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 �L�V���W�R���L�P�S�U�R�Y�H���W�K�H���V�F�K�R�R�O�¶�V���D�F�D��
demic programs and reputation as a top-tier business school by providing a high-
quality business education to students and the business community, conducting 
research that contributes to the understanding  of business and management, and 
participating in the service activities of the University and professional organiza-
tions. 

History  

From its beginning as the Department of Commerce for Southern Methodist Uni -
versity, the Edwin L. Cox School of Business has �E�H�H�Q���H�G�X�F�D�W�L�Q�J���W�K�H���F�R�X�Q�W�U�\�¶�V���E�X�V�L��
ness leaders for more than 90 years. 

Named in 1978 in honor of Dallas businessman Edwin L. Cox, the Cox School has 
a rich heritage that began in 1920 when the SMU Board of Trustees established a 
Department of Commerce at the request of the Dallas business community. In 1921 
the Department of Commerce was renamed the School of Commerce, and in 1941 the 
Board of Trustees established the School of Commerce as a separate entity within 
the University. At this point, the School of  Commerce became the School of Business 
Administration , and the Bachelor of Business Administration degree was approved 
by the trustees. 

The graduate program at the School of Business Administration began in 1949 
with the authorization of a Master of Busin ess Administration program. Both the 
undergraduate and the graduate degree programs are fully accredited by the Associ-
ation to Advance Collegiate Schools of Business (AACSB International). The Cox 
School also grants a minor in business administration and a minor in business to 
undergraduates. The graduate programs include Full-Time M.B.A., Fast Track 
M.B.A., Professional M.B.A. and Executive M.B.A.; M.S. degrees in accounting, 
business analytics, finance, management and entrepreneurship; an M.A./M.B.A.; an 
M.S. in Sport Management, jointly with Simmons School of Education and Human 
Development; a Juris Doctor/M.B.A.; and custom and open enrollment Executive 
Education certificate programs.  

In 1965, the SMU Foundation for Business Administration was established. This 
group of advisers has helped guide the Cox School throughout the years and today is 
known as the Executive Board. Also instrumental in supporting the Cox School are 
members of its two successful mentoring programs: the Associate Board for M.B.A. 
students and the BBA Mentoring Alliance. These two boards involve more than 350 
area business leaders who volunteer their time and expertise to students who want 
to start making business connections for the future. 

Cox School Complex  

In 1952, ground was broken for the Joseph Wylie Fincher Memorial Building for the 
School of Business Administration. In 1987, two buildings were added to the Cox 
School complex: the Cary M. Maguire Building and the Trammell Crow Building.  In 
2005, the Cox School opened the James M. Collins Executive Education Center. 
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Today, the Fincher Building houses administrative and faculty offices as well as 
conference and meeting rooms, while the Maguire and Crow buildings primarily 
house classrooms 
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institute pro vides a solid foundation in accounting, marketing, finance and other key 
business topics, along with in-depth career guidance. This program, open to SMU 
and non-SMU students, provides a valuable credential in a competitive job market 
as it sets participants apart from other nonbusiness undergraduates. 

The Center for Marketing Management Studies 

Raj Sethuraman, Executive Director  

The Center for Marketing Management Studies serves as a focal point for interaction 
among faculty, practitioners and students who share a common interest in applied 
marketing management research and education. The center sponsors research and 
educational programs in marketing management.  Since 1989, the center has spon-
sored the Graduate Marketing Certificate Program, designed to provide current and 
aspiring business professionals with the latest in marketi ng thought and practice. 
The program is held at the Dallas campus and at the SMU-in-Plano campus, one 
night each week throughout the school year. 

The Caruth Institute for Entrepreneurship 

Jerry F. White, Linda and Ken R. Morris Endowed Director  

Founded in August 1970 and one of the earliest entrepreneurship centers, the Caruth 
Institute  for Entrepreneurship  has continuously developed innovative courses and 
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tute is a leading-edge resource for energy industry information and faci litates the 
exchange of ideas among students, businesses, the media and government officials. 

