion of the Minor in Business program.

COURSES OF STUDY IN  COX

The following business courses have been approved by the faculty of the Edwin L.
Cox School of Business. It shaild be noted that not all courses described in this
catalog are necessarily offered in any given academic year. Students should check
published course schedules to see which courses are offered. From time to time,
some courses may be changed and new courseadded. Students should use caution
in selecting courses to avoid repetition of courses previously taken.

Accounting (ACCT)

Professor Hemang Desai, Department Chair

Professors:  Hemang A. Desai, Joseph Magliolo, lll, Wayne H. Shaw.Associate Professors:
Nilabhra Bhattacharya, J. Douglas Hanna, Michael van Breda. Assistant Professors: Zining
Li, Hyungshin Park, Mina J. Pizzini, Ramgopal Venkataraman, Dimitris Vrettos , Wendy M.
Wilson, Jeff Yu. Clinical Professor: Susan M. Riffe. Senior Lecturers: Barry Bryan, Gregory
Sommers.

Requirements to major in accounting are in the Programs of Study section.

B.B.A. degreeseeking students should take ACCT 2301 and 2302 during their
sophomore year. Matriculated students must take these courses through enrol-
ment in courses offered by the Cox School of Business.

2301. Introduction to Financial Accounting. The primary focus of this course is to develop
an understanding of how the fundamental activities of a business enterprise are reflected in its
financial statements, and how financial accounting information can be used effectively for
external decision-making purposes (decisions such as investment, credit, risk management,
financing, etc.) Prerequisites: MATH 1309 or 1337, ECO 1311 and 1312; or for markets and
culture majors, ECO 3355 and SOCI 2377.

2302. Introduction to Managerial Accounting. This course is an introduction to the use of
accounting information for management purpos es. These purposes include decisioamaking,
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3391 (CFB 3375, MNO 3375). Ethics in Accounting. '"HYHORSV VWXGHdmify§ DELOLW\ WR
and evaluate ethical issues related to accounting and business management in a corporate

environment. The cross listing of CFB 3375 and MNO 3375 is subject to the same rules that

restrict credit for all other CF, CFA, and CFB courses that are cros-listed with departmental

courses (see General Education Rules 9 and 10). In addition, students who take either CFB

3375 or MNO 3375 (formerly OBBP 3375) may not take ACCT 3391, nor may students taking

ACCT 3391 take either of the other two courses for cedit. NOTE: Students seeking accounting

certification should note that ACCT 3391 is a gateway course for eligibility to take the CPA

examination. Prerequisite: Accounting major with senior standing or ACCT 5325. Reserved for

Cox students.

4300. Special Top ics in International Accounting . Offered through SMU Abroad. Junior
standing required.
4307 (ITOM 4307). Business Modeling With Spreadsheets. This course introduces

students to advanced quantitative modeling techniques for business decision-making. A
variety of modeling techniques and data analysis techniques are covered. Applications cover a
broad range of functional areas, including accounting, finance, marketing, and operations.
Students learn how to implement these techniques in spreadsheets in order tohelp businesses
understand and manage risk and improve decision-making. Prerequisites: ACCT 2302, ITOM
2308, and FINA 3320.

4311. Cost Accounting . (fall only) This course focuses on the measurement, accumulation,
and control of costs. Topics include product cost accounting, cost behavior analysis, direct
costing, standard cost variance analysis, and relevant cost analysisPrerequisite: ACCT 2302.
Reserved for Cox students.

4315. Federal Income Tax I. (spring only) A conceptual basis and structure for the
determination of income taxes. Tax research methods are used in preparing tax returns,
solving problems and planning business decisions.Prerequisite: ACCT 2302.

5314. Accounting Systems/Auditing: Concepts, Design and Analysis. (fall only) Deals
with the understanding, development and analysis of financial and management accounting
systems. Presents fundamental concepts and applies them to contemporary issues. Managr
ment internal control functions serve as a central theme for evaluation and analysis.
Furthermore, the behavioral characteristics and mechanics of accounting fraud are presented.
Prerequisite: ACCT 3311.