Students can participate in courses, workshops and seminars. The institute also 
conducts research and analysis, publishes a quarterly newsletter on important policy 
issues and focuses on exploring innovative ways to improve management of the 
�Z�R�U�O�G�¶�V���R�L�O���D�Q�G���J�D�V���U�H�V�R�X�U�F�H�V�� 

JCPenney Center for Retail Excellence 

Edward J. Fox, Executive Director  

The JCPenney Center for Retail Excellence was endowed in 1999 through a gift from 
the J.C. Penney Company Inc. in order to promote, develop and integrate retail 
education and practice. Today, the center has become a leading source of academic 
expertise on consumer shopping behavior and the effects of marketing and mer-
chandising decisions on retailer performance. Among its activities, the center works 
�Z�L�W�K���6�0�8�¶�V���X�Q�G�H�U�J�U�D�G�X�D�W�H���5�H�W�D�L�O�L�Q�J���&�O�X�E���W�R���I�R�V�W�H�U���V�W�X�G�H�Q�W���L�Q�W�H�U�H�V�W���L�Q���U�H�W�D�L�O���F�D�U�H�H�U�V��

http://www.oneilcenter.org/
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�B  Unless there are course-related applications of mobile phones, PDAs and 
smart-phones, the use of such equipment during class sessions is prohibited. 
Mobile phones must be shut off or set to silent mode during class sessions, 
and answering telephone calls and text messages during class is prohibited. 

�B  Use of cameras and video cameras on mobile phones and laptops during class 
sessions may be prohibited or allowed. For example, instructors may allow 
students to take photos of the whiteboard and/or projected materials in the 
session. 

Admission of SMU Students  
to a Business Major/B.B.A. Degree Program  

Admission to the Cox undergraduate program may be earned by current SMU stu-
dents via the admission requirements below, or at the time a student is admitted to 
SMU via the BBA Scholars Program or the Business Direct Program (under Applying 
for Admission as a First-Year Applicant). Regular admission to any B.B.A. major 

requires 

1.  Completion of a minimum of 39 credit hours. 
2.  A minimum all -college cumulative GPA of 3.500.  
3.  Successful completion of the business subset courses: 
  ACCT 2301 
  DISC 1312 or 2305; DISC 1313 or 2306 
  ECO 1311, 1312 
  ITOM 2 305, or STAT 2301 or 2331, or EMIS 3340, or CSE/STAT 4340 
  MATH 1309 or 1337 or 1340   

Notes  

�B For admission purposes to the Cox B.B.A. program, the all-college cumulative 
GPA is recorded at the end of the term the student completes the business subset 
courses AND has at least 39 cumulative credit hours . The all-college cumulative 
GPA includes all SMU coursework and courses completed at all other colleges if 
these courses have content-based equivalents at SMU. If credit is nontransferable 
because the grade earned is below C-, but the course is equivalent in content to an 
SMU course, the grade will count toward the all -college cumulative GPA. 

�B Once a student enrolls at SMU, all remaining subset courses must be completed 
through enrollment at SMU.  

�B All subset courses must be taken for a grade (not taken pass/fail), with the excep-
tion of those courses in which the student has test credit. 

�B Students must have passing grades in all subset courses before entering the Cox 
School. 

�B  Current University grading policy, as summarized under Academic Forgiveness in 
the General Policies section of this catalog, permits forgiveness of academic work 
taken 10 or more years prior to the term of admission. Academic work forgiven 
under this policy will not be included in the all -college cumulative GPA. 
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Admission via the Extended Subset 

Students who do not achieve a 3.500 all -college cumulative GPA and/or 39 credit 
hours 
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Notes  

�B  For admission purposes to the Cox B.B.A. program, the all-college cumulative 
GPA is recorded at the end of the term the student completes the business 
subset courses AND has at least 39 cumulative credit hours . The all-college 
cumulative GPA includes all SMU coursework and courses completed at all 
other colleges if these courses have content-based equivalents at SMU. If cred-
it is non transferable because the grade earned is below C-, but the course is 
equivalent in content to an SMU course, the grade will count toward the all -
college cumulative GPA. 

�B  Current University grading policy, as summarized under Academic For-
giveness in the General Policies section of this catalog, permits forgiveness of 
academic work taken 10 or more years prior to the term of admission. Aca-
demic work forgiven under this po licy will not be included in the all -college 
cumulative GPA. 

�B  
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Transfer Credit for Current SMU Students  

Students enrolled in the Cox School who are seeking to fulfill any portion of their 
degree requirements through transfer credit must file a petition for approva l of their 
intentions with the B.B.A. Academic Advising and Records Office in 252 Maguire 
prior to enrollment for such courses. With the approval of the appropriate SMU 
departmental chair, SMU students may complete a maximum of 30 transfer  credit 
hours for  degree credit. Students are cautioned to check the current SMU catalog 
before enrolling in courses at other institutions and to verify transferability with the 
appropriate offices. Matriculated students must complete all required business 
courses through enrollment at SMU. Exceptions to this policy require concurrent 
approval of the associate dean for undergraduate studies, the appropriate depart-
ment chair, and the director of B.B.A. academic advising and records. 

Regardless of the number of acceptable transfer credit hours , at least 60 of the  
total 122 baccalaureate credit hours  must be completed through enrollment at SMU. 
Of the required business credit hours , a minimum of 30 must be completed through 
enrollment at SMU or SMU -approved international prog rams. 

Detailed information regarding Universit y-wide policies is provided in this cata-
log in the Admission to the University s ection and the Academic Records and Gen-
eral and Enrollment Standards section, and topics for the latter are listed in the table 
of contents. 

 
ACADEMIC REGULATIONS  

B.B.A. Degree Requirements  

The Edwin L. Cox School of Business adheres to the Association to Advance Colle-
giate Schools of Business (AACSB International) standards of accreditation. Stu-
dents will be awarded the Bachelor of Business Administration degree upon 
successful completion of the following requirements:  

�B Admission. Detailed information regarding admission to the Cox School of Busi -
ness is found in the Admission section above. 

�B Grade Requirements.  An overall GPA of at least 2.000 on all SMU work attempt-
ed and on all SMU business coursework attempted. Students must earn at least a 
�������������*�3�$���L�Q���D�O�O���E�X�V�L�Q�H�V�V���F�R�X�U�V�H�Z�R�U�N���D�W�W�H�P�S�W�H�G���Z�L�W�K�L�Q���W�K�H���V�W�X�G�H�Q�W�¶�V���G�H�F�O�D�U�H�G��
major to graduate with that major.  

�B Minimum  Credit hours  and SMU Credit Requirement.  University policy requires 
a minimum of 122 approved credit hours.  Detailed information is found in the 
Curriculum section below. Of the 122 minimum re quired credit hours  for a de-
gree, at least 60 academic credit hours  must be earned as SMU credit in SMU 
courses or SMU-approved international programs. No more than two cr
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Business students may elect the pass/fail option in business elective courses only 
after satisfactory completion of the previous term, all Cox core course requirements 
and all requirements of the student's declared major. The exception is courses within 
Cox that are designated as pass/fail only. 
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Minor in Business  

Undergraduates with majors outside the Cox School may complete the minor in 
business, which is an open-
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Grading 

Regular grading standards will be used. None of the courses may be completed 
pass/fail. A minimum 2.000 GPA on all business courses attempted is required for 
satisfactory completion of the minor in business.  

Advising  

The undergraduate program of the Cox School of Business is strongly committed to 
the academic advising process and believes that advising is effective only if the stu-
dent actively participates in, and assumes responsibility for, the advising process. 
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events such as career fairs, workshops, panels and seminars focused on specific 
industries, professions or companies. Students are encouraged to start this process 
early and make an appointment with a career coach during the term they are accept-
ed to Cox. Ongoing meetings with career coaches are important for students to con-
tinue polishing the professional skill sets necessary for a successful job search. The 
Cox Career Center is located in 254 Maguire. 

BBA Mentoring Alliance  

The BBA Mentoring Alliance  is a professional mentoring experience that pairs busi-
ness undergraduates one-on-one with executives in the Dallas-area business com-
�P�X�Q�L�W�\���� �7�K�H�� �0�H�Q�W�R�U�L�Q�J�� �$�O�O�L�D�Q�F�H�� �H�Q�K�D�Q�F�H�V�� �D�� �V�W�X�G�H�Q�W�¶�V�� �F�R�O�O�Hgiate experience by 
providing firsthand insights into the business world while teaching the value of 
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PROGRAMS OF STUDY AN D BUSINESS COURSES  

The Cox School offers seven business majors, a specialization within one major, a 
minor in business administration and a minor in business. Declared business majors 
may also choose to add one of four concentrations. 