5317. Studies in Accounting Theory I. (spring only) Study of selected topics and current
issues in the area of accounting theory.Prerequisite: ACCT 3312.

5318, 5319. Independent Studies in Accounting.
5325, 5326. Accounting Internships. Three hours for each class.Prerequisites: Senior
standing and departmental approval.

Business Administration (BA)

3300, 3301. Special Topics in International Business. Offered through SMU Abroad.
Prerequisite: Junior standing.

4111,4112, 4113. Business Internship. Prerequisite: Instructor approval . (Pass/fail only.)
4315. European  Union (EU) Seminar. Offered through SMU Abroad and available spring

only for full -year students. Prerequisite: Junior standing.
5180, 5280, 5380, 5381. Independent Studies in Business Administration.

Business Leadership Institute (BLI)

The mission of the Edwin L. Cox Business Leadership Institute is to help students
achieve professional success by becoming more effective communicators and
leaders. The BLI seeks to help students

B Understand communication channe Is/appropriate mediums within organiz a-
tions.

BUnderstand how cultural diversity and global expansion affect business
communication.
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Information Systems (ITOM )

Profes sor John H. Semple, Department Chair

Professors:  Amit Basu, Bezalel Gavish Associate Professors: R. Canan SavaskarEbert,
Ulrike Schultze.
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for business minor. Cox majors and minors in business administration will not receive credit
for this course and may not enroll in it.

3370. Management of Organizations . A survey course to help students become aware of
and develop skills in managerial behavior that facilitate high performance and satisfaction as
well as continued self-development for all organization members. Prerequisites: MATH 1309

or 1337; ECO 1311 and 1312; ACCT 2301; and STAT 2301 or 2331, or ITOM 2305, or EMIS
3340. Reserved for Cox majors/minors and management science majors.

3371. Human Resources . This course examines how organiations execute their business
strategy by effectively managing their people. The focus is on learning procedures and
practices for developing human resource strategy and the alignment of job descriptions,
recruitment, interviewing, training and development . Emphasis is on the practical application
of human resource tools that are needed to be a successful manager of talent in both
traditional business and in entrepreneurial roles. Prerequisite: MNO 3370.

3373. Negotiations. This course examines theories and processes of negotiation as practiced
in a variety of settings. The focus is on the understanding of negotiation strategies and
methods of conflict resolution in the context of competitive situations. The prominent teachi ng
methods are simulations, role-playing and case studies.Prerequisite: MNO 3370.

3375 (CFB 3375). Corporate Social Responsibility and Ethical Leadership. This course

VWXGLHYVY HWKLFDO GLOHPPDV PDQDJHUV IDFH 7RS@fi2&-LQFOXGH JLYLQJ YRLFH WR |
tional responsibilities to employees, customers, shareholders and the community; and conflicts

of interest, product liability and whistle blowing. The mode of delivery is case study, class

discussion, video analysis, and written and oral presentations.

Note: The cross listing of CFB 3375 and MNO 3375 is subject to the same rules that restrict
credit for all other CF, CFA and CFB courses that are crosdisted with departmental courses
(see General Education Rules 9 and 10). In addition, students who tale either CFB 3375 or
MNO 3375 may not take ACCT 3391, nor may students taking ACCT 3391 take either of the
other two courses for credit. Students seeking accounting certification should note that ACCT
3391 is a gateway course for eligibility to take the CFA examination. Prerequisite: MNO 3370.

4340. Employee Benefits. The structure of employee benefits is a strategic decision for
employers and an important financial planning element for employees. An overview of typical
employee benefits is covered along wih how these benefits integrate with Social Security.
Course content includes a discussion of qualified and nonqualified plans that are of current
importance to employers and employees. To gain practical experience, students will examine
details of benefit offerings that are part of actual job offers to SMU students. Note: This course
will be listed as RMI 4340 on the academic course schedule Prerequisite: MNO 3370.

4361. Project Management. Projects are a fundamental means of getting things done in
business today. Project management is a set of practices and interpersonal skills designed to
successfully accomplish business results that are delivered on time and on budget and meet
quality standards. Project management is a skill that is in high demand across industries and
organizational structures because it is becoming the preferred process to achieve successful
results. Topics covered include defining the project goals, developing a plan to achieve the
goals, executing the plan and evaluating progress. Inerpersonal skills include communication,
collaboration and team management. Prerequisite: MNO 3370.