 Majors  

  Accounting 
  Finance 
  Financial Consultin g 
  General Business 
  Management 
  Marketing  
  Real Estate Finance 
   

Concentrations  

 Energy Management 
 Entrepreneurship  
 Real Estate Finance 
 Risk Management and Insurance 
 
Specialization (Finance Major)  
 Alternative Asset Management 
 

The following business courses have been approved by the faculty of the Edwin L. 
Cox School of Business. It should be noted that not all courses described in this 
catalog are necessarily offered in any given academic year. Students should check 
published course schedules to see which courses are offered. From time to time, 
some courses may be changed and new courses added. Students should use caution 
in selecting courses to avoid repetition of courses previously taken. 
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Courses for the concentrations will not double count toward the business core or the 
majors with the exception of the general business major. No courses may be substi-
tuted for concentration courses. 

Grading 

Regular grading standards will be used. Grades in concentration courses will count 
�L�Q�� �W�K�H�� �V�W�X�G�H�Q�W�¶�V�� �E�X�V�L�Q�H�V�V�� �*�3�$�� �D�Q�G�� �F�X�P�X�O�D�W�L�Y�H�� �*�3�$�V���� �1�R�Q�H�� �R�I�� �W�K�H�� �F�R�Q�F�H�Q�W�U�D�W�L�R�Q��
courses may be completed pass/fail unless all requirements for the business major 
have been successfully completed. 

Energy Management  

 BUSE 3331  From Prospect to Production to Kilowatts: The Business of Energy 

 BUSE 4332  Energy and Environmental Law  

 BUSE 4333  Business Management, Planning, and Analysis in Energy 

 BUSE 4334  
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ACCT 3391  (3). ETHICS IN ACCOUNTING. Develops students' ability to identify and evaluate 
ethical issues related to accounting and business management in a corporate environment. 
Students who take MNO 3375 may not receive credit for ACCT 3391, nor may students taking 
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BUSINESS ADMINISTRAT ION AND BUSINESS LEA DERSHIP  

The Courses  

Business Administration (BA) 
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FINA 3312 (3). PERSONAL FINANCE. Covers personal financial planning. Topics include 
setting up fin ancial accounts at banks and brokerages; investments in stocks and mutual funds; 
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INFORMATION SYSTEMS   

Professor  Amit Basu, Department Chair  

Professors:  Amit Basu, Bezalel Gavish, John H. Semple. Associate Professors:  
Sreekumar R. Bhaskaran, R. Canan Savaskan-Ebert, Ulrike Schultze. Assistant 
Professors:  Vishal Ahuja, Rajiv Mukherjee,  Fangyun T. Tan. Clinical Professors:  
Ellen Parker Allen, Amy V. Puelz. Senior Lecturer:  James C. Collins, Jr. Executive -
in - Residence:  Hettie Tabor.  

The Courses (ITOM)  

ITOM 2305 (3). MANAGERIAL STATISTICS. Introduces probability and descriptive statis-
tics, regression analysis, forecasting, decision-making under uncertainty, and use of data in 
decision-making. Includes problem -solving, case assignments, and the use of Excel in analyzing 
problems. Students may not receive credit for ITOM 2305 and STAT 2301 or 2331. Reserved for 
prebusiness and business students only. 
ITOM 2308 (3). INFORMATION SYSTEMS FOR MANAGEMENT. Discusses computer tech-
nologies for the management of information resources in business. Covers spreadsheet analyti-
cal tools for data analysis, reporting, and forecasting. Also includes database design and 
implementation for data storage, retrieval, aggregation, and reporting as well as the creation of 
Web pages using HTML. Requires laptops equipped with the Windows operating system and 
Microsoft Office for use in class. Prerequisite: ITOM 2305 or one from the following: CSE 4340; 
EMIS 3340; STAT 2301, 2331, 4340. Reserved for Cox majors and minors in business admin-
istration only.  
ITOM 3306 (3). OPERATIONS MANAGEMENT. Introduces several common business analyt-
ics models and their applications in solving operational business problems. Topics include 
optimization (particularly linear programming), decision analysis, computer simulation, and 
project scheduling. Prerequisites: ACCT 2301; ECO 1311 and 1312; ITOM 2308; MATH 1309 or 
1337; and STAT 2301 or one from the following: CSE 4340; EMIS 3340; ITOM 2305; STAT 
2331, 4340. Reserved for Cox majors and minors in business administration. 
ITOM 3310 (3). BUSINESS DECISIONS AND PROCESSES. Focuses on two skill sets: devel-
oping spreadsheets to support decision-making in organizations and analyzing and improving 
business processes. Teaches relatively advanced Excel skills to format, manipulate, and visualize 
information in order to answer business questions; also how to represent business processes 
diagrammatically using flowcharts. Processes covered include sales, purchasing, and project 
management. Half of each class session takes place in the computer lab. Minor in business 
elective. Cox majors and minors in business administration receive free elective credit for this 
course. 
ITOM 4307  (3). BUSINESS MODELING WITH SPREADSHEETS. Introduces advanced quan-
titative modeling techniques for business decision-making. Covers a variety of modeling tech-
niques, business analytics concepts, and data analysis tools. Students learn to implement these 
techniques in spreadsheet models that assist businesses in understanding and managing risk 
and improving decision -making. Applications cover a broad range of functional areas, including 
accounting, finance, marketing, and operations. Prerequisites: ACCT 2302; ITOM 2308, 3306; 
FINA 3320. Reserved for Cox majors. 
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MANAGEMENT AND ORGAN IZATIONS  

Professor  Miguel A. Quiñones, Department Chair  

Professors:  Steven C. Currall, Albert W. Niemi, Robin L. Pinkley, Miguel A. Qui-
ñones, Linda B. Stearns. Associate Professors:  Mel Fugate, Mari beth Kuenzi, Ellen 
F. Jackofsky, Don VandeWalle. Assistant Professor:  





 

     349  

 

MARKETING  

Professor  Raj Sethuraman, Department Chair  

Professors:  Thomas E. Barry, Richard A. Briesch, William R. Dillon, Daniel J. How-
ard, Raj Sethuraman, Glenn Voss, Zannie G. Voss. As sociate Professors:  Michael H. 
Braun, Edward J. Fox, Tasadduq Shervani, Jacquelyn S. Thomas. Senior Lecturers:  
Charles A. Besio, Judith H. Foxman. Clinical Technical Professor:  Young Woong 
Park. 

Bachelor of Business Administration With a Major in Marketing  

To earn the B.B.A. degree with a major in marketing, students must complete all 
University wide requirements and the core B.B.A. degree requirements, and satisfy 
the following additional require ments: 

 Credit hours 

Marketing Core   9�±10 
 MKTG 3342, 3343, 5050 or 5150, 5341 
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regulatory environment faced by the industry. Prerequisites: Junior status and permission of 
BBA Advising Office. Reserved for Cox majors. 
 
 

Entrepreneurship (CISB)  

CISB 2379 (3). IDENTIFYING ENTREPRENEURIAL OPPORTUNITIES. Explores how to 
recognize entrepreneurial opportunities in a variety of settings, with emphasis on identifying 
sources of ideas and entrepreneurial opportunities, aligning with personal goals, determining 
market and financial feasibility, and evaluating competitive issues. Reserved for BBA Scholars 
and business students only. 
CISB 2388 (3). ENTREPRENEURSHIP CONCEPTS. Students are introduced to concepts at 
each stage of the entrepreneurial process, including opportunity identification, opportunity 
evaluation, acquiring resources, launching and managing the new venture, and exit strategies. 
Students also play the role of investors and learn to pitch to investors. Cox majors and minors in 
business administration will not receive credit for this course and may not enroll in it. Reserved 
for non-Cox majors and business minors only. 
CISB 4398 (3). MANAGING THE ENTREPRENEURIAL BUSINESS. Explores the unique 
challenges and opportunities involved in the management and ownership of a closely held 
enterprise. Examines key business, personal, and interpersonal issues relevant to the continuity 
and management of these firms. Topics include strategic management and corporate govern-
ance, life cycle and systems analyses, and leadership. Prerequisite: MNO 3370. Reserved for 