4371 (CFB 3381). Leadership and Culture. 7KLV FRXUVH LV GHVLIJQHG WR HQKDQFH VWXGHQWVT
effectiveness and success as a leader. Important theories of motivatn, leadership, interper-

sonal relationships, teamwork, and organizational culture are studied and applied to making

leadership decisions. Prerequisite: MNO 3370. Reserved for Cox majors.

4378. Independent Studies in Management . Research in this area will consider contempo-

rary issues +theoretical, ethical, methodological, social, etc. *that are currently of interest to

management. Prerequisites: MNO 3370 and permission of full -time faculty.
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Examines policies concerning branding, product line strategy, and compliance with social and
government restrictions. Studies the fundamentals of pricing the product and the formu lation
of price policies, including their legal aspects. Prerequisite: MKTG 3340.

4345. Sports Marketing. An exploration of sports marketing from two perspectives: the
marketing of sports and marketing through sports. Focuses on key issues such as fan
segmentation, branding, licensing and sponsorship. Prerequisite: MKTG 3340.

5150. Marketing Internship . This course requires students to work in a professional capacity
in a marketing -oriented position within a company. The company providing the internship,
and the job responsibilities of students, are subject to approval. To obtain credit, the internship
must involve a minimum of 100 hours of work. Course also involves additional academic
requirements as determined by the internship adviser. MKTG 5150 and the related internship
must be completed prior to the student § final term. Prerequisite: MKTG 3340, and MKTG
3342 or 3343.

5341. Marketing Management. The objectives are to 1) provide the student with a

fundamental understanding of the marketing strategy -planning process within the firm, and

2) GHYHORS WKH VWXGHQWYfV DELOLWLHV WR FRSH ZLWK PDUNHWLQJ PDQDJHPHQW
by senior marketing managers, general management executives, and marketing consultants.

Viewed as the capstone course for marketingmajors. Heavy emphasis is placed on case

analysis and class projects Prerequisite: MKTG 3342. Reserved for senior marketing majors.

5342, 5343. Independent Studies in Marketing.

5345, Honors Marketing Practicum. (spring only) This course gives students aropportun i-
ty to apply marketing concepts and theories learned in the classroom to a reatlife business
situation. Groups will be responsible for researching, designing, and presenting a comprehen-
sive integrated marketing promotions plan to a Dallas business. Prerequisite: By application
only. Reserved for Cox B.B.A. students.

Real Estate, Risk Management and Business Law

Professor ~ William B. Brueggeman, Department Chair

Associate Professor: Robert Puelz. Senior Lecturers: Barbara W. Kincaid, Catherine
Weber.

Requirements to major in real estate finance are in the Programs of Study section.

Real Estate (RE)

3381. Real Estate Fundamentals. An introduction to all phases of real estate and the
foundation for other courses in real estate. Prerequisite: ACCT 2302. Co- or prerequisite:
FINA 3320. Reserved for Cox students.



Strategy, Entrepreneurship and Business Economics 333

Case readings and problems will be prepared outside of class for cal and written discussion.
Group activities include an in -class mock trial or mediation and group preparation of a take -
home exam. Performance ismeasured by the quality of individual professionalism and course
engagement, and exams involving case anather discussion questions. Cox majors and minors
in business administration will not receive credit for this course and may not enroll in it.

3335. Business Law: Introduction to Legal Environment and Ethics. An environmental
course that emphasizes the natire, formation, and application of law with a macro view. Public
law and regulation of business are emphasized. Prerequisites: MATH 1309 or 1337; ECO 1311,
1312; ACCT 2301 or 2311; and STAT 2301 or 33, or ITOM 2305, or EMIS 3340. Reserved for
Cox majors.

Risk Management and Insurance Area (RMI)



334 Cox School of Business

3310 or 3311 is required for the minor in business core courses. Cox majors or business
administration minors will not receive credit for this course and may not enroll in it.

3357. Evolution of American Capitalism. This course provides an overview of the evoluton
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